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HEADLINES

TERRY R. HEAD
IAM President

From Sea to Sea

As you’ve no doubt gathered from this month’s cover, this issue turns a spotlight 
to the United States’ neighbor to the north and the IAM member companies and 

individuals who work there. This year, Canada celebrates its sesquicentennial (150th) 
anniversary, so we thought it only fitting to profile them on this special occasion.
 Surely you know where Canada is and how to find it on a map, but chances are you 
don’t know much about the country, so allow me to share some facts.
 The name Canada comes from the word kanata, which in the language of the indig-
enous Iroquoians means settlement or village. Today, the two main languages spoken in 
Canada are English and French.
 Canada is 9,984,670 square kilometers (6,200,480 square miles) and spans six 
times zones. It is the second largest country in the world behind Russia. It has the 
world’s longest coastline stretching 202,080 kilometers (125,570 miles), which explains 
why the national motto is Mari Usque ad Mare, meaning “From sea to sea.”
 Here are a few more tidbits you might find interesting:
• As of June 27, 2017, 36,620,802 people live in Canada, making it the 38th most 

populated country in the world. 
• The median age of its citizens is 40.8 years. 
• Seventy-five percent of Canadians live in close proximity to the U.S. border.
• The United States and Canada share the longest land border in the world, totaling 

8,891 kilometers (5,525 miles). 
• Even though the United States and Canada are friendly neighbors, it wasn’t always 

that way. Canada has been invaded by its southern neighbor twice, first in 1775 dur-
ing the American Revolution, and again during the War of 1812.

• Canada has more than 30,000 lakes and is home to 55,000 species of insects. I’ve 
personally had the pleasure of camping, canoeing and fishing on many of her lakes, 
and I’ve probably encountered most of Canada’s insects too!

 As you can see, Canada is a vast and diverse country, so being a mover there—no 
easy task—requires fortitude. But as The Portal editor, Joyce Dexter, points out in her 
feature article (page 9), movers in Canada are resilient and have a “can-do” attitude.
 Also in this issue, you’ll want to be sure to ponder some of the results from IAM’s 
recent Member Needs Survey in an article by IAM’s manager of communications and 
marketing, Will Kohudic (page 49). We thank you for sharing with us your thoughts and 
impressions on how the Association is delivering value and meeting your needs, as well 
as what new products and services you want us to consider developing going forward.
 If you are a history buff, be sure to read the IAM Looking Back section (page 45), 
which examines the roots of the decision to re-engineer the U.S. Department of Defense 
Personal Property Program. The re-engineering process that began in the early 1970s is 
a decades-long work in progress that continues today, so perhaps there are lessons to be 
learned by both the government and industry from that experience.
 Last, and certainly not least, don’t miss the Movers Doing Good section (page 53). 
I am always amazed at all the great things IAM members are doing in their communities 
and around the world. Perhaps some of these stories will inspire you, your colleagues 
and employees to find ways to enrich the lives of others who are less fortunate, locally 
and around the world.
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Contributors to this issue:

AMJ Campbell International (www.amj-international.com) 
Armstrong International Movers (armstrongintl.com)
King’s Global Forwarding Limited (www.kingsgf.ca)
Matco Moving Solutions (www.matco.ca)
MoverOne International (www.moveroneintl.ca)
Moveware (www.movewareconnect.com)
Orbit International Moving Logistics Ltd. 
  (www.orbitmoving.com)
Quality Move Management (qmm.com) 
Tippet Richardson (www.tippetrichardsoninternational.com)
T-R Westcan, Inc. (www.tippetrichardson.com)
World Wide Overseas Moving Service Inc. 
  (www.highland-worldwide.com)
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Professionalism and a human touch
As Ron Waddling, director international agent relations at 
Toronto-based Tippet Richardson 
(www.tippetrichardsoninternational.com) points out, nations 
are not born—they evolve. For example, although Canada 
marks its 150th year as a confederation this year, one of the 
oldest trading firms pre-Dominion of Canada—the Hudson’s 
Bay Company—was established in 1670. Even earlier than that, 
historical records chronicle important contributions made by 
aboriginals of North America to growing the country. Networks 
of rivers, streams, lakes, dense forest and mountains ultimately 
defined the landscape.
  “As migrant fur traders built on a foundation of knowl-
edge, native culture and intelligence, and their entrepreneurial 
instincts, a transportation grid began to form,” says Waddling. 
Over time, migration brought several generations of Canadians 
who used their expertise to create a better transport system, with 
cross-Canada railways, highways and waterways connected by 
canals and lift locks.
  When Basil Tippet and C.A. Richardson founded Tippet 
Richardson in 1927, the bulk of their business was to and from 
the United States, Ontario and Quebec. With no Canadian high-
way into Western Canada, western deliveries were required to 
travel through the United States. But the firm began to consider 
new networks as part of its strategy. Canada would continue to 
grow, with people moving across the country as well as arriving 
from other nations. 
  In 1934, the two partners separated, and Tippet bought his 
partner’s share. Ten years later, the Naylor brothers, Russell and 
Walter, bought into Tippet Richardson and became vice presi-
dents. Russell Naylor had been with the company since it first 
began, in the role of operations manager.
 Tippet, who died in 1959, was a philanthropist who made 
substantial contributions to the transportation industry of Canada 
and internationally. Many of his charitable foundations and the 

O, Canada: A Vast and Diverse Landscape for Movers

By Joyce Dexter, Editor, The Portal

Movers have always been a resourceful and hardy lot, and 
doing business across the sprawling and often unforgiv-

ing terrain of Canada requires the kind of can-do spirit that 
is abundant there. Canada is the second largest landmass as a 
country on Earth. However, the entire’s total population of 36 
million people is smaller than that of one Japanese city—Tokyo-
Yokohama—which has 37 million.
 A majority of Canadians—about three-quarters of them—
live near the southern border with the United States, and this 
has contributed to a feeling of kinship between U.S. citizens and 
their northern neighbors. Both countries were built on the talents 
and contributions of immigrants, as several companies profiled 
in these pages point out. There are other similarities—language, 
culture and national identity—that make for a warm relationship 
despite today’s political realities. 
 Here’s something you may not be aware of: German prison-
ers of war who spent time in Canadian POW camps were given 
many opportunities to take part in sports, attend language classes 
and even earn money working for logging companies that had 
lost workers sent overseas for military service in World War II. 
The humane treatment they received prompted many of those 
Germans repatriated after the conflict to return permanently to 
Canada with their families—a testament to a forward-thinking 
country with much to offer, and gain from, the immigrants who 
helped make it what it is today.
 IAM has 59 Core members in Canada, one Governing mem-
ber and four Supplier members. With the spotlight on Canada 
as it commemorates its 150th anniversary on July 1, this issue of 
The Portal introduces some of the companies that provide mov-
ing services for both Canadian and global customers. 
  With its sparse population, vast expanse and often harsh 
climate, Canada presents unique challenges and opportunities 
for movers that aren’t found in many other parts of the world. 
So here’s to the intrepid souls who drive the engine of industry. 
Happy birthday!

Clockwise from left: 
Alex Paz, global director 
of sales and marketing; 
Ron Waddling, director 
international agent 
relations; and Tom 
Colucci, executive vice 
president relocations 
services. Heritage 
photos of Basil Tippet 
and the Naylors are on 
the wall.
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effects of his generosity live on today. 
The Naylors continued to grow their 
company by introducing innovative ideas 
and establishing new objectives. And, fol-
lowing in Basil Tippet’s footsteps, they 
also remain committed to enriching the 
lives of people within and outside their 
community. (Peter Naylor’s project to 
deliver and install solar panels in Ghana 
is described on page 53.)
  As Canada envisioned a cross-
Canada highway, Tippet Richardson 
and the Naylors began testing runs to 
western provinces. The service area grid 
was expanding. Purchasing assets to 
complement their plans would include 
setting up warehouses in strategically 
located smaller towns to the east and 
west, as well as the major Canadian 
cities. Decisions were made to suit the 
current marketplace, always with the 
bigger picture of the future in mind. By 
1962, the official Trans-Canada Highway 
opened from coast to coast. Stretching 
8,030 kilometers (4,990 miles) across the 
country, it is one of the longest routes of 
its type in the world. Tippet Richardson 
was ready to move forward. 
  In time, the company could 
accommodate cross-Canada as well as 
trans-border distribution of household 
goods. Soon it began regular runs of 
office equipment, including monster 
computers sent from California to 
Canada as a “special product” delivery. 
International shipments began to flow 
into the country. 
  Canada welcomes thousands of 
migrants every year, and is a country 
where entrepreneurship, startup 
businesses, and relocating professionals 
and trades are encouraged. Tippet 
Richardson International leverages 
its experience and knowledge to 

At left and above: Trucks line up in front 
of the Princess Gates Canadian National 
Exhibition in 1946. All trucks had a driver 
in the cab to shuttle them into position, 
following instructions of a professional 
photographer for a magazine spread.

accommodate global relocations. For 
example, using its authority to enter and 
deliver in the Continental United States, 
Tippets can receive mixed groupage 
container shipments via points of entry 
(POEs) in Toronto and Vancouver for 
distribution to Canada and the United 
States. Under this arrangement, an 
overseas colleague working with 
smaller shipments can assemble and 
fill a container more quickly with both 
U.S. and Canadian deliveries, allowing 
the container to be shipped to North 
America sooner. Since Tippet-Richardson 
has bonded warehouses and in-transit 
bonding, paperwork is minimal and the 
crew and vehicles are under its control. 
The control remains with POE Toronto 
Tippet Richardson.

 “In some realms,” says Waddling, 
“Tippet Richardson is considered a large 
entity in the relocations industry. In other 
business environments, they may not be 
as noticeable. Since 1927 members of the 
Naylor family have continued to bring 
professionalism as well as a human touch 
to relocations, resulting in a move that is 
friendly—like Canada itself. Canada is 
unique in size, and sometimes gives the 
appearance of being almost too friendly. 
However, even with its demure tempera-
ment, Canada has accomplished a lot.”

“AMJ”—a moniker’s tale
What’s in a brand name? For many mov-
ers who have been around for some 70 
years, it usually starts as a family name. 
This was the case with AMJ Campbell 
(www.amj-international.com). In 1934, 
a small local family-owned Canadian 
moving company called MJ Campbell 
was launched in a town 100 kilometers 
north of Toronto. Most of its business 
came from servicing a nearby military 
base. The company expanded, prospered 
and eventually was sold to corporate 
owners. In 1972, an “A” was added to the 
front of the company name, a common 
strategy to appear before competitors 
in the telephone directory, and the now 
well-known Canadian brand AMJ Camp-
bell was established. 

http://www.euromovers.com
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  The military business was still prominent and helped secure 
other government contracts. Corporations soon followed, and 
in the mid 1970s, fueled by changing taxation laws in various 
Canadian provinces, large group moves were abundant. By that 
time, AMJ Campbell was well positioned with facilities across 
Canada and it was a dominant domestic mover, Canada’s largest. 
  Portal readers will be interested in the international part of 
AMJ’s tale. That started in the early 1980s when Ole Jensen, 
who then was working for the East Asiatic Company, was trans-
ferred to Canada. He saw the potential for AMJ to expand its 
presence abroad, and several years later he acquired a controlling 
share of its nascent international business. And thus began his 
career as a mover. He needed help and found it in Janet Ander-
son, who had been working for a small international moving 
company in Toronto, and Terri Masters, AMJ’s top salesperson 
on the domestic side. Membership in HHGFAA (later IAM) was 
important, and Jensen has rarely missed an annual meeting since 
joining the association.
  “In those days, it was just the three of us, plus a secretary 
and a surveyor,” Jensen recalls. Over the years, the international 
company grew and the original structure of the company has 
endured: Jensen oversees operations and is the point person for 
agent relations; Anderson manages the rates; and Masters leads 
business development and client retention. 
  It is no accident that the trio has been successful. The 
revelation, however, was noticing after many, many years as 
partners that their surnames formed the AMJ name: Anderson-
Masters-Jensen. 
  The company’s brand awareness among Canadians is 
incredibly high, and AMJ Campbell International leverages that 
to its advantage. Though it is separately owned and distinct from 
the domestic entity, both have been long-time Olympics spon-
sors and support many major sporting events as well as local 
community teams. Its presence among Canada’s top corporations 
has never wavered, and in the last 15 years, as mobility depart-
ments moved south to U.S. headquarters and the large relocation 
management companies took hold in Canada, AMJ Campbell 
remained focused on its core business, and the strategy continues 
to pay off.
  So what’s in a name? Of course, it’s the people who stand 
behind that name, from its 1950s founders to the Anderson-
Masters-Jensen trio who took up the international mantle 30 

Janet Anderson, Terri Masters and Ole Jensen comprise the AMJ of 
the company name by serendipity rather than by design

years later. And naturally, it includes all of those employees 
who are dedicated to personalized service—AMJ Campbell 
International’s essence—and to making the move experience the 
best that they can for the clients.
  “Some things never change,” says Jensen, when he 
considers the fundamental priorities of the day when he first 
started out as a mover. However, he adds, “Like many moving 
companies, our beginnings were modest, progress incremental. 
The business challenges we faced when we started are nowhere 
near those of today. Managing cash flow is more important than 
ever as the cycle of invoice to payment is longer. Efficiency 
through technology is key, and that takes foresight and 
investment. And how we interact with our accounts and clients 
is different. For sure, we also see a shift in how the individual 
shipper perceives quality, since a successful move means 
different things to different people. Regardless of our success in 
the past, our future depends on our ability to continue adapting.” 

Canadians covering Canada
MoverOne International (www.moveroneintl.ca) is the 
international division of United Van Lines (Canada) Ltd., the 
largest van line in the country. Although United Van Lines (Can-
ada) Ltd. was established in 1953, the autonomous international 
company was not launched until 2002. At that time, MoverOne 
International handled relatively few moves, but it now handles 
thousands of moves a year.
  United Van Lines (Canada) Ltd. created the international 
division after President Anne Martin observed two frequent 
scenarios: the company was receiving five to six quote requests 
for international moves monthly, and the Canadian Federal Gov-
ernment contract—the largest single contract in Canada—went 

http://www.uvl.ca
http://www.mayflower.ca
http://www.arrowpak.co.uk
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to market every six years. As the moving industry continued to 
globalize, Martin decided it was time for the company to extend 
its offerings to include international moving and relocation man-
agement. 
 The division now known as MoverOne International was 
originally called Unigroup Worldwide UTS Canada, as it was 
then affiliated with UniGroup in the United States and UTS in 
Europe. It was able to leverage the existing infrastructure of 
the 125-member network in Canada to provide a full range of 
international moving services. After achieving early gains, the 
business remained fairly stagnant until 2012 despite the size of 
its network. 
  “We grew quickly in the first few years and then stopped,” 
says Martin. “We were limited by the small Canadian market and 
needed to secure business through our own business develop-
ment and through partners who would assign origin and destina-
tion work to us on a reciprocal basis.” 
  In 2011, a strategic decision was made to take MoverOne 
International to the next level by rebuilding its leadership. 
Huw Jones, hired in November 2011 as general manger, was 
tasked with growing the business. He was experienced in the 
international moving sector, having managed international 
moving companies and owned independent companies in both 
Europe and North America for more than 25 years. 
 “Huw Jones brought a new level of management expertise 
and, importantly, relationships with the network of movers 
worldwide,” says Martin. “He had a successful track record 
as a business developer and was also intimately familiar 
with servicing international moves for the Canadian Federal 
Government, which subsequently helped us successfully bid for 
the next federal international government contract.”
  Following huge growth, the division rebranded in April 
2016 to become MoverOne International. With the company’s 
size and success, it was past time for the division to have its own 
brand. 
 “In the five years I’ve overseen the business, our interna-
tional trade has grown substantially,” says Jones. “In 2016, we 
became a shareholder member of the newly formed Harmony 
Relocation Network. This has been very beneficial to us—and, I 
hope, for the network globally.”

Huw Jones (far right) and his MoverOne International staff at the 
company’s office in Toronto, Ontario

  MoverOne International is also a long standing member of 
IAM and other significant international moving networks. Alli-
ances like these have helped expand the company’s resources, 
which in turn has grown the business.
  Today, MoverOne International offers a comprehensive 
range of international moving services and complete coverage 
across Canada. Despite the country’s great challenges of 
distance, terrain and weather, MoverOne International’s network 
of more than 125 locations nationwide provides full service 
international support from and to anywhere in Canada. All 
business is managed by one central group of move managers in 
Toronto, whose experience and expertise is second to none, says 
Jones.
  “We see ourselves as the one-stop Canadian connection 
you can count on to service all types of international moves,” he 
adds. “We handle corporate, private and government moves, and 
are 100 percent customer service driven.” 
  With the support of nearly 100 United Van Lines (Canada) 
Ltd. head office employees, all MoverOne employees undergo 
rigorous move management training. MoverOne International 
believes in providing opportunities for staff to grow their careers 
and fosters a culture of continual self-improvement through 

http://www.gep.be
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tuition sponsorship, cross-functional 
training opportunities, industry certifica-
tion sponsorship and new management 
training. 
  The independent and private 
Canadian company continues to grow 
its overseas division by investing in its 
people and its relationships. 

Embracing service commitments
The history of  King’s Global 
Forwarding Limited 
(www.kingsgf.ca), IAM’s sole Governing 
member in Canada, goes back to 1922, in 
Montreal, Quebec, where it was founded 
by the O’Donnell family. Brothers Bill 
and Charlie O’Donnell still lead the 
family business, which has evolved from 
its horse-and-buggy days to modern 
tractor trailers, moving household goods 
across Canada and around the globe. 
 Each of King’s five offices—in Cal-
gary, Winnipeg, Burlington, Toronto and 
Montreal—is independently owned and 
offers household goods international and 
domestic moving services, warehouse 
storage, full packing, specialized crating 
services and special product handling, 
such as wine shipments, air shipments, 
vehicle services, pet services, file storage 
and customs clearance.
 All employees receive in-house 
training and online courses. “It is im-
portant to ensure that we have the most 
updated tools available to make sure our 
services are maintained at a high level,” 
explains Richard J. Carr, vice president 
sales and marketing/partner.
 “Our branch in Calgary employs 
more than 100 employees during our 

The King’s Group - Since 1922
Originally founded in 1922 by the O’Donnell family,  
King’s Transfer Van Lines Group is one of Canada’s oldest  
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peak summer periods,” he adds, “and 
we have a climate-controlled warehouse 
[30,000 square feet] and equipment rang-
ing from local delivery trucks to tractor 
trailers.”
  King’s Global Forwarding supports 
the local food bank and provide furniture 
donations to local charities. “We give 
back to our communities,” says Carr, “as 
way of paying it forward.
  “We are a green community, and 
with our current recycling program we 
remove more than five tons of debris 
from our landfills on a yearly basis.”
 In northern climes like Canada, it’s 
essential to have equipment that works 
well in winter conditions. “There is not a 
place in Canada that we cannot service,” 
Carr says. “Our road infrastructure is 
rated very high. Seventy-five percent of 
Canada’s population is on the border to 
the United States, which is our largest 
trading partner. With our membership 
in IAM, we have great service partners 
down south.”
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  Now marking 150 years as a nation, 
he adds, “Canada is a young country, a 
diversified nation that accepts all people 
who are looking for a better life—a 
Canadian life. Canada is still growing 
and King’s Global Forwarding will 
continue to grow and search for creative 
markets that will embrace our service 
commitments.”

Finding a need, and filling it
Orbit International Moving 
(www.orbitmoving.com) was created by 
Adi Shaked and Gera Birk in 2004 in 
Toronto, Ontario. The pair sold 220-volt 
appliances for use overseas in Toronto 
and were regularly asked to recommend 
companies to ship them. “We kept hear-
ing horror stories about shipping com-
panies,” Gera recalled. Their customers’ 
terrible experiences inspired Shaked and 
Birk to found their own international 
moving company. Their goal was to 
provide outstanding customer service to 
clients.

http://www.airanimal.com
http://moverspoe.biz/Home.aspx
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Orbit International Operations Manager 
Gera Birk (left) and Sales Manager Adi 
Shaked

 Orbit has one facility, based in 
Toronto, that employs 17 people. The 
company works with a network of agents 
across Canada. Orbit’s specialty is inter-
national moves and bonded shipments. 
The company handles airfreight as well 
as fine arts shipments. Goods can be 
stored duty-free in its Canada Customs 
bonded warehouse. Furthermore, Orbit 
can import goods from the United States 
directly to Canada without the customer 
needing to clear U.S. customs at the bor-
der. 
  Birk acknowledges that there are 
challenges to doing business in Canada. 
“The winter weather presents challenges, 
and so does the rain,” he says. Orbit’s 
resourceful staff works hard to overcome 

those obstacles and focus on the safety of 
the moving crew and the clients’ per-
sonal effects. However, there are also 
unique opportunities available in Canada. 
Canada produces an educated work 
force that makes employees attractive 
to international employers. Conversely, 
Canada is a desirable place to live, with 
immigrants coming here every year. Both 
trends mean more business for Orbit.
 Orbit’s goal is to increase the number 
of international destinations to which 
it ships, as well as expand its current 
network of agents even further so it can 
continue to provide excellent customer 
service to its clients.

A steady presence in British Columbia
The Highland–Worldwide Group of 
Companies Ltd., was established in 1969 
by Harry Wiancko as Highland Van & 
Storage Ltd. The company was primarily 
involved in local domestic moving ser-
vices. In 1978, Worldwide Overseas 
Moving Service Inc. 

(www.highland-worldwide.com) was 
formed as a wholly owned division of 
Highland Van & Storage Ltd.
  Since its inception, Worldwide 
Overseas has been involved in Canada’s 
international relocation business. It 
participates in a number of professional 
industry organizations, including IAM, 
FIDI, BAR and CAM. The Group 
now operates under the stewardship 
of Wiancko’s sons, Alan and Robert, 
who are actively engaged in day-to-day 
operations of the company. 
  The entire group of companies re-
branded in 2001 as Highland-Worldwide 
Group of Companies, Ltd., to strengthen 
its image and offer seamless services to 
all of its associations, affiliations and 
industry partners around the globe. The 
head office in Delta, BC, serves Vancou-
ver and Western Canada, with the facility 
in Victoria, BC, handling relocation 
needs to and from Vancouver Island. The 
Abbotsford, BC, office services clients in 
the Lower Mainland.

http://www.devellis.it
http://moverspoe.biz/Home.aspx
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The Worldwide Overseas team is flanked by (back row, left) Presi-
dent Alan Wiancko and (back row, right) General Manager Zoltan 
Kosa.

 The combined staff of 65 in all three locations is trained via 
online courses offered by various associations. New employees 
are usually paired up with senior staff, an approach that has 
proven effective for the company.
  Along with its commitments to clients and staff, Worldwide 
Overseas proudly supports its communities. The company has 
been an active supporter of the MS Society of B.C.; is an in-kind 
moving and transportation sponsor during the National Ga-
rage Sale, organized by Royal LePage Shelter Foundation; and 
sponsors the B.C. Sports Hall of Fame, which promotes values 
learned through sports and provides youth education programs.
 “We are widely recognized as a reliable, efficient and 
professional source of origin and destination overseas services,” 
says General Manager Zoltan Kosa. “Our ability to offer 
outbound and inbound forwarding, quality packaging, crating, 
bonded warehousing and specialized handling of consolidated or 
‘exclusive use’ shippers provides us unlimited opportunities in 
the international relocation industry.
  “The economy of British Columbia and in particular that of 
the Greater Vancouver region has seen moderate growth over the 
past few years,” he adds, “and as a result we have been seeing 
more people move into the region from other parts of the globe 
and fewer leaving to relocate to other parts of the world. Al-
though Vancouver has received lots of news coverage for rapid 
growth in housing prices, there still is affordable housing in the 
region, and other costs of living in the area, such as food and 
transportation, have not seen any huge inflationary effects.”

A focus on corporate moves
Since its inception in 1996, Quality Move Management 
(qmm.com) has grown rapidly to become a corporate-concen-
trated agent among Allied Canada’s ranks. With branches located 
in Vancouver, Calgary, Edmonton and, most recently, in Toronto, 
QMM aims to offer superior moving and relocation services 
to Canadian businesses and consumers alike, with a focus on 
maintaining exceptional service for its corporate customers. With 
Canada’s vast landscape and diverse natural resource industry, 
QMM is prepared to go to any distance to service those who 
require top-quality moving services, says Scott Shaw, principal, 
chief financial officer. 
  QMM provides relocation solutions for a broad range of 
industries, reaching from energy and mining industries, educa-

http://www.boonma.com
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tion and construction businesses, to the 
forestry and retail divisions. Given that 
many of these industries operate heavi-
est near their extraction sites, the remote 
homes of their employees offer plenty of 
obstacles for a relocating family.  
 “The varied landscape of Canada, 
paired with infamously unpredictable 
weather conditions creates a challeng-
ing mission for any moving company, 
but QMM has grown and adapted as 
quickly as the nation has, and it is now 
one of the preeminent corporate movers 
on the North side of the 49th parallel,” 
says Shaw. With origin and destination 
cities as exotic as Hay River, Northwest 
Territories, and Flin Flon, Manitoba, 
QMM continues to service its corporate 
customers across the immense Canadian 
landscape, with the support of the Allied 
Van Lines network. 
  Many of QMM’s corporate accounts 
are internationally and U.S. based, but 
thanks to Canada’s growing professional 
diversity and expanding resource 
markets, employees are being relocated 
into and out of Canada to and from many 
nations. As the largest cross-border hauler 
in the Allied network, and a partner of 
Allied International and Pickfords UK, 
Quality Move Management is able to 
provide premium moving services to 
corporate accounts regardless of the 
origin or destination of the employee 
being relocated. Canada Border 
Services’ unique importation process 
for incoming household goods allows 
QMM to seamlessly coordinate custom 
appointments with transferees and drivers 
to ensure the swiftest delivery possible. 
  With Canada’s varied population 
and landscape, Allied’s network needed 
a moving company to match, and that 
seems to have been found in QMM, 
which utilizes the 10 languages spoken 
in the office. The employees at Qual-
ity Move Management are as diverse as 
the nation in which they thrive. Having 
worked with AIESEC Youth Leadership 
Development, QMM employs Canadians 
and newcomers alike, giving them further 
range and possibilities when assisting 
transferees. Whether using Chinese-Ca-
nadian employees to aid in translating for 
incoming Chinese residents, or Brazilian-
Canadian employees to translate for 
Portuguese importers, QMM will go to 
any length to help ease the transition for 
its corporate accounts’ employees. 

Who IAM

Arthur Drewry, Manager, Taylor 
International

My favorite pastime: Quality time with 
the family, and maybe boot camp a 
couple of times a week.

The greatest influence on me in 
choosing a career: Needing a job and 
money in 2000—I’ve never looked 
back.

The best piece of advice I’ve ever 
received: Keep things moving forward 
and believe in yourself.

The best vacations I ever took: Bali, 
Thailand, Hawaii.

Most people would be surprised to 
know that I: Play the drums (rock).

The most meaningful gift I ever got: 
My daughter.

My favorite apps: BBC News, Uber.

On my playlist: Nirvana, Guns & 
Roses, Bob Dylan, Led Zeppelin, 
Cranberries—I like most music.

Peek into my carry-on or purse and 
you’ll find: A change of clothes ... just 
in case!

What I won’t leave home without: My 
phone; saying goodbye to the family.

My dream vacation destination: 
Machu Picchu, Peru.

My secret vice/guilty pleasure: Red 
wine and chocolate peanuts.

On an airplane, I fill the time by: 
Watching mind-numbing movies.

My personal motto: Don’t live in the 
past. Keep things moving forward.

If I hadn’t gone into the moving 
business, I would now be: A lawyer. 

In the middle of nowhere … and the 
center of everywhere
In the developed world, there are few 
movers who ply their trade in areas 
as isolated and remote as Matco 
Moving Solutions (www.matco.ca). 
Established in 1966 and headquartered in 
Edmonton, Alberta, Matco employs about 
200 people in its six branch offices during 
peak season. 
 Matco has been the moving arm of 
Manitoulin Transport, a highly diversified 
global transportation and logistics 
powerhouse, since 2013. With more than 
60 terminals coast to coast throughout 
Canada, “we cover a vast geographical 
area,” explains Corporate, Commercial 
& International Sales Manager Leon 
Johnson, who with his colleague Rob 
Mather spoke with The Portal at IAM’s 
54th Annual Meeting in New Orleans 
last October. “The U.S. is much more 
densely populated than most of Canada. 
Our drivers have to travel extremely long 
distances through isolated areas. When 
they deliver a shipment 1,150 miles 
away, they can’t just go home or check 
into a motel—there’s often nothing in 
between.” 
 Doing business in far-flung parts of 
the country is a whole different way of 
operating. Consider Kugaaruk, a remote 
outpost that lies north of the Arctic Circle 
in the eastern part of Canada, northwest 
of Hudson Bay. “Leon and I performed 
an RCMP [Royal Canadian Mounted 
Police] relocation from Kugluktuk to 
Kugaaruk,” recalls Mather. “It was so iso-
lated, about a four-hour flight via charter 
one way from Yellowknife,” the capital 
of the Northwest Territories and a mining 
town built on gold, now sustained by 
diamonds. It is an outpost of civilization 
surrounded by a vast, austere landscape 
of rock and tundra. 

Rob Mather (left) and Leon Johnson of 
Matco Moving Solutions at IAM’s 54th 
Annual Meeting in New Orleans
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 “The sun doesn’t really set in Kugaaruk at the end of June,” 
says Mather. “There’s still a lot of sea ice in the bay then, and 
the residents are still on the ice hunting seal. There is one traffic 
light on the road into the airport because the road crosses the 
middle of the runway and you don’t want traffic going across 
when a plane is taking off. We found there was no security 
there—we walked right up the airport tower stairs and talked to 
the air traffic controller before our return flight.
 “We do about 25 to 40 remote and isolated moves a 
year in the High Arctic,” Mather adds. “We get to go to 
places that we would never see if we were not involved with 
performing relocation.” Indeed, the company enjoyed a bit of 
fame in the History Channel sensation, “Ice Road Truckers.” 
The “Winter Rules” video it created (www.youtube.com/
watch?v=LbFwQdxXOtg) provides a flavor of the frigid and 
sometimes perilous conditions Matco drivers routinely encounter 
during the long, cold and icy winters.
 The Matco story began in 1966, as Mid Arctic Transport 
Company, a freight hauler. As the oil and gas company Esso 
expanded northward, it needed household goods services for its 
workers and soon became a major Matco client. 
 Johnson, a self-described “Saskatchewan boy,” has more 
than 30 years of experience in the industry, beginning with his 
university years, when he was a driver for a United Van Lines 
agent in Regina, Saskatchewan. After a couple of years of 
military service he resumed his studies, finished his degree and 
started as a sales consultant for Advance Moving Systems. To-
day Johnson, who began his industry career in 1985, is the only 

employee remaining from Matco’s 1998 purchase of Advance 
Moving Systems.
 In 2001, Matco sold its four branches in Saskatchewan, and 
Johnson was invited to help develop the office in Yellowknife. 
While he and his wife were exploring the area as they considered 
accepting the transfer, word came of the 9/11 terrorist attacks 
in New York. Within hours, a United Airlines flight en route to 
Seattle, Washington, from Japan was diverted to Yellowknife and 
hundreds of frightened Japanese passengers were stranded there 
for days. The city and Matco did all they could to comfort the 

Frigid, desolate Kugaaruk is a four-hour charter flight from 
Yellowknife.
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passengers, and today some still return to Yellowknife for 9/11 
remembrances. Despite that chaotic introduction, the Johnsons 
decided to make the move and spent a decade in Yellowknife. 
Now, Johnson works from the head office in Edmonton. 
 Mather has been in the moving business all his adult life, 
beginning in 1976 with a 20-year stint at U-Haul. He joined 
Matco in 1995, starting as a branch manager. It was Mather 
who, with no prior training, launched the company’s commercial 
and international division. “The international has been the most 
interesting,” he says. “I was self-taught, and it was trial and 
error.”
 He adds that new experiences and opportunities to learn on 
the job are abundant in the Canadian North. “It’s a fascinating 
place, totally different from lower Canada. Only about 40,000 
people live in the entire Northwest Territories—an area half as 
big as the Continental United States.
 “Technology has given me an opportunity to work re-
motely,” Mather explains. “I look after logistics and pricing for 
international and have to learn all the new systems and use them 
properly—there are a lot of moving parts. We are a very diversi-
fied and complicated company, and act as agents for every van 
line in Canada in the North. Because we are situated in Western 
Canada, almost everything comes through Edmonton. It’s a ma-
jor crossroads with two roads North—one to Yellowknife in the 
Mid Arctic and another to Whitehorse and Inuvik in the Western 
Arctic. We at Matco Edmonton have the busiest cross-dock in 
Canada. There’s a full platform scale in our driveway, and we 
see every van line and independent operator truck you can imag-
ine there in peak season.”
 Matco does just about everything a mover can do: Local 
office moves, residential, relocations, high-value and specialty 
moves. It has commercial and international departments and is 
constantly striving for improvement in both to elevate its service 
levels. More specialized commercial and office relocations 
routinely occur during off-peak seasons, but summers always 
usher in a huge demand for Matco’s services in government, 
cross-border and international work.
 To ensure quality performance, employees receive regular 
training internally under the Canadian Association of Movers 
(CAM) program, along with specialized courses from the Cana-
dian Employee Relocation Council. “We have a multigeneration-

By placing your valuables in our care,
you will hardly be aware that you have even moved.

A charter flight unloads cargo at Kugaaruk’s airport.

http://www.tongin.com
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al work force,” says Johnson, “from 18 to 88 years old. We bring 
in a lot of university students for the summer and hold van line 
training sessions that produce excellent workers, many of whom 
come back year after year.”
 Customers, too, keep coming back. “Some we’ve moved five 
or six times,” says Johnson. “They call us because they get per-
sonal service, and because they appreciate our work ethic. Matco 
tries to treat them like we’re moving our mom—and you don’t 
want to disappoint your mom. Matco has a vast bank of diverse 
experience in many areas, so that if there is a glitch we can deal 
with it easily and quickly. We really enjoy helping new custom-
ers, and we get to meet such interesting people.”
 Johnson likens the staff to a large family. “I love the people 
I work with and we have a lot of fun,” he says. “We revel in the 
challenges.” And challenges have been many throughout Matco’s 
half-century history. In May, as the company was marking its 50th 
anniversary, wildfires swept through much of the Fort McMurray 
area in northeast Alberta. More than 2,300 homes were consumed 
in the blaze. Amid the devastation, Matco helped relocate the 
people affected by the fire, most of them workers who then went 
north to live in work camps set up by the oil companies. At one 
point, two Matco employees involved in the effort feared for 
their lives as the blaze took over the city and panic spread.
 Three weeks later, Matco responded as good neighbors do, 
leveraging its 50th anniversary celebration to raise money for Fort 
McMurray evacuees. “All Matco employees and the company 
had already made donations to the Red Cross,” says Johnson, 
“but after our barbecue we raised another $1,000 for the Red 
Cross, which we felt was doing the best work frontline in the 
community.”
  Traveling from remote parts of the world—including the 
Northwest Territories of Canada—to destinations in the United 
States for industry gatherings can be demanding, complicated 
and exhausting, but IAM members are intrepid souls. “We joined 
IAM 15 years ago,” says Johnson, “and have been coming to the 
annual meetings ever since. There are such great people in the 
relocation industry worldwide, and we truly enjoy working with 
agents from all across Canada, North America and the globe.” 

Thriving amid the backdrop of history and culture
Tippet-Richardson/TR Westcan, A1 Moving & Storage and A1 
Commercial Logistics are all divisions of TR Westcan Inc. 
(www.tippetrichardson.com), owned by Brenda Naylor, the 
third generation of a family of movers. The story of how they all 
came together began 90 years ago.
  Basil Tippet and C.A. Richardson founded Tippet-
Richardson in Toronto in 1927, with a rented warehouse and 
a single van. Now, after more than nine decades as a full-
service moving company, the company offers residential and 
commercial moving and storage services all over Canada, the 
United States and the world. Tippet-Richardson has certainly 
seen a thing or two over the years.
  By 1934, Canada was in the midst of the Great Depression, 
an era when many Canadians were poverty-stricken. The need 
for access to healthcare became apparent, leading to the public 
health system in place today. That year, Basil Tippet bought 
out Richardson. He remained the major shareholder until 1944, 
when Russell and Walter Naylor bought into the company, 
becoming the first generation of Naylors in the business. Those 
developments came amid the backdrop of World War II and, in 
particular, the Battle of Normandy, in which Canada and other 
allies helped swing victory.

 In the 1950s, Canada was as affected by pop culture as the 
rest of the world, with television programs like The Ed Sul-
livan Show and I Love Lucy on families’ home screens. During 
that era, Tippet-Richardson expanded into Hamilton, Ottawa, 
Stratford and Waterloo, Ontario. This was the decade when the 
Naylor brothers took full control of the company.
 Keeping it in the family, Russell Naylor’s sons, Peter and 
Bruce, entered into the business in the late 1950s and early 
1960s, respectively. To put things in a historical context, Elvis 
Presley raised quite a stir in the fifties with his performances in 
Toronto, Ottawa and Vancouver (in fact, Canada was the only 
country outside the United States in which he performed) and 
The Beatles caused similar controversy in 1964 at their first 
Canadian show in Vancouver.
  The 1980s saw increased growth and development for 
Tippet-Richardson. Expansion into business records, special 
products and overseas moving helped propel the company 
forward. In 1987 (which was, incidentally, an amazing year for 
the Canada Cup), T-R purchased one of the oldest Canadian 
moving companies, The Windsor Truck & Storage Company, 
established in 1880. 

Brenda Naylor 
owns a trio 
of companies 
under the TR 
Westcan ban-
ner.

Above left: Leon Johnson with the Olympic torch. Matco partici-
pated in the Torch Run across the Northwest Territories prior to 
the 2010 Winter Olympics in Vancouver. “We sent equipment 
and beds down for the athletes as we had stored them since the 
last major games, when we were a Silver Sponsor,” he says. Above 
right: Johnson at the Torch Celebration with Quatchi, one of the 
official 2010 Olympics mascots.
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  Twenty years later, in 2004, Peter sold TR Westcan Inc. to 
his daughter, Brenda Naylor, the current president and CEO. She 
moved out from Toronto in 1995, assuming the role of opera-
tions manager at T-R. She then handled sales until early 2000, 
when Naylor shattered the glass ceiling by becoming the first 
female general manager and eventually the first female president 
of Tippet-Richardson. In her first year at the helm, she purchased 
A1 Moving & Storage, a North American Van Lines agent, 
making Tippet-Richardson/TRW (an Allied Van Lines agent) a 
dual agent. 
  This year, as Canada celebrates its 150th anniversary, TRW 
has expanded into Ottawa with the addition of A1 Commercial 
Logistics, a new division focused on both government and 
private sector relocations, as well as high-level office moving.
  “Over the past 90 years, Tippet-Richardson has grown and 
flourished as one of the oldest and most trusted moving com-
panies in Canada,” says Brenda Naylor. “The company is still 
family owned and has been entrusted with the prized possessions 
of families on the move longer than almost any other company 
in the industry. Accordingly, our expertise in the safe handling 
and transport of household goods and our precise coordination of 
every facet of every move is second to none.”
  “We recognize that our particular skillset and everyday 
work can be utilized for the good of vulnerable groups and that 
giving back to our community enriches the lives of all involved,” 
says Naylor. She adds that Tippet-Richardson/TRW’s robust 
CSR program includes supporting charities such as KidSport, 
Move for Hunger, Ronald McDonald House, Children’s Wish 
Foundation, FIDI charities, Alzheimer Society, Developmental 
Disabilities Association and Dixon Society, which provides local 
shelters for women and children escaping violence and sexual 
abuse. 

From left: Derek Duffy, Dale Armstrong and Rod Speers

Quality—the business lifeline
Now “54 years young and growing,” as Derek Duffy puts 
it, Armstrong International Movers (armstrongintl.
com) ranks as the largest member of United Van Lines Canada. 
Privately owned by the Armstrong family and two long-term 
partners, Rod Speers and Duffy, the company is headquartered 
in Mississauga, Ontario, with a branch office in Montreal and a 
customer service center in Calgary.
 Armstrong comprises four operating companies: Armstrong 
International Movers, Armstrong Moving, Armstrong Fine Art 
Services and Armstrong Warehousing Services. Duffy reports 
that Armstrong has been consistently rated a top-quality per-
former by major global relocation management companies.

A1 Moving & Storage is one of TR Westcan’s three brands.

MILITARY, 
COMMERCIAL

& GSA.
Make us your one-stop-shop partner in the UK.

Visit www.arrowpak.co.uk  Email: sales@arrowpak.co.uk
Telephone: +44 1842812165  Facsimile: +44 1842816328

Sherwood House, Norwood Road, Brandon, United Kingdom IP27 0PB

Membership No.  A041

A T-R truck at Burnaby
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 Security is important to the com-
pany. All employees receive background 
checks. The Mississauga facility, located 
in the Greater Toronto area, is a state-of-
the-art, custom-built office and storage 
complex minutes away from Canada’s 
largest airport and near rail transporta-
tion terminals for the Eastern Seaboard. 
It has onsite fine art storage capability 
in a climate-controlled building with 
surveillance and fire/flooding prevention 
systems in place.
 The company has implemented CSR 
programs to enrich the environment 
and offer aid to those in need. “We are 
a 10-year partner of Tree Canada,” says 
Duffy, “and plant a tree on behalf of all 
families we move. Tree Canada focuses 
on re-greening areas in Canada that are 
affected by extreme weather conditions.” 
Armstrong also is a Move For Hunger 
partner, and recently earned an award for 
its participation.
 Duffy points out that for any 
company, quality is the key ingredient of 
success. “At Armstrong,” he says, “we 
believe quality is simply our business 
lifeline. Our clients and partners rely on 
us for the best quality, while our staff 
are always aspiring to better themselves. 
That’s why Armstrong has always 
generously invested in staff training via 
our internal program, Armstrong College, 
through which our employees are all 
converted to the religion of quality. 
Armstrong College runs annually from 
November to April. Understanding 
that quality drives business, our people 
deliver the top quality services in our 
industry while others are fighting for 
second best.”
 To Duffy, diversity in the company is 
to be embraced, as it has been in Canada, 
which has welcomed immigration from 
all races and religions throughout its 
150-year existence. “Our employee 
base is composed of over 70 percent 
immigrants,” he says. “There are 16 
languages spoken fluently throughout the 
company. The wide breadth of people 
and their cultures energize our everyday 
work. Diversity truly is our strength.”

Technology Changes, but Principles Don’t

The brothers Kreynin, Roman and Max, at 
HHGFAA’s 42nd Annual Meeting in San 
DIego in 2004

In 2003, brothers Roman and Max 
Kreynin decided to combine their 

respective expertise in international 
removals and mobile technology to 
establish Voxme Software, Inc. 
Roman, a removals industry veteran, 
had been running his own shop for four 
years and saw the need for a mobile 
solution that would help him be efficient 
and target a specific market niche. Good 
with words and bad with technology, 
he persuaded his younger brother Max 
(at the time a director of software 
development for a successful startup in 
Canada) to build something a bit more 
practical than a system for distributing 
weekly animated Garfield strips and 
cooking recipes sent to Ericsson Mobility 
World customers (though Max’s kids 
found it rather useful and amusing).
 The company, based in Toronto, 
Canada, started by developing Palm Pilot 
applications for doing pre-move surveys, 
digital driver inventory with on-site 
printing, label printing and scanning, 
and a basic move management system. 
Roman field-tested the first version of 
the mobile system at his own moving 
company in Israel, and shortly thereafter 
the brothers were ready to present it at the 
2004 IAM (then HHGFAA) convention 
in San Diego. Fortunately, they hadn’t 
bothered to check on whether there were 
any established players in the market; 
often visitors would look at the devices in 
the booth and think they were talking to 
TechMate.
 From the outset, Voxme catered to 
the needs of high-quality international 
removal companies, as such companies 
could take full advantage of the 
applications to attain a higher level of 
service and efficiency. The products 
were designed to be easy to use yet 
comprehensive and adjustable, allowing 
them to suit each company’s individual 
needs. Integration with standard and 
custom move management systems 
has always been a priority for Voxme, 
and over the years it integrated with 
Move Manager, TRAXX, ReloAssist, 
RedSky, AGP, Moveware, Saga Safari 
and numerous in-house systems. 
The company has strived to make its 
applications available on the latest and 
most popular mobile platforms, and 
released its apps for the iPod, iPhone, 

iPad, Android smartphones and tablets, 
as well as Windows Mobile. The scope of 
the applications has grown to encompass 
ever-evolving industry needs, and now 
includes move-in/move-out inspection, 
residence inspection, form filling and 
many other features that their clients 
have grown to rely on for their daily 
operations.
  As luck would have it, one such 
client was chatting with his neighbor 
during their kids’ baseball game. 
Apparently the youngsters were not 
providing the requisite entertainment, 
as the dads started talking about their 
business and the software being used 
to run it. The neighbor turned out to 
be manager of a well-known fine arts 
shipping company in London and New 
York, and was looking for a software 
package to augment his business. 
Introductions were made, and soon 
Voxme had its first customer in the fine 
arts logistics world. After a couple of 
years in that market it became clear 
that there was need for a dedicated 
solution, built for the industry from 
the ground up. Voxme has since 
developed a comprehensive system 
for Fine Art shippers, interior design 
logistics, galleries and auction houses, 
and successfully implemented it in the 
United States and Europe for the likes of 
Phillips Auctioneers, Ralph Lauren Home 
Collection, Harsch Fine Arts, and AirSea 
Packing.
  The natural evolution of the software 
has led Voxme to build out a pure cloud-
based move management system (called 
MF Cloud or MFC) that encompasses 
all company activities from CRM to 
invoicing. The system has been built from 
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scratch using the latest Web technologies 
to give clients the expected ease of 
access from any browser, as well as the 
flexibility of system customization (be it 
access rules, checklists or templates) they 
have grown accustomed to. 
 The latest company development 
is Virtual Surveys, with video chat, 
recording, and online cubing, which is 
available both as a stand-alone cloud-
based system and as part of the MFC 
product (where it will be used any time a 
video chat with the client is warranted). 
The very idea of a virtual survey instead 
of a physical visit did not sit well with the 
founders at first, as both Roman and Max 
always considered an in-house survey to 
be the foundation of building trust with 
the transferee. But Voxme clients have 
eloquently explained that not all surveys 
justify an in-person visit. The cost of 
doing surveys via third party is becoming 
prohibitive, but more important, the 
new generation of both office staff and 
transferees is more comfortable with 
video chats than in-person conversations.
 Throughout all the technological 
changes, product evolutions and 
generational shifts, one thing has 
remained constant: the company’s 
dedication to delivering the best products, 
services and support experience to the 
market. Development and support are 
offered from Toronto, Vancouver and 
multiple locations in Europe in English, 
Spanish, Portuguese, Russian and many 
other languages, ensuring that customers 
are looked after 24/7. Recognizing just 
how mission-critical their applications 
are for its clients, Voxme considers it 
imperative to bridge the communications 
gap that comes with a worldwide client 
base. The company has invested in 
the best available technology to offer 
remote access and assistance across all 
their supported devices; this is Voxme’s 
way to maintain close contact with 
clients and provide expedited assistance 
whenever and wherever they need it in 
the universal language of screen gestures, 
forever keeping true to its promise of a 
personalized touch. 

Moveware: Partly (and Proudly) Canadian

By Maia Marchionatto, Global Communications, Moveware

Although Canada is relatively young 
in comparison to many other 

countries, we have certainly come a long 
way in the past century and a half.
  The celebration of our 150th birth-
day is as good a time as any to reflect on 
what contributes to the greatness of our 
country. It isn’t just the fact that we have 
undisputed hockey supremacy, nor that 
we breed some of the most polite and 
courteous human beings on the planet, or 
even our vast and beautiful landscapes. 
No, what makes Canada great is that it 
truly lives up to its promises of equal 
opportunity for all. As a Canadian citizen 
who immigrated from South America at 
a young age, I can tell you that the efforts 
this country puts forward to ensure equal-
ity among sexes, races, religions and so 
forth, is truly admirable.
  This is a country that, despite 
receiving more immigrants per capita 
than even the United States, fights 
vigorously to keep us all united and to 
always remind us that regardless of our 
physical differences and varying beliefs, 
we are all the same. It is tolerance, 
equality and a peaceful approach to 
life that make Canada a country worth 
celebrating—not just this year, for our 
150th birthday, but every single day.
 My company, Moveware, has 
been a presence in Canada for the past 
five years. If you’re familiar with us, 

you might be thinking: Isn’t Moveware 
an Australian company? Or British? 
Moveware Software for the Moving and 
Storage Industry is, in fact, a global orga-
nization that was founded in Australia in 
2001 by Dean and Tony Kent. So, techni-
cally speaking, yes—it is an Australian 
company. However, since its inception 
Moveware has grown into a multinational 
company with branches in several regions 
worldwide: Australia, the UK, Thailand 
and Canada.
 Moveware’s Canadian branch was 
founded in 2012, with Ramiro Quiros as 
the sole employee and branch manager. 
Fast forward five years, and the staff has 
grown to seven full-time employees and 
is currently looking to hire another.
 In case you are wondering why you 
should care about who we are or what we 
do, here’s the answer. We are a software 
company offering a highly compre-
hensive and unique software solution 
to a wide range of moving companies, 
whether you are a multinational operation 
or a small family-owned business, we can 
help you achieve success in this highly 
competitive industry. 

Editor’s note: IAM-YP Ramiro Quiros 
offers an enticing overview of his 
hometown, Toronto, in the HappYPlanet 
feature on page 38.

The Moveware team, 
from left to right: 
Dan Francis, 
assistant accountant; 
Jose Rivas, imple-
mentation special-
ist; Ramiro Quiros, 
director; Maia 
Marchionatto, global 
communications 
and implementa-
tions specialist; and 
Jesse Wilson, support 
specialist 
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CAM: Strengthening Industry Standards and Professional Bonds in Canada

By William Kohudic, Manager, Marketing & Communications

A story about Canadian movers and forwarders would not be 
complete without a mention of the Canadian Associa-

tion of Movers (CAM). The Portal caught up with CAM 
President Patrick Greaney recently to discuss CAM’s history, 
mission and current initiatives.
 CAM was founded in 1952, and today counts about 400 
companies among its members, including movers, international 
movers, affiliates and suppliers. Its requirements for membership 
are rigorous for moving companies, not unlike IAM’s require-
ments, and it is in the process of developing similar membership 
standards for supplier members.
 Greaney first became involved with the association in 1982, 
when he was serving in the military as assistant to the Director 
General of Transport. He subsequently became secretary to the 
Interdepartmental Committee for Household Goods Removal, 
representing the Canadian government to the moving industry. In 
that role, he administered and controlled about 30,000 moves a 
year.
 Based on that experience, Greaney recommended the com-
mercialization of overseas moves, for reasons that will sound 
familiar to military movers everywhere. Military personnel were 
becoming increasingly tied up with moving concerns, operations 
and damage claims, and efficiency was worsening; by the late 

1980s, military moves were taking anywhere from 30 days to six 
months to complete.
  The idea of commercializing military moves languished for 
three years; when the project was finally approved in May 1988, 
Greaney was given six months to implement it. Commercializa-
tion was fully realized within a year, and Greaney administered 
the program until he retired from the military in 1991.
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  Greaney moved to Toronto, where he launched his industry 
career as a civilian. He worked for United Van Lines, KPMG 
and finally at Campbell Moving, where he spent a year before 
leaving to become president of CAM.
 After a year in the position, Greaney has decided to leave 
the association for other interests. “There are a lot of plans in the 
works that are designed to build the association and strengthen 

Greaney believes the only ethical way 
to compete is to stay transparent, 

pursue ongoing communications with clients 
and put nothing in small print.

http://www.rosebrock.com
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its position in the Canadian household goods moving industry,” 
says Greaney. “I’m confident that my successor will help CAM 
to achieve great things for its members and consumers.”
  The association, Greaney explains, has a mandate to 
represent it and its members to their customers, as well as to 
provincial and federal authorities, in trucking and transport 
issues that affect the members. CAM provides consumers 
assurance of quality movers, and promotes standards, training, 
guidelines and arbitration with customers. Its training programs 
are all developed with input from members, with the goal of 
being as useful as possible without giving away trade secrets, 
and they are all delivered online in text and, increasingly, video 
formats.
 One of CAM’s newest initiatives to further the interests 
of its members and of the future of the industry is a program 
that awards three $1,000 scholarships to applicants who are 
employees or family members of employees of CAM member 
companies and who have successfully completed an accredited 
truck driver training program. This program was approved 
for development in January 2017, and plans to expand the 
program by offering a post-secondary scholarship for members’ 
employees and their families are also being considered.
 CAM is a not-for-profit association so the scholarship 
program is funded largely by its annual member events—its 
golf tournament, which this year will be held on September 18 
in Brampton, Ontario and its annual conference, to be held in 
Montreal, Quebec this November 19-21. CAM partners with 
Move for Hunger; many CAM members collect nonperishable 
foods for food banks throughout Canada; and many CAM van 

lines and carriers support local and regional charities throughout 
the country.
  CAM’s Reputable Mover Strategy is a long-term initiative 
that the association has developed over the last half decade. 
Its goal is to promote quality services in the household goods 
moving industry and reduce the detrimental effects of rogue 
businesses posing as professional movers.
 The project began when CAM declared 2014 the Year of 
the Reputable Mover; in 2015, this dedication transitioned into 
an ongoing strategy that includes advocacy before the Canadian 
government, educating consumers about rogue companies and 
recognizing legitimate moving industry entrepreneurs as the next 
generation of movers. 
  A major component of the education initiative is the 
enhancement of CAM visibility online specifically to combat 
what is known as brand hacking, where rogue companies take 
out Internet ads that appear to refer users to the website of a 
legitimate company. This type of brand hacking or hijacking has 
escalated, damaging reputations of companies and resulting in 
confusion and customer complaints.
 Not all brand hijacking occurs online. This criminal element 
also assumes names similar to those of reputable moving 
businesses. Greaney noted one example in which a rogue 
operator purchased a truck with the North American Van Lines 
logo, painted out the final “s” in the name, and passed itself off 
as a North American Van Lines affiliate.
 In another incident, a company posing as Nationwide Van 
Lines was recently hired to move a family from Virginia to Nova 
Scotia. The delivery time and price changed after the goods were 

iStock.com/Wildpixel

THE PROGRAM
An exceptional array of world-class speakers will impart 
their insight and experiences to attendees at the Canadian
Association of Movers’ 2017 Annual Conference in 
Montreal, Quebec.

Our theme this year is Change – Today’s New Constant. From
the complexity of the shifting political and economic climate, to
the fast-paced technological advancements, to the regulating
and deregulating of day-to-day business processes, our house-
hold goods moving industry faces the challenge of keeping up-
to-date with the changing demands of the marketplace.

Our two-day program will provide moving professionals with a
great opportunity to hear experts at the top of their fields 
provide cutting-edge information. Enjoy an informal reception
on Sunday evening, a tour of the Port of Montreal on Tuesday
afternoon and a trade show over the two days where industry
exhibitors will showcase their latest products/services. Monday
evening will be free to explore multicultural and historic Old
Montreal. The conference will close on Tuesday evening with
the Chairman’s Reception and Annual Awards Dinner.

THE CITY
Bring your spouse and family with you to cosmopolitan
Montreal – where celebrations of the city’s 375th anniversary
and Canada’s 150th anniversary will be underway. Montreal is a
world-class, dynamic metropolis where its European heritage

Canadian Association of Movers’ 22nd Annual Conference
Sunday, November 19, 2017 (5:00 pm) – Tuesday, November 21, 2017 (9:00 pm)
Hotel William Gray, 421 Rue St-Vincent, Old Montreal, Quebec H2Y 3A6 Canada

shines though in the beautiful 18th-century buildings and 
cobblestone streets. Montreal lives in both French and English,
but its multicultural population shapes the cuisine and culture
offered in its gourmet restaurants, cafes, bars, clubs, galleries,
museums and boutiques.

THE HOTEL
Hotel William Gray is a brand
new 4.5-star hotel that’s 
centrally located in Montreal 
and accessible to the St. Hubert
Airport (YHU) and the Pierre
Elliott Trudeau Intl. Airport (YUL).
It offers 127 air-conditioned rooms featuring refrigerators, 
minibars, pillow-top beds with down comforters and Frette
Italian sheets, 49-inch LCD televisions with cable programming
and complimentary wireless Internet access. Amenities include
concierge services, babysitting/childcare (surcharge), gift
shops/newsstands, bar/lounges, 24-hour room service, a 
business center, limo/town car service and express check-out. 
A special room rate of $180 ($CDN) per night is available for
the “Canadian Association of Movers conference” until
October 18, 2017.

Contact CAM at 905-848-6579 or visit CAM’s Events web page
at http://www.mover.net/movers/cam-events for links to a 
conference flyer and registration form and the Hotel William
Gray room registration. 

http://www.mover.net/movers/cam-events
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en route, and the couple was eventually informed that nothing 
would be delivered. The story changed for them, however, after 
a friend referred them to CAM.
  “In desperation,” the customer recalled, “someone referred 
me to Jim Carney [one of CAM’s directors] from the Canadian 
Association of Movers and he was extremely helpful and gave 
me all the numbers and people I should contact. Without his 
help, we would have been lost. Not sure we would have ever got 
our belongings back. It ended well, but only because of the help 
from the Canadian Association of Movers.”
 As had occurred in the United States, deregulation of the 
Canadian household goods moving industry in 1982 opened 
the door to rogue operators with no regard for quality, claims or 
ethics. It also brought an influx of legitimate entrepreneurs who 
represent next generation of movers. CAM tries to attract those 
companies and offers guidance in the form of training, education 
and mentorship.
  Greaney believes the only ethical way to compete is to stay 
transparent, pursue ongoing communications with clients and 
put nothing in small print—in other words, he says, “Take the 
high road, and don’t attempt to fight the rogue movers directly 
or compete on their level. Providing the best customer service is 
always the best way.”
  As for the potential impact of Brexit, Greaney thinks CAM 
members will likely be affected in the same way as any company 
accustomed to taking advantage of cheaper rates to ship to the 
UK and deliver to European destinations by road. Brexit will 

certainly increase costs and change the flow, and individual 
members are beginning to look at carrier affiliations with other 
routes to Canada. 
 International trade is a fundamental of Canadian business, 
Greaney observes, and many individual CAM members value 
IAM membership as well and want to continue and strengthen 
relations between the two associations. Meanwhile, CAM is 
looking forward to its upcoming annual meeting in November in 
Montreal—this year will mark the 375th anniversary of the city 
of Montreal as well as Canada’s 150th anniversary.
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55th Annual Meeting & Expo TENTATIVE

SCHEDULE 
AT-A-GLANCELONG BEACH, CALIFORNIA

9:00AM–6:00PM
Registration Open

10:00AM–6:00PM
Network Central and

Expo Open

8:30AM–10:30AM
CMMB/YPMB/EXCOM

Breakfast Meeting

EVENTS

10:30AM–11:30AM
IAM-YP Board Meeting

11:45AM–12:30PM
IAM-YP New Member 

Welcome

12:30PM–1:00PM
IAM-YP Members Meeting

1:00PM–3:30PM
IAM-YP Team Building

11:00AM–1:00PM
Executive Committee Meeting

1:00PM–2:30PM
Executive Committee  

Meeting Luncheon

2:30PM–4:30PM
Executive Committee  

Meeting

5:00PM–6:00PM
Knowledge Lab

5:30PM–7:00PM
IAM-YP Welcome Reception

6:00PM–7:00PM
New Members,  

First Time Attendees  
& Special Guests Reception

7:00PM–10:00PM
Opening Reception

Help IAM get into the Guinness 
Book of World Records!

7:00PM-10:00PM
AFWSF FUNd Night

Conducted Concurrently w/
Opening Reception

8:00AM–5:00PM
Registration Open

10:00AM–5:00PM
Network Central and

Expo Open

8:30AM–9:30AM
IAM Membership Breakfast
Terry Head: State of IAM Address

10:30AM–11:30AM
Knowledge Lab

11:30AM–12:30PM
Exhibitors’ Cocktail 

Reception

ISA EVENTS

11:30AM–1:00PM
ISA Board Meeting  
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1:30PM–2:30PM
ISA Membership Meeting

2:30PM–3:00PM
ISA Board Meeting
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Ethics Council Meeting
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Free Evening  
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IAM event this evening.
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Registration Open

8:00AM–12:00 NOON
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9:00AM–12:00 NOON
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1:30PM–4:00PM
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6:30PM–7:30PM
Closing Reception

7:30PM–9:30PM
Closing Dinner

and Entertainment

9:30PM–11:30PM
Post Dinner  

Entertainment & Dancing

8:00AM–5:00PM
Registration Open

10:00AM–5:00PM
Network Central and

Expo Open

8:30AM–10:30AM
Claims Panel

11:30AM–1:00PM
Hall of Honor Inductions 
AFW Scholarship Fund
Recognitions Luncheon

Invite Only

12:00 NOON–1:00PM
Buffet Lunch in the Expo Hall

1:00PM–2:00PM
Hall of Honor Selection

Committee Business Session

2:00PM–4:00PM
Military and Government

Affairs Panel

4:00PM–6:00PM
IAM Logistics  

Network Meeting
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IAM-YP Social Mixer  
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IAM Annual Meetings: A Year-By-Year Comparison
 
 New Orleans, LA (2016)       1810 
 San Diego, CA (2015)    1,787 
 Orlando, FL (2014) 1,718 
 Vancouver, BC, Canada (2013)   1,742 
 Washington, DC (2012)         2,133
 Denver, CO (2011) 1,739
 San Diego, CA (2010)  1,740
 Orlando, FL (2009)  1,729
 Honolulu, HI (2008) 1,540
 New York, NY (2007)  1,879
 San Francisco, CA (2006)  1,801
 Washington, DC (2005) 1,775
 San Diego, CA (2004)  1,704
 Honolulu, HI (2003)  1,473
 Orlando, FL (2002)  1,662
 Las Vegas, NV (2001)  1,561
 Anchorage, AK (2000)  1,429
 Washington, DC (1999) 1,679
 Miami Beach, FL (1998)  1,670
 Reno, NV (1997) 1,635
 Orlando, FL (1996)  1,560
 Honolulu, HI (1995)  1,255
 San Francisco, CA (1994)  1,461
 Nashville, TN (1993) 1,335
 New Orleans, LA (1992)  1,321
 Coronado, CA (1991)  1,078
 Dorado Beach, PR (1990)  921
 Colorado Springs, CO (1989)  971
 San Antonio, TX (1988)  972
 Orlando, FL (1987)  829
 Seattle, WA (1986)  706
 Nassau, Bahamas (1985)  652
 Maui, HI (1984)  644
 Coronado, CA (1983)  871
 New Orleans, LA (1982)  784
 Reno, NV (1981)  645
 Houston, TX (1980)  557
 Phoenix, AZ (1979)  438
 Orlando, FL (1978)  318
 San Francisco, CA (1977)  519
 Atlanta, GA (1976)  428
 Las Vegas, NV (1975)  546
 Washington, DC (1974)  335
 Seattle, WA (1973)  307
 New Orleans, LA (1972)  301
 San Juan, PR (1971)  194
 Palm Springs, CA (1970)  223
 Washington, DC (1969)  111
 Honolulu, HI (1968)  164
 Frankfurt, Germany (1967)  159
 Washington, DC (1966)  56
 Washington, DC (1965)  52
 Washington, DC (1964)  43
 Washington, DC (1963)  33
 Redondo Beach, CA (1962) 33
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2017 Young Movers Conference Recap

By Margaret Kerr, Programs Coordinator

This year’s annual gathering of young 
movers of the Federation of Europe-

an Mover Associations (FEDEMAC) had 
a big anniversary to celebrate: The 2017 
Young Movers Conference (YMC), 
held May 11–13 in Riga, Latvia, marked 
the 25th gathering of the only forum 
worldwide especially for young movers. 
 Shaping the next generation of lead-
ers is imperative for our industry, and the 
YMC is a great building block for young 
professionals. IAM was proud to be a 
participant, sponsor and co-host again 
this year, and is grateful to the organiz-
ing committee, headed by Aivars Usans, 
for an impeccably planned and executed 
conference.
  The IAM Young Professionals group 
was represented by IAM-YP Chair Cath-
erina Stier and three IAM staff mem-
bers: Programs Director Brian Limpero-
pulos, Membership Services Director 
Julia O’Connor, and Programs Coordi-
nator Margaret Kerr. Limperopulos, who 
served both as a speaker and as a panelist, 
addressed the current political situation in 
the United States and how it could affect 
the industry. He also discussed current 
Federal Maritime Commission (FMC) li-
censing requirements and how companies 
can become compliant with them.
  The conference opened with a large 
welcome reception held in the hotel. 
Attendees were eager to catch up with 
friends and network as the band roared 
and drinks flowed. 
  The first full day of the conference 
brought a packed schedule of speakers 
and panelists. To begin, attendees were 
able to meet with sponsors and learn 
more about their companies. Sponsors 
then had an opportunity to give a brief 
presentation before the conference 
attendees describing what they do. After 
a brief coffee break, a series of speakers 
spoke in depth about social media, 

2017 YMC attendees pose for a photo op at the Latvian Railway History Museum

marketing and the current global political 
situation. 
 The afternoon concluded with an 
open panel discussion, with Limperopu-
los, Stefan Dimitrov and Jimmy Bruzzese 
fielding quesitons and comments. At the 
end of the day, the YMC organizing team 
welcomed the attendees to an extravagant 
dinner, followed by dancing at Studio 
69, where everyone was free to let loose, 
network and tear up the dance floor.
 The last day of the conference was 
all about teambuilding. Participants 
spent the entire day taking part in one 
of the following events: Go-kart, airsoft 
challenge, obstacle park, golf, or photo 
orientation through Riga. I chose the 
obstacle park. Going into the event, I and 
the other participants had no clue what 
to expect. When we arrived we quickly 
realized we were in for a day full of fun 
and excitement. The event began with a 
series of rope courses. Participants went 
from platform to platform and performed 
a variety of tasks, all while harnessed to 

a high wire. Following the ropes course 
was a selection of other activities includ-
ing zip line, archery, trampoline jumping, 
luge and more. One participant remarked 
that the obstacle park was one of the best 
teambuilding events he had ever par-
ticipated in. This sentiment was shared 
by attendees who had chosen the other 
teambuilding activities; they thoroughly 
enjoyed their event and had a very suc-
cessful day.
 To close the conference, YMC 
attendees were bused to the Latvian 
Railway History Museum for the 
Closing Gala. Throughout dinner videos 
were played that recapped the day’s 
teambuilding events. After the meal and 
closing remarks from the organizing 
committee, attendees were surprised with 
a fireworks show that aptly ended a truly 
amazing and well-planned conference.
  We are indebted to the organizing 
committee for a splendid and memorable 
experience: Aivars Usans, Agnija Usans 
and Ivo Ile.
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Organizing the YMC: 
Challenging, Fun … and “a Little Bit Crazy”

By Agnija Usane, FF International Movers

The 2017 Young Movers Conference was held in Riga, 
Latvia—a first for the event in Northern Europe as well as 

for a Baltic state. This year, representatives from 38 countries 
gathered together to spend three wonderful days and nights iat-
one of the moving industry’s most eagerly anticipated events. 
 Each year, the YMC is held in a different country in Europe 
represented by FEDEMAC. This year the organizers were FF 
International Movers. The main purposes of the YMC are 
to educate, to strengthen connections, establish new business 
relationships and develop the industry itself at an event where 
business and entertainment combine to create a unique experi-
ence. 
 Organizing such a gathering is not the easiest part. At the 
beginning, it felt a little bit crazy to take on this responsibility 
in a small country like Latvia, where we do not have a national 
association. But we had two amazing strengths supporting us: 
IAM and FEDEMAC. We are grateful to these associations for 
believing in us and helping to make this event unforgettable. 
 And let us not forget our sponsors, for educating the 
participants and giving us the opportunity to provide more for 
our attendees. Their participation also brought benefits to them. 
Sponsoring a YMC event offers outstanding exposure and a 
chance to engage personally with the audience.

 It was a fun time, and those three amazing days and nights 
flew by. The feedback we have received from attendees, their 
companies and sponsors has been gratifying. We took risks and 
tried some things for the very first time, and are very proud that 
we did. We encourage every company and country to consider 
organizing and hosting the YMC. And don’t worry—the size 
of your country or whether it has a strong association doesn’t 
matter. If you really want to do it, have faith that anything is 
possible. We believed we could, so we did! 
 We also encourage even more companies to attend the 
YMC. The first YMC took place in 1991 and over the years 
it has made history. As more people are drawn to this event, 
it will evolve to include even more discussions, speakers and 
professionals from our industry. Companies and organizations 
will be able to recommend timely topics relevant to our industry 
and associations and grow their own business. 
 We would love to relive those three days, which brought a 
carousel of emotions. There was a little pressure, and sometimes 
we worried whether everything would work out as planned, but 
the event was a joyful occasion, well received by those who par-
ticipated. We would like to thank all attendees for being so open-
minded and receptive. Thanks, too, for offering a helping hand; 
but most important, thank you for being honest. To see smiling 
faces and hear kind words is music to the ears of the organizers. 
 Together, we all made it happen and provided a unique 
feeling. Together, we created a mandala. But now it’s time to 
savor our experience and let others make this wonderful journey. 
We look forward to renewing old friendships and seeing a lot of 
new faces at the next YMC. 
 Some stories don’t have a clear beginning, middle and end. 
Life is about not knowing, having to change and making the best 
of the moment without knowing what’s going to happen next. 
It’s a delicious ambiguity…

Aivars Usans of FF International Movers (second from right) with 
IAM’s Margaret Kerr, Brian Limperopulos and Julia O’Connor

GSA 
MOVING 

SPECIALISTS. 
Quality, integrity and professionalism.

Visit www.arrowpak.co.uk  Email: sales@arrowpak.co.uk
Telephone: +44 1842812165  Facsimile: +44 1842816328

Sherwood House, Norwood Road, Brandon, United Kingdom IP27 0PB

Membership No.  A041

http://www.arrowpak.co.uk
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The Story of Ravello—One Lucky Dog

By Francesco Argirò, Managing Director, Bliss Pet Services

In the previous edition of The Portal, I 
noted the importance of ideas for one’s 

business and how Bliss Pet Services 
has indeed been the right idea at the 
right time. I have been able to leverage 
my customers’ needs into a strategic 
business. Besides responding to their 
requirements for international removals 
through Bliss Moving & Logistics, 
clients also wanted to bring along their 
four-legged companions. 
  Today, BlissPets has five offices 
in Europe (Italy, Germany, Spain, 
Portugal and Switzerland) and a presence 
worldwide, but when I think about 
how the Bliss Pet Services brand was 
launched, I connect it to a particularly 
significant event for me and all of my 
staff. It’s the story of a small dog named 
Ravello, who was abandoned in the 
beautiful Amalfi Coast and adopted by 
two nice American people. This dog’s 
story really meant a lot to me.
  It began when I received a call from 
an American couple asking for informa-
tion on how they could ship a little dog 
from Rome to Seattle. They had found 
our company on the website of the 
International Pet and Animal Transport 
Association (IPATA), which is the most 
important worldwide organization for 
animal shipping experts. The American 
couple encountered the dog they named 
Ravello, for the town where she was 

This 
American 
couple 
fell in love 
with a 
stray dog 
and took 
her home 
with the 
help of 
BlissPets.

found roaming the streets, and immedi-
ately decided to keep her. Unfortunately, 
they were unable to take her to the United 
States immediately. 
  I was moved by their desire to 
give Ravello a permanent home and 
wanted to handle the transfer personally. 
First, I explained over the phone the 
administrative and logistic issues relating 
to the dog’s transfer. Soon I went to their 
hotel, where I got to know two special 
people and the affectionate little animal 
as we finalized the the arrangements 
regarding the dog’s journey.
 After the BlissPets staff completed 
their preparations, the moment arrived for 
the departure of the dog’s new owners. 
Ravello would stay with me and my 
staff for as long as it took to meet all 
requirements for her rabies vaccine and 
documentation from the city of Ravello. 
However, we soon received some 

bad news: The veterinarian who had 
visited Ravello on the Amalfi Coast had 
registered a chip on a different passport, 
not on the one belonging to our clients’ 
dog, and there were some questions about 
whether the rabies vaccine had been 
administered to her. Fortunately, thanks 
to great teamwork, those issues were 
resolved and we were able to schedule 
Ravello’s journey to her new home. 
Her family was constantly updated and 
reassured throughout all the phases of the 
process.
 
What I learned
As I noted above, this experience was 
the driving force that inspired the growth 
of Bliss Pet Services. I learned several 
important things:
• I could handle extremely 

complicated situations thanks to the 
knowledge I had gained from the 
moving world;

• I could count on our extremely 
specialized staff to perform the work; 
and

• our great love for animals, combined 
with the abilities of me and my staff 
to accomplish these unique tasks, 
would take us very far.

  Many of the details relating to 
Ravello and her trip have been chronicled 
in BlissPets’ blog at 
http://blisspets.eu/en/ravello-story 

The international brand name of
MØBELTRANSPORT DANMARK

Immigration       Destination Service       Moving       Furniture Rental       Expense Management       Global Mobility

Denmark
rates.dk@aspiremobility.com

Sweden
rates.se@aspiremobility.com www.aspiremobility.com

http://www.aspiremobility.com
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The Board of Directors of the Alan F. Wohlstetter Scholarship Fund urges you to consider a contribution or donation to the Scholarship 
Fund as part of your year-end tax strategy or as you formulate your company budget. Please advise your employees that scholarships 
are available to qualified candidates of any IAM company worldwide. For further information, visit www.IAMovers.org > Affiliate Groups. 
Deadline for applications: May 1.

SCHOLASTIC ASSISTANCE
PROGRAM CONTRIBUTORS

Platinum ($5,000 or more)
DeWitt Move Worldwide

International Association of Movers
(in memory of Jackie Agner)
National Forwarding Co., Inc.

Orlando World Centre
Universal Relocations

Gold ($2,500–$4,999)
ABBA International, Inc.
Cartwright International 

Van Lines, Inc.
Crown Worldwide Holdings Ltd.

(in memory of Jim Thompson Sr.)
Government Logistics NV

Royal Hawaiian Movers, Inc.
Suddath

Tri Star Freight Systems, Inc.
(in memory of Kenneth Garrison)

Silver ($1,000–$2,499)
3S Logistics Co., Ltd.

Aloha Worldwide Forwarders, Inc.
Approved Forwarders, Inc.

(in memory of Richard Dewitt)
A-Whisco

Cartwright International Van Lines
Coleman Worldwide

Dewitt Guam

DeWitt Move Worldwide
(in memory of Woodrow Dewitt)

Foxlog
Gateways International, Inc.

Terry R. Head
Jet Forwarding, Inc.

(in memory of Jackie Agner)
Matson Navigation Company

Morrissette Family Foundation/
Interstate Van Lines, Inc.

Pac Global Insurance Brokerage, Inc.
Michael Raney & Heather Engel

(in memory of Jackie Agner)
Republic Moving & Storage
Royal Hawaiian Movers, Inc.

Stevens International Forwarders
Stevens Worldwide Van Lines

TAAFLO–TPAFBO
The Pasha Group

True North Relocation, LLC
(in memory of Jackie Agner)

Twin Oaks Moving Company, Inc.
*Westpac International, Inc.

Bronze ($500–$999)
A-Whisco, Inc.

(in memory of George W. Pasha III)
Richard and Judith Curry

Gateways International, Inc.

Hi-Line Forwarders, Inc.
Lynden International

Caleb McCartney
Royal Alaskan Movers, LLC

*TOTE Maritime Alaska

In Kind or Other
Cartwright International Van Lines

Cornerstone Moving & Storage
Heather Engel

(in honor of my friends Jackie Agner
and Sandra Rowe Maier)

Jeff Gregory
Intrapack de Colombia Ltda

Sheena Kiser
Walter Laffitte

M. Dyer & Sons, Inc.
Gunnar Moeskjaer

Joe Mulholland, Inc.
Kathleen Northrop

Raja Rajan Parthiban
John Roller

Macarena Scalia
Stevens Van Lines, Inc.

(in honor of Belvian Carrington Sr.)
Edward Touhy

True North Relocation, LLC
(in memory of Jackie Agner)

Victory Worldwide Transportation, Inc.

*Denotes contributions made since the previous issue of The Portal was published.

Alan F. Wohlstetter Scholarship Fund
5904 Richmond Highway, Suite 404 • Alexandria, VA 22303 • Phone: (703) 317-9950 • Fax: (703) 317-9960

The Alan F. Wohlstetter Scholarship Fund is the cornerstone of the IAM Scholastic Assistance Program, which is aimed at promoting and 
supporting individuals in higher education related to the areas of transportation and logistics. Donations (by major annual giving levels) to 
the Fund received during the last 12 months are as follows:

New AFWSF Board

Pursuant to the By-Laws of the Alan F. 
Wohlstetter Scholarship Fund, the fol-

lowing individuals were named to serve 
on the board for a two-year term:

President: Maria Andreas Rodriquez
Secretary/Treasurer: Elad Gur-Arie
Georgia Angell
Heather Engel
Angels  Gallardo
Deborah Passmore
Alan F. Wohlstetter

As dictated by the By-Laws, IAM 
President Terry R. Head and IAM Chair 
Peg Wilken also serve on the board.

We Can’t Wait to See You at the

IAM 55th Annual Meeting & Expo

Long Beach Convention & Entertainment Center
Long Beach, California

October 9-12, 2017

For details about registration, exhibiting, hotel reservations,
videos and more, visit the Annual Meeting website at

www.iammeetings.com

http://www.iammeetings.com


For more information, visit 

www.iamovers.org/scholarship

Going to College?
Scholarship applications are now being accepted from 
qualified individuals enrolled at an accredited college or 
university anywhere in the world. 

The Alan F. Wohlstetter Scholarship Fund awards 
scholarships to assist the employees of IAM member 
companies and their dependents with college tuition.  
The benefit is also available to student members of IAM. 

The deadline for submitting applications is May 1. 
Supporting documents are required so start early as 
materials must be submitted together. The AFWSF board 
selects recipients based on the merit of each applicant.

http://www.iamovers.org/scholarship
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HappYPlanet

Toronto: Full of Surprises, a City for All Seasons 

By Ramiro Quiros, Moveware Ltd.

I suspect many of you don’t really know 
much about Toronto, or why it is worth 

visiting and exploring. But take it from 
me: Toronto is a hidden treasure. While it 
may not jump to mind as your top tourist 
destination, Toronto has a lot to offer, 
and has something for everyone, in every 
season. One of the things that pleases 
me most is when I talk to tourists after 
their first visit to Toronto and they tell me 
about how much they loved the city and 
its unexpected pleasures. 
  Think of the city as New York’s 
little sister. It’s smaller, more relaxed, 
greener, hotter (in the summer), colder 
(in the winter), and with a higher percent-
age of Canadians (world renowned for 
our friendliness and politeness). But the 
similarities to New York are quite real. 
In fact, many Hollywood movies that are 
set in New York are actually filmed in 
Toronto. Indeed, Toronto has a booming 
film industry, and annually hosts the To-
ronto International Film Festival (TIFF), 
arguably the largest film festival in the 
world.
  Now, Toronto may be small in 
comparison with New York, but is by no 
means a small city. It is, in fact, the fourth 
largest city in North America by popula-
tion, behind Mexico City, Los Angeles 
and New York. It’s one reason Toronto 
proudly hosts world-class attractions—no 
big band, performer or touring theater 
show fails to include the city when they 
tour. And did you know that Toronto has 
a franchise of every major-league sport 
in North America, including basketball, 
hockey, soccer and football (although 
the Toronto Argonauts team plays in the 
Canadian Football league, instead of the 
American Football League)? 
  Part of Toronto’s unique character 
is derived from its rich multiculturalism. 
Canada itself is very much driven by 
immigration, and Toronto benefits from 
being the most popular first destination 
in the country for new immigrants. (Fun 
fact: A survey conducted two years ago 
revealed that as much as 50 percent of 
Toronto’s population was not Canadian 
born.) This has resulted in a wide variety 

of cuisines (Toronto has the second most 
restaurants per capita in North America), 
attractions and cultural experiences from 
around the world. 
  I am pleased to share some insider 
info on when to visit, what to see and do 
and how to get around. 

The four seasons
Deciding when to come to Toronto really 
depends on what you like and what you 
want to do. Many people would write off 
the winter (December–February) alto-
gether, but Toronto is not as cold as you 
might imagine and we don’t really get 
that much snow. Just dress appropriately. 
In the winter, you can enjoy outdoor ice 
skating, lots of shopping, skiing/snow-
boarding (just an hour’s drive from the 
city); enjoy the Christmas and New Year 
decorations; participate in one of the 
many city winter festivals and enjoy a 
hot chocolate by a fireplace. You can also 
spend some time in the largest under-
ground shopping complex in the world 
(a Guinness World Record), a system of 
interconnected underground paths that 
interconnect the entire city downtown 
core with more than 30 kilometers of 
walkways.
  Spring and fall are perfect times to 

enjoy long strolls around the many neigh-
borhoods in the city. The downtown area 
is very walkable and easy to navigate, 
perfect for self-guided city tours. We do 
get a fair bit of rain in the spring (March–
May), so fall (September–November) 
may be better. Be sure to take in the 
Muskoka area, a two-hour drive north of 
the city, where hundreds of thousands of 
tourists come every year to see the chang-
ing tree colors, a truly amazing natural 
spectacle. 
  The summer (June–August) does 
get incredibly hot, but it’s a time to 
enjoy lots of outdoor festivals, restaurant 
patios, our cottage country (with plenty 
of fresh water lakes and rivers to swim 
in) and a wide array of outdoor activities, 
from whitewater rafting and canoeing to 
hiking, fishing and sailing. 

Getting there, getting around
Getting around the city proper is easy, 
with an adequate (not great, but suffi-
cient) public transport system, including 
a combination of subways, light rail, 
streetcars, buses and commuter trains. By 
buying an all-day pass for the city, you 

Toronto: New York’s “little sister”

Muskoka in autumn
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My Must-See List

• The Royal Ontario Museum 
• The CN Tower, with incredible city views 
• The St. Lawrence Market, voted as the best farmers market 

in the world
• The Distillery District—a historic part of town with lots of 

restaurants and antique shops 
• The Eaton Centre—a big shopping mall in the city core 

For day trips: 
• Niagara Falls—a must-see 
• The Muskoka region—a gem of a natural setting with 

lakeside resorts and spectacular landscapes
• Blue Mountain—for skiing in the winter or hiking in the 

summer 
• Wasaga Beach—the largest fresh water beach in the world 

can hop on and off as much as you need. If you prefer to buy one 
ticket, the entire transport system is connected within the city, so 
you can travel in one direction without having to buy additional 
tickets to change from a subway to a bus to a streetcar. I would 
not recommend using taxis, as they can be very expensive, but 
Uber is a good option that is allowed within the city (but not 
available at the airport).
  Canada’s largest airport, Toronto Pearson, is a major 
international hub conveniently located within an hour’s flight 
of major cities such as New York, Chicago, Washington, 
Philadelphia, Boston, Montreal and Ottawa. You can also catch a 
flight from most of those cities straight into the downtown core, 
where we have a short-haul airport called the Toronto Island 
airport.
  Be sure to check www.seetorontonow.ca for great tourist 
tips and guides for newcomers as well as a list of all festivals 
and events to help you plan your trip. And by all means get the 
Toronto City Pass, which is a tourism ticket that allows you to 

Spring and 
summer 
offer their 
own unique 
pleasures

visit many city attractions for one low combined price 
(www.citypass.com/toronto). 
  The bottom line is that regardless of the season, you will 
find plenty to see and do in our lovely city. I would recommend 
planning to stay at least four days to make the most of your visit 
by spending, for example, two days in the city, one day visiting 
Niagara Falls and the Niagara Wine Country and one day 
visiting our cottage country. I hope I have sparked your interest 
to know more about Toronto and visiting us one day. I promise, 
you won’t regret it.

TM
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MILITARY/GOVERNMENT UPDATE

Since 1999, the International 
Shippers Association (ISA) has 

provided international shippers and 
forwarders of Commercial and US 

Military and Government household 
goods, unaccompanied baggage, 

and general commodities the lowest 
comparative shipping rates (FCL & 
LCL) and best service throughout 
the world by establishing volume 
discounts with preferred vendors.

ISA | 5904 Richmond Highway, Suite 404, Alexandria, VA  22303 | tel 703-317-9950 | www.IAMovers.org

Preferred Vendors

For U.S. Military HHG to/from  
from the UK and North Europe

North Atlantic Services
+32 (0)3 360 78 21 
www.nas.gosselingroup.eu
Contact: Patrick Vercauteren
patrickv@north-atlantic-services.com

Pasha International
+1 (415) 927-6439 
www.pashagroup.com
Contact: Mike Connolly
Mike_Connolly@Pashanet.com

For U.S. Military or Government 
HHGs Port to Port to/from Pacific Rim

SEACO Shipping SA
Contact: Patrick Vercauteren 
Patrickv@north-atlantic-services.com
Contact: Mike Connolly
Mike_Connolly@pashanet.com

USA Outbound Commercial HHG: 
FCL & LCL

S.E.A. Corp.
+1 (704) 732-6063
www.seacorpnc.com
Contact: Sheena Kiser
rates@seacorpnc.com
bookings@seacorpnc.com

Members: When contacting vendors 
please identify yourself as an ISA member 

to receive preferred rates.
ISA Members are eligible to earn an annual patronage dividend.

For information or to join ISA, go to www.IAMovers.org,  click on Affiliate Groups 

Open Season Follow-up

By Charles L. White, Senior Vice President

 
In the May/June issue of The Portal, I provided details on 

the 2017 Surface Deployment and Distribution Command’s 
(SDDC) “expedited” Open Season process. It had been initially 
planned to begin late in the summer of 2017 and culminate with 
new entrants filing rates and participating in the 2018 Defense 
Personal Property Program (DP3) Annual Cycle. That process 
was greatly accelerated when SDDC decided to introduce new 
entrants and the extra capacity they could provide during the 
2017 Peak Season. That decision started a whirlwind of activ-
ity, beginning with an announcement of the Open Season via the 
Federal Business Opportunities (FEDBIZOPPS) Web portal. The 
SDDC would accept new applicants to participate as Transpor-
tation Service Providers (TSPs) in the Department of Defense 
(DOD) household goods program, but the application window 
would be open for only three and a half weeks, from late March 
through late April.
 SDDC received 73 applications and eventually approved 35 
new entrants to the program. Significant debate and controversy 
ensued, particularly within the industry. Questions were raised 
about the criteria used to evaluate the applicants, the expeditious 
nature of the approval process and whether it would actually 

accomplish DOD’s goal of bringing new capacity to the program. 
Moreover, the process had not moved through the normal 
Federal Register steps as had been initially promised.  
 Following their initial “tentative” approval, the 35 new TSPs 
were asked to meet the full set of qualification criteria (financial 
reports, acquisition of digital certificates, signing contracts with 
US Bank, all of the requirements to access the Defense Personal 
Property System, etc.) no later than June 6. This drop-dead date 
would allow the new entrants to be fully vetted and ready to 
begin filing rates starting June 7, 2017. DOD hoped to be able to 
award shipments to the new TSPs almost immediately.
 New entrants were also invited to attend a face-to-face 
orientation/training session May 30–June 2 at Scott Air Force 
Base, Illinois. Eleven companies sent representatives to Illinois, 
and at least three others unable to attend in person participated 
via a webinar. As IAM’s senior vice president, I was allowed to 
attend the final day of the training and to address the attendees. 
I provided background on the Association and some industry 
perspectives on operating in DP3. The attendees’ feedback on 
the training was mostly positive. A great deal of information was 
thrown at them over three and a half days, but they appreciated 

http://www.iamovers.org
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their full immersion into what was, for most of them, a 
completely new environment.
 Of the initial 35 newly approved TSPs, only 21 met all the 
necessary requirements for eligibility to file rates beginning 
on June 7. The other 14 entities will continue to work toward 
completion of the qualification requirements so that they will be 
able to file rates in January/February 2018 and will be eligible 
to begin as new TSPs starting with the 2018 Annual Cycle (May 
15, 2018).
 Beginning June 15, the 21 TSPs that had accepted rates after 
the first round of the June rate filing were able to begin accepting 
DOD shipments. Those TSPs will not be incorporated into the 
normal distribution process via the DP3 Traffic Distribution Lists 
until the new August 1 Performance Period begins. However, 
through a new manual procedure using the DOD legacy Tele-
communications and Ordering Pricing (TOPS) system, SDDC 
will telephonically offer shipments to the new TSPs between 
June 15 and July 31 in channels where all current TSPs are 
blacked out and no TSP capacity is available. The new TSPs will 
have one hour to decide whether they can accept one of these 
shipments, but can refuse the offer if they are unable to service 
it. SDDC’s hope is that DOD will be able to garner some added 
capacity during the most critical period of the year.
 To say that this has been a whirlwind process would be an 
understatement. The goal was to add capacity during the 2017 
Peak Season, but it is anyone’s guess at this point as to whether 
that will happen. Was it too little, too late? Were many potential 
candidates reluctant to step forward and apply due to questions 

about the criteria being used to evaluate them? Will these new 
TSPs bring any discernable new capacity to DP3? Does SDDC 
have any definitive criteria to evaluate what positives, if any, this 
expedited Open Season brought to the program? Only time and 
forthcoming data will tell the true story of what has been gained. 
The short-term effects will be measurable. However, the long-
term effects are what we all should be concerned with.

 

IAM Offers Volume Discount 
Pricing for Metal Seals

IAM continues to offer special member pricing on metal 
security seals for liftvans. Seals must be ordered in sets  

of 400. The rates are as follows:

    IAM Members Nonmembers
Under 10,000 .08 each + shipping .12 each + shipping
Over 10,000 .07 each + shipping .10 each + shipping

Send all orders to Steve Cox by fax (703) 317-9960 or via 
e-mail to Steve.Cox@IAMovers.org.

http://www.mcgimpsets.com


Moving
Packing
Shipping
Storage
Trucking
Heavy Hauling
Fine Arts HandlingFine Arts Handling
Machinery Rigging
Local & Int'l Relocations
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San Juan, Puerto Rico
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IAM LOOKING BACK

L            king 

Oki–Trial Proposal, 1974

By Rick Curry

“Look back to learn. Look forward to succeed.” There is 
no question that the 1970s offer lessons in how major 

changes to the Military Procurement Program can affect our 
industry. With the introduction of the Okinawa Trial (Oki-Trial) 
and subsequently the Competitive Rate Program (CRP), the 
military re-engineered the bidding process for all companies 
involved in the military household goods program. 
  There was a change on August 1, 1973, when Maj. Gen. 
Clarence J. Lang, Commander of Military Traffic Management 
and Terminal Services (MTMTS), retired after four years in his 
position and 33 years of military service. He had been a charter 
member of the National Defense Transportation Association 
(NTDA) since 1944. Having Gen. Lang, a strong transportation 
official, for four years allowed the military and industry to 
develop a solid household goods program. His steady leadership 
and transportation knowledge would be missed as we moved 
into reengineering the military program.

  In 1973, Calvin Stein, president of the Household Goods 
Forwarders Association (now IAM), participated on a panel at a 
meeting of the 10th Annual NDTA European International Con-
ference in Berlin. He made several observations:
• The old method of moving household goods was a “motor 

van/sea van that required physical handling of personal 
property as often as ten times.”

• In 1958, containerization was introduced that improved 
transit times and simplified handling of household goods, 
providing better protection for the items being shipped. It 
was a “door to door” system.

• The military changed traffic patterns due to the closing 
of military ports in the Far East and Europe. The airlines 
indicated that they could handle the entire household goods 
program, and the industry obtained all of the necessary 
approvals to handle air shipments. As a result, the Military 
Air Command split shipments and left them strewn between 
continents. The air base facilities lacked the proper transit 
shed to protect this cargo. 

  The industry introduced the container quality program, 
which we discussed in the previous issue of The Portal (“The 
1970s and the Evolution of Liftvans”).
  The keynote speaker at the 1973 NDTA conference, Thomas 
Harris, President of Management Enterprises, Inc., discussed 
concerns of low profit margins for U.S. businesses. He stated 
that “profit” was not a dirty word. At the time, large currency 
fluctuation was affecting our profitability on shipments. The 

industry was always waiting for military approval months after 
the move was completed to bill for the difference in currency.
  All of sudden, in June 1974, the Department of Defense 
(DOD)/MTMTS introduced a new proposal called the Okinawa 
Trial. The program details were as follows:
• In most cases, one ITGBL carrier (now Transportation 

Service Provider) handled all the traffic from one origin 
state to Okinawa, and one carrier moved all shipments from 
Okinawa to a destination state, for a period of six months.

• In a few heavier traffic areas, there was a provision for 
awarding traffic to as many as five carriers, with the low 
bidder being awarded 40  percent of the total and others 
receiving 29 percent, 19 percent, 10 percent and 2 percent, 
respectively.

 At that time, 60 ITGBL carriers had competitive single 
factor rates on file with MTMTS. The military felt the rates were 
excessive. HHGFAA wasn’t sure what criteria they had utilized, 
especially since they had never been able to determine the cost 
of the DPM program. It was generally thought that this was 
pressure to cut rates. Industry felt that the “me-too system” in the 
rate filing program stabilized the rate competition. If the “Oki-
Trial” was implemented, there would be no opportunity in the 
future for unsuccessful bidders.
 On June 18, 1974, industry met with DOD/MTMTS at 
Headquarters MTMTS to discuss the proposal. It was futile, 
producing no commitment for reconsideration or withdrawal. 
Two days later, Sen. Warren G. Magnuson (D-WA) called a 
meeting to discuss the proposal and invited Assistant Secretary 
of Defense Arthur Mendolia to explain the “latest harassment” 
(his words) of the ITGBL industry. Subsequently, Magnuson 

At IAM  55th Annual Meeting in Long Beach, California, you can 
revisit the Association’s history with IAM President Terry Head 
(left), as well as Rick Curry and John Day at the IAM Looking Back 
booth, which will be part of the IAM World exhibit.
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and Sen. Henry M. Jackson (D-WA) sent a letter to Secretary of 
Defense James Schlesinger that stated, in part:

 The subject proposal jeopardizes the services presently 
provided by members of the household goods moving 
industry who have met the qualifications established by the 
department of defense and could substantially reduce the 
number of private companies participating in this traffic by 
initially eliminating unsuccessful bidders and their agents 
for a period of six months. We are of the firm opinion that 
a procurement which could restrict the number of carriers 
participating in the subject traffic could bring with it the 
eventual problems of higher rates and poorer service.
 Furthermore, we are disturbed that no study of the 
impact of this proposal on the industry affected has been 
made and no projection of alleged cost savings over an 
extended period has been attempted.
 We appreciate the enlightened attitude of Secretary 
Mendolia in recognizing that the dangers we see as flowing 
from the Okinawa proposal are substantial.

 On July 3, 1974, Mendolia called a meeting of all parties 
involved to discuss the proposal and position of the industry. It is 
interesting to note that at the same time, a wire was received by 
Rep. Joel T. Broyhill (R-VA) saying that the proposal had been 
discussed with industry and no reasonable basis had been found 
for delaying the initiation of the test. On July 10, 1974, HHG-
FAA advised its members to contact their lawmakers to explain 

their issues with the test proposal. On August 29, 1974, after 
reviewing the Okinawa Trial Proposal, the Association’s general 
counsel, Alan F. Wohlstetter, recommended that we not institute 
legal action at that time.
  As we look back at the history of the Association and the 
issues that we have encountered, let’s hope that we are learning 
from the past as we look forward to succeed.

FMC 019378NF

Physical Address:

228 State Route 18

East Brunswick, NJ 08816

Mailing Address:

P.O. Box 7351

East Brunswick, NJ 08816

Phone: 732-246-7070

Fax: 732-246-7022

Email: info@grinmail.com
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John Day (left) and Rick Curry demonstrated “tagging” of faces 
on digitized photos at the History Project booth in the Exhbiit 
Hall at the 54th Annual Meeting in New Orleans. 

http://www.gridironforwarding.com


http://www.universalrelocations.com


IAM: Moving Forward Together July/August 2017 •  THE PORTAL     49

EXECUTIVE SUITE

The Portal Special Report: 
Member Needs Survey Highlights IAM Strengths, Opportunities

By William Kohudic, Manager, Marketing & Communications

Earlier this year, IAM conducted a member needs assessment 
survey. In the next few issues of The Portal, we will share 

with you the highlights, opportunities and takeaways that your 
participation has revealed. I’d like to personally thank the 
hundreds of members who invested their time and effort to make 
this the most successful and meaningful survey that IAM has 
conducted in recent memory.
 The number of members who completed this year’s survey 
is gratifying—far above the average response rate for a survey 
of this depth. This statistic alone confirms that IAM’s members 
support and are actively engaged with the Association. The 
amount of thought and insight that went into your freeform text 
responses was notable as well, and we will address many of 
those in a later issue of The Portal.
   In this installment, we will highlight some of the key 
top-level findings from the survey. Some of the most important 
things we learned include respondents’ levels of satisfaction with 
their company’s IAM membership, how they perceive the value 
of IAM membership and their expectations for the Association’s 
many programs and services.
   The first chart, “Satisfaction,” is fairly straightforward. 
It reveals that 89 percent of survey participants are “somewhat 
satisfied” or “very satisfied” with their company’s IAM 
membership. To put the chart in perspective, the average 
satisfaction score for trade or organizational associations is just 
76 percent. This tells us that IAM is on the right track—that we 
provide a strong menu of programs and services, and that we are 
doing a good job of meeting members’ needs.
  The next chart, “Value to Cost,” shows answers from 
a question that asked respondents to rate the value of IAM 
membership compared to the cost. Here, we see that 79 percent 
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of respondents believe the benefits of IAM membership are 
equal to or greater than the costs, which shows that IAM 
continues its tradition of delivering solid value to its members.
  In the third and fourth graphics (“Membership Value” and 
“Decision to Join”), we delve a little further into why companies 
join IAM and what our members value most about being part 
of the Association. One survey question asked participants to 
select the top three reasons they chose to join IAM and remain 
a member. Another asked what aspect of membership people 
value the most. Together, these two charts show that more than 
60 percent of our members consider networking and making 
connections to be their primary goals for membership in IAM, 
and that these benefits figure heavily among the aspects of 
membership that they value most.
  You may wonder: What does IAM think about the other 
categories in these two lists? And what about members who 
have priorities beyond or besides networking? These and other 
questions, which will be explored in future issues of The Portal, 
are actually the heart of the survey. 
  Hearing from you about what IAM is doing well right now 
is just the tip of the iceberg. In upcoming issues of the magazine, 
we will examine your detailed responses to questions about 
IAM’s programs and services and how they align with your 
professional needs. In addition to pointing out IAM’s areas of 
strength, the feedback we received from this survey reveals 
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areas ripe with opportunity and directions for future growth. 
In the September/October issue—the Annual Meeting edition 
of The Portal—we will share what we learned from the survey 
about your Annual Meeting experiences in past years.
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MARITIME/OCEAN SHIPPING

Pasha Hawaii Announces Shipyard for Two New Containerships
 

Honolulu-based Pasha Hawaii 
recently announced that the com-

pany has selected Keppel AmFELS in 
Brownsville, Texas, a subsidiary of Kep-
pel Offshore & Marine (Keppel O&M), 
for the construction of two new Liquefied 
Natural Gas (LNG) fueled containerships, 
with the option to order two additional 
vessels. Pasha Hawaii is in the process of 
finalizing contract specifications.
   The new U.S. Jones Act vessels will 
carry 2,525 TEUs, including a fully laden 
capacity of 500 45-foot containers, 400 
refrigerated containers and 300 40-foot 
dry containers, with a sailing speed of 
23.0 knots. Delivery of the first vessel is 
expected in the first quarter of 2020, with 
delivery of the second vessel in the third 
quarter that year. 
  President and CEO George Pasha 
IV said the new vessels will operate fully 
on LNG from day one in service, dramat-
ically reducing environmental impact and 
increasing fuel efficiency. Energy savings 
will also be achieved with a state-of-the-

art engine, an optimized hull form,\ and 
an underwater propulsion system with a 
high-efficiency rudder and propeller.
  When compared to conventional 
fuels, LNG is a much cleaner alternative 
fuel for shipping and offers significant 
environmental benefits, including the 
reduction of up to 95 percent sulphur 
oxides, nearly 100 percent particulate 

matter, up to 90 percent nitrogen oxides 
and up to 25 percent carbon dioxide 
emissions from engine exhaust emissions.
  Pasha Hawaii is a wholly owned 
subsidiary of The Pasha Group, a family-
owned global logistics and transportation 
company, one of the nation’s leading 
Jones Act shipping and integrated 
logistics companies.

http://www.shalom.com.sg
http://www.arcshipping.com
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http://www.the-eurogroup.fr
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MOVERS DOING GOOD

Peter Naylor Drives Solar Project in Ghana

By Chandra Naylor

In Atorkor, Ghana, Peter Naylor of Toronto, Canada, retired 
president of Tippet-Richardson International/ 

sTippets World, is currently involved in a solar project in 
partnership with RESco Energy Inc. and Peta Hall. While Naylor 
is the driving force behind the rooftop solar panels, Hall is the 
driving force behind AVTI. ResCo will manufacture, ship and 
install solar panels to the Atorkor Vocational Training Institute 
(AVTI), an adult learning centre in Atorkor. Peter has been 
involved in solar energy projects for the last 15years, having 
outfitted three of his Toronto warehouses with solar panels to 
date. The AVTI solar project was initiated and funded through a 
personal donation by Peter.
  The institute offers adult classes in dressmaking, textile 
printing and design, computer studies, welding, construction, 
electrical work and catering. Every program includes core 
subjects: English, mathematics, business administration and en-
trepreneurship. Currently, 285 students are enrolled; the school’s 
first class graduated their four-year programs and achieved 
nationally recognized certificates in 2015. 
 The solar panels will be installed atop the school, providing 
the opportunity for uninterrupted power, electricity and learning 
in this remote and impoverished area. They will be manufactured 
in Canada, and in July 2017 a contractor from Ghana will come 
to Canada for training in solar panel installation and mainte-
nance. The contractor will be responsible for upkeep of the solar 
panel system at AVTI once installed. This contractor was among 
the first class of graduates from AVTI, having achieved his cer-
tificate with top marks from the electrical department. In October 
2017, the panels will be shipped from Canada to Ghana, where 

they will be installed at AVTI, and plans are already underway 
for a traditional ceremony to mark the occasion. 
  Peter’s charitable nature has motivated him to support 
various causes locally, such as Regent Park School of Music 
and Seeds of Hope Foundation. Globally, his philanthropy has 
benefited Smiles Foundation, which does work in the Domini-
can Republic; Bertrams Junior School in Johannesburg, South 
Africa; and the AVTI project in Ghana, to name a few. 
  AVTI Manager Stanley Yeboah said, “To have solar power 
at the school would be a dream come true.” Thanks to Peter’s 
personal interest and his dynamic partnership with AVTI and 
ResCo, that dream is now coming true, with the planning 99 
percent finalized and the various component parts already 
ordered and en route. Peter predicts that by November the 
installation process at AVTI in Atorkor will be complete. 
  This commitment to the global community is inspiring and 
forward thinking. Peter has shown strength and leadership in 
understanding the challenges faced by people in other parts of 
the world, developing partnerships and strategies to provide help 
where he can. This type of project highlights the amazing things 
that can be accomplished when interest, hard work and care 
intersect. 

From July 18 to 23, a fleet of tall 
ships will drop anchor in Quebec 
City. During that time, visitors 
can take tours and participate in 
port parties.

http://www.gts.com.lb
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Pickfords Forms New Charity Partnership with Cancer Research UK

Pickfords Managing Director Russell Start (left) shows support 
for Cancer Research UK by affixing new lorry badges to company 
vehicles.

Arpin International Group Wins LACMA CSR Award
 

UK-based Pickfords has announced a change in its CSR 
policy and the principal charity it supports. Pickfords 

will now focus on Cancer Research UK, the world’s largest 
independent cancer research charity, dedicated to its vision to 
beat cancer sooner.
 The decision to support Cancer Research UK underpins 
a new objective: to create a healthier workplace for Pickfords 
employees. 
 The new partnership means Pickfords employees will have 
access to a range of health information to keep them better 
informed about cancer prevention, diagnosis and treatment. 
Understanding changes in lifestyle choices and the adoption of 
healthy habits will help to reduce the risk of developing cancer 
and to know how to spot cancer early.
 Pickfords Managing Director Russell Start said, “We felt 
the time was right to work with a charity with new objectives. 
It is likely that all of us have been touched by cancer at some 
point in our lives, so I hope we will all benefit from improved 
awareness and will get behind our fundraising activities to 
support the search for a cure.” 

Arpin International Group has won the 2017 
Corporate Social Responsibility Award from the Latin 

and Caribbean Movers Association (LACMA), for its 
commitment to the environment and the global community it 
serves. Mark Dearborn, vice president of corporate accounts, 
accepted the award on behalf of Arpin International Group.
  Dearborn recently joined about 40 of his industry peers in 
Guadalajara, Mexico, to take part in a community service project 
where he helped build five houses for the homeless in the two 
days before the LACMA Conference in Puerto Vallarta. The 
Techo program is a social responsibility initiative that runs 
throughout Latin America. It focuses on building houses 

Mark Dearborn (top row, second from right) with other Techo 
workers who built five houses for the homeless in Mexico prior to 
the LACMA convention.

for hand-picked communities with the goal of making them 
sustainable.
  After receiving the award, Dearborn said, “I came home 
after LACMA with a completely different perspective and have 
tried to pass that message along to friends, family and cowork-
ers. We take things for granted, especially in the United States. 
Techo has reminded me of that, and my message to everyone 
is that life is good for us, love life every day and do not worry 
about the small things. It can always be worse.”
   Arpin Group seeks to positively transform the moving 
industry through its green initiatives. Understanding that the 
world’s natural resources are limited and fragile, the company 
considers environmental protection and sustainability to be 
consistent with its overall goals and values and an important 
consideration in its operations.
  The Arpin Charitable Fund, also known as Arpin Strong, 
was formed to help those in need during natural disasters, 
or when unfortunate circumstances arise, by participating in 
community-based volunteer projects and fundraising events. 
Arpin Strong announced in its 2016 year-end report that it has 
raised over $80,000 and donated to 37 charitable organizations. 
Since its founding, Arpin Strong has raised over $234,000 for the 
community.

Are You a Mover Doing Good?

Tell us about it. Send your story 
(high-resolution photos also welcome) to

 
joycedexter47@gmail.com and 

Janet.Seely@iamovers.org



Do You Do More Than Move 
Household Goods? 
Tell your fellow IAM members! Have you already diversified into logistics, providing office moving, 
project forwarding, warehousing and distribution or cargo moving? Or, are you considering 
expanding into new business areas?

The IAM Logistics Network (ILN) facilitates networking among companies that you already know 
and trust as IAM members who, like you, are seeking to expand already-thriving logistics businesses 
or that are ready to diversify into new business sectors.

www.IAMovers.org/ILN

The IAM Logistics Network:  
Grow your business with partners you already know and trust

http://www.iamovers.org/iln
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INTERMOVE GmbH
Parsdorfer Weg 10 

85551 Munich/Kirchheim  .  Germany
tel. +49 (0) 89 189 386-0   

fax  +49 (0) 89 189 386-30
info@intermove.de

www.intermove.de
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MOVING 
MADE EASY 

BY 
PROFESSIONALS

As an animal-loving company 
we offer a stress-free, safe, professional and  
comfortable way to relocate your domestic  

animals worldwide.

We are qualified animal couriers.

     A service from INTERMOVE® GmbH

pet
move

www.petmove.net

REMOVAL SERVICES FOR PETS

THE SAFEST WAY TO TRANSPORT 
YOUR PETS WORLDWIDE.

http://www.intermove.de
http://www.petmove.net
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BUREAU VERITAS
Certi�cation

WE REACH 
EVERYWHERE IN SPAIN.

EUROMOVERS Gives Scottish Homeless a Fresh Start

Thomas Juchum with the €2,250 check for FreshStart

The global moving network EUROMOVERS supported the 
FreshStart charity in Edinburgh, Scotland, during its annual 

conference held in that city in May. The network, supported gen-
erously by its membership, raised €2,250 for the charity through 
a lottery in which delegates competed for a range of prizes, 
including Scotch whiskey, a Scottish food hamper and highland-
themed gifts, as well as the top prize, a free delegate pass to the 
2018 EUROMOVERS conference in Prague. That prize was 
won by Mirjan Oggel of Netherlands-based Gebr. Van den 
Eijnden.
 FreshStart supports people in Edinburgh who have been 
homeless but are now working hard to set up in a new home. The 
organization provides help with decorating and cooking lessons 
so people can prepare nutritious food inexpensively.
 “We were very pleased to be able to help FreshStart during 
our visit to Edinburgh,” said EUROMOVERS General Manager 
Thomas Juchum. “We were very impressed by the vitally 
important work done by the charity.” EUROMOVERS donated 
€1,000 from central funds and members were very generous 
in participating in the lottery. All the proceeds were donated to 
FreshStart.
 The lottery and charitable donation were part of 
EUROMOVERS’ continuing Corporate Social Responsibility 
program.

Editor’s note: For more about the EUROMOVERS conference 
in Edinborough, see page 71.

http://www.flippers.es
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INDUSTRY NEWS
A look at people and events shaping IAM member companies

APPOINTMENTS

Arpin Group has promoted Karen 
Bannon to marketing manager. Bannon 
is responsible for developing Arpin’s 
annual marketing plan and corporate 
branding strategies in coordination 
with divisional stakeholders. She will 
also manage the organization’s global 
marketing, advertising and promotional 
programs, and monitor industry trends 
to assess demand for new products and 
services.
 Since beginning her career at Arpin 
in 1993, Bannon has been instrumental 
in the development of Arpin’s corporate 
brand. She previously held the positions 
of contract assistant, senior marketing 
specialist and communications project 
manager. In addition, she serves as an 
associate board member of the Arpin 
Charitable Fund, Inc.

JK Moving Services of Sterling, 
Virginia, named David Cox as executive 
vice president. Cox will drive the 
strategic expansion of JK’s household 
goods and residential services. Prior 
to joining JK, he served in a senior 
leadership capacity at Suddath Relocation 
Systems.
  For more than 20 years, Cox has 
managed every aspect of residential mov-
ing services from operations to quality 
assurance for some of the most prominent 
brands in the moving and storage indus-

try, including the Suddath Companies and 
Graebel Companies. While at Graebel, he 
served on the Board of Directors for the 
Pacific Northwest Relocation Council.
 Also at JK, Jesse Koski has been 
appointed director of operations, 
household goods division. In that 
role, Koski will drive the day-to-day 
operations of the division. For more 
than a decade, Koski managed daily 
operations of numerous facilities at 
United Parcel Service, where he managed 
transportation, logistics and supply chain, 
as well as the people at six facilities in 
the Washington, DC, Metropolitan area.

Santa Fe Relocation Services has 
appointed Doug Slusher as the new 
country manager for Indonesia. He joined 
the company in 2008.
 Slusher has worked in the relocation 
industry for more than 20 years. He holds 
the FIDI MiM Diploma and earned the 
Top Student Award. As country manager, 
his immediate and mid-term objectives 
are to ensure Santa Fe’s service 
excellence and leadership within the 
industry amid Indonesia’s challenging 
economic environment.

Tippet-Richardson International 
recently announced two appointments. 
The company has named Tom Colucci 
as executive vice president in Relocation 
Services, a division of TR Overseas 
Moving Inc. Colucci, who holds the 
Worldwide Employee Relocation 

Council designation of Senior Certified 
Relocation Professional and Global 
Mobility Specialist designations, has 
more than 25 years of knowledge and 
experience in progressive relocation, 
real estate, client services, operations, 
supplier management, human resources, 
training, sales and branch management.
 Colucci is responsible for overseeing 
the international operations, as well as the 
overall service delivery of the Relocation 
Services Division. This includes setting 
strategies for the long-term growth of 
the company’s new and existing clients, 
as well as the growth of its international 
agent network. He is also tasked with 
planning, creating and implement-
ing models of accountability to ensure 
customer satisfaction and enhance the 
overall service model to ensure effective-
ness and support client policies and goals.
 Alex Paz has also joined the 
Relocation Services Division as global 
sales and marketing director in T-R’s 
Toronto office. Paz began his career in 
2005 with Brookfield GRS as account 
and business development manager, 
where he was involved in client 
prospecting, retention, contract and fee 
negotiation through cost analysis and 
client relocation programs. In 2009 he 
moved into an account director global 
operations role. A CERC Relocation 
Specialist, Paz is fluent in Spanish, 
French and English.

http://www.brytons.co.za
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EXPANSIONS & 
MERGERS

Nick Kerry of DT Moving (left) and Marc 
Smet of Gosselin Mobility have agreed to 
merge their companies.

Gosselin CEO Marc Smet and DT 
Moving Managing Director Nick Kerr 
recently finalized an agreement through 
which Gosselin has acquired and merged 
DT Moving with its Gosselin Mobility 
operating companies. The deal brings 
together DT’s UK and France businesses 
under the Gosselin umbrella, creating 
an enlarged European moving network 
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of 51 offices in 34 countries throughout 
Western and Eastern Europe, Russia, 
the Caucasus and Central Asia. The 
deal with Kerr includes a stake in the 
enlarged Gosselin Mobility group. He 
will continue to be based in London as 
managing director and will join Gosselin 
Group’s Antwerp management team.
  The two companies have worked 
closely for many years. Both are 
independent owner-managed businesses 
and were looking for opportunities to 
grow and respond to the fast changing 
market in Europe. These synergies 
made the merger attractive for both 
sides. Looking forward, the group’s first 
objective will be to strengthen existing 
client and partner relationships and 
expand its service offering across an 
enlarged operational footprint throughout 
Europe.
  Smet called the merger “a unique 
opportunity for both companies. Gosselin 
Mobility expands its network in two key 
European capitals—London and Paris—
renowned for corporate and diplomatic 
moving opportunities. Founded in 
1870 as Davies Turner, DT Moving is a 
highly respected supplier of corporate 
international moving services and now 

gains access to a huge market from 
which it can strengthen and capitalize on 
growing business across Europe. … We 
want to be the pan-European mobility 
organization of choice for our corporate 
clients, business partners and global 
RMC’s.”
  Kerr added that DT Moving can 
now “respond to ever more demanding 
business opportunities and serve our 
clients with our special brand of quality 
and attention to detail across the whole of 
Europe.”
 Also, as this issue went to press, 
Gosselin announced that it has acquired 
the moving activities of Packimpex, 
effective July 1. Details will appear in the 
September/October issue of The Portal.
 
Arpin International Group, 
headquartered in West Warwick, 
Rhode Island, has opened its newest 
international customer care center in 
Kerala, the company’s first in India. 
The office will expand Arpin’s services, 
assisting corporate personnel who are 
moving to and from the region.
  “Due to the steady increase of 
moves to and from India, we felt that 
this country was the logical next step 

http://www.sirmove.com
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in our strategic global plan,” said 
Bob Sullivan, senior vice president of 
Arpin Group. “Our continuing goal is 
for our customers to have the support 
of Arpin team members working 
with the same technology platform in 
every major region of the world, while 
communicating in local time.”
  Jose Kuriyan, international move 
coordinator, will manage all corporate 
moves on behalf of Arpin International 
Group within the country, reporting to 
Arpin’s Middle East headquarters in 
Dubai, United Arab Emirates. He will 
offer counseling services to relocating 
families on import and export procedures, 
shipping allowances and restrictions, 
adherence to policy and all aspects of the 
international moving process.
  Kuriyan will utilize Arpin’s 
Shipment Tracking and Reporting system 
(STAR), which links all Arpin offices 
worldwide for a seamless flow of data 
and information. Through STAR, he 
will oversee local suppliers, pricing and 
manage corporate account shipments.
  The India customer care center joins 
Arpin International Group’s network 
of offices in major metropolitan areas 
around the world, including New York, 
Boston, Dublin, London, Wiesbaden, 
Dubai, Singapore, Hong Kong, Shanghai 
and Melbourne. 

JK Moving Services and its sister 
company, CapRelo, have announced the 
opening of a new facility in Woodbridge, 
Virginia, the acquisition of a new 
warehouse operation in Gaithersburg, 
Maryland, and the purchase of the 

CapRelo Corporate headquarters 
building in Sterling, Virginia, near Dulles 
International Airport.
 The expansion to Woodbridge 
is part of JK’s strategic growth plan 
that includes the construction of a 
500,000-square-foot headquarters campus 
in Sterling, scheduled to break ground 
in 2018. The Woodbridge facility offers 
Virginia-based corporate and residential 
clients more access to quality relocation 
services within the central and southern 
communities of Virginia. The new JK 
facility is expected to generate as many 
as 100 new jobs for Woodbridge-area 
residents before the end of 2017. 
 With its new warehouse in 
Gaithersburg, JK adds a truck scale to 
its operation. This enables JK to better 
serve State Department, military and 
international customers. The new facility 
adds more than 2 million cubic feet 
of storage space to the Gaithersburg 
operation, more than doubling JK’s prior 
storage capacity in Maryland. 
 JK Moving Services Founder, 
President and CEO Chuck Kuhn called 
the openings of the company’s new 
and expanded facilities within the DC 
metropolitan area “critical steps in the 
strategic growth of our enterprise.”

Golden Services LLC, headquartered 
in Lakewood, Washington, announced 
that it has acquired the branch assets 
of Lile Moving & Storage in Spokane, 
Washington. Golden Services President 
Ed Zielinski said that the Lile employees 
of that branch have been retained as part 
of the Golden Services family.

http://www.univers-transit.co.il
http://www.thaimovers.com
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FINK Rebrands as 
FINK Mobility

FINK has changed its old name, 
Transportes FINK, to the new FINK 

Mobility brand. 
 “The old Transportes FINK brand 
passed the idea of a transportation 
company, but FINK is much more than 
that,” said CEO Laura Ganon. “FINK 
Mobility brings a new concept that 
joins almost a century of experience and 
heritage of excellence with entrepreneur 
spirit and modern technology. FINK 
Mobility stands for quality and 
professionalism, offering complete 
mobility services. We understand the 
real needs of our customers and we care 
about every detail in our relationships 
with our clients. From immigration 
and documentation, to all relocation 
needs and our FINK Concierge special 
and unique service, FINK Mobility’s 
pillars are our passion to serve with full 
compliance and ethical values. Likewise, 
our Fine Art, Fairs and Events Division 
goes much further than just packing, 
clearing and transporting, thus getting 
involved in all phases of the movement 
of art works and tradeshows and other 
events cargo. We believe our new brand 
transmits in a better way what we are.”

FINK 
Mobility 
CEO Laura 
Ganon

CMSA Convenes Annual Meeting

The gavel is passed from outgoing CMSA 
Chairman Robert Fraser (left) to his 
successor, John Lance.

The California Moving & 
Storage Association (CMSA) 

annual meeting in May drew more than 
240 moving professionals. IAM President 
Terry R. Head, who addressed the 
gathering, offered a look at international 
shipping. During a military breakout 
session, IAM Senior Vice President 
Charles L. White gave a special 
presentation and also moderated a 
discussion panel.
  During an awards luncheon, CMSA 
made a $5,000 donation to the Southern 
California Special Olympics and 
announced another $5,000 contribution to 
the National Breast Cancer Foundation, 
outgoing Chairman Robert Fraser’s 
Chairman’s Choice Charity. Another 
highlight of the luncheon was recognition 
of the San Diego/Imperial Counties 
Chapter, led by Chapter President 
Matthew Grimes of Covan World-

Wide Moving, Inc., in San Diego. 
The chapter is heavily involved in charity 
activities, and this year donated $26,000 
to the CMSA Charities Fund.
 At the Chairman’s Ball/Dinner, 
CMSA formally installed Fraser’s 
successor, John Lance of NMS Moving 
Systems in Oxnard, California. Lance 
will serve in 2017–2018.

http://www.gallagherintl.com


IAM: Moving Forward Together July/August 2017 •  THE PORTAL     63

Boonma Employees Honor Late King

Since the death of Thailand’s ruler, King Bhumibol Adulyadej, 
last October, Sanam Luang and the Grand Palace continue to 

draw mourners. Boonma Group requested and was granted a 
queue to enter for viewing the royal body at Dusit Throne Hall 
on June 7. The company also was permitted to host a ceremony 
on the same day, enabling 50 people from Boonma to visit the 
hall. 
  There were 20,000 people waiting in the morning. “On 
average, almost everyone waited eight to 10 hours from early 
morning,” said Boonma Executive Director Tiddy S. Teerawit.

Boonma employees visited Dusit Throne Hall in June to pay their 
respects to the late king.

Those hockey-loving Naylors, from left to right: Jonathan Naylor, 
Big Toy Indoor Storage; Kurtis Naylor, Tippets World; Kevin 
Naylor, Tippets World; Peter Naylor (retired); Harrison Naylor, 
University of Vermont; and Scott Naylor, Tippet-Richardson 
International/Tippets World.

Naylors, Toronto Ice Make for
a Winning Combination

Since 1967, the Naylors have been renting the ice to play 
hockey at the North Toronto Memorial Arena. The arena has 

been a Toronto landmark for more than 50 years and is the home 
rink of Canadian greats Hockey Hall of Famer Eric Lindros and 
the Washington Capitals’ no. 34, Tom Wilson. Emulating their 
commitment to the Great Canadian game of hockey and their 
Thursday night time slot on the ice are Tippet-Richardson 
International/Tippets World and the Naylor family. 
  Hockey, to Canadians anyway, is far and away one of the 
most beloved winter games. The Naylors and hockey go back 
to the 1920s, when Russell Naylor, one of the founders of TR, 
played in championship games in the city of Toronto. His father, 
William Naylor, would not allow him to pursue hockey as a 
career, telling him that pursuing the moving business with Mr. 
Tippet was a much more honorable profession. Russell Naylor 
passed on his love of the game to his sons, Peter and Bruce, a 
passion passed from Peter to his sons Mark, Scott and Kevin, 
and then to their sons, Jonathan, Harrison and Kurtis.
  “That makes four generations of movers and four 
generations of hockey players,” Peter observes. “The same 
amount of gusto goes into both activities.”

Ottawa will be a hub of festivities 
during this 150th anniversary year. 
From May 20 to September 4, the 
pop-up installation Inspiraton 
Village will host free exhibits.

A Great Time to Visit

http://www.jaxbox.com/
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Pickfords Relocates Covent Garden Flower Market to New Facility

Pickfords colleagues Martin Budd (left), head of business 
solutions, and Pat Hughes, technical sales manager

Pickfords Business Solutions recently worked with 
Covent Garden Flower Market to transport tens of thousands 

of plants, flowers and sundries to a new flower market location 
in Nine Elms. Covent Garden Flower Market is the largest 
wholesale fruit, vegetable and flower market in the UK and 
supplies 75 percent of London’s florists with an extensive range 
of products for resale.
  Following a number of recent successful collaborations 
with VINCI Facilities, a leading facilities management 
company, Pickfords was appointed to manage this challenging 
relocation project. A detailed six-week planning process was 
created to ensure minimum disruption to the client’s trading and 
commercial businesses during the transition. Pickfords created 
and executed a move plan to transfer each of the 40 wholesalers’ 
units at a precise time and date to ensure completion ahead of the 
new market opening.
  VINCI engaged Pat Hughes from Pickfords Business 
Solutions to create the methodology and move plan to transfer 
racking, equipment and stock to the new market location over 
a three-day period. Hughes’s highest priority was to understand 
the individual concerns and business practices of each of the 
wholesalers. He held weekly meetings with the wholesalers to 
construct a plan to ensure minimal disruption. 
 As many as 110 Pickfords crew members and 17 vehicles 
worked on site each day to ensure a successful relocation. 

Tailored move plans were created for plants of unusual size 
or shape to protect them against damage, including the use of 
specially made trolleys for certain exotic species.
 Martin Budd, head of business solutions at Pickfords, said, 
“It was a pleasure to be part of the relocation of the market and 
to be there to hear them ring the bell to close the market for the 
last time after 40 years.”

http://www.sclusa.com
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Boonma Unveils Cold Storage 
Exhibits at THAIFEX 2017

THAIFEX—World of Food ASIA 2017 is the world-
class food-industry showcase in Asia to meet, establish 

new business networks and to ensure success. This one-stop 
exhibition features the latest food-producing technologies, food 
safety standards, related businesses and services, as well as a 
fascinating culinary experience from the world of food.
  As the specialist in cold storage and distribution in Thailand, 
Boonma Group, under the Thai Max brand, was invited to 

At the Thai Max booth, from 
left to right: Mikio Ohkame, 
Thai Max director; Tiddy S. 
Teerawit, Boonma executive 
director; Chaivudhi Pungthong, 
Boonma managing director

exhibit at THAIFEX 2017. At the exhibition, Thai Max Cold 
Storage & Distribution Center was the pioneer in computerized 
cold storage, a service becoming increasingly popular and in 
high demand by many producers in Thailand, as it equips reefer 
cold storage containers with a DRS (Data Recorder System) 
transportation and collection service to and from factory, 
port or airport. DRS ensures a constant temperature during 
transportation. At Thai Max, products are kept at a constant 
temperature, +22°C to 40°C, in clean, wide and hygienic 
international standard cold storage. 
  Boonma Executive Director Tiddy S. Teerawit said the 
smart computer system offers clients modern, fast, accurate 
service on documents such as real time inventory management, 
online customer information and customer customizable reports.

HONORS & AWARDS

Aires announced that its SpringBoardSM self-service, lump sum 
management tool has won the Gold Stevie American Business 
Award in the New Product or Service of the Year—Software—
Cloud Application/Service category of the 15th annual Ameri-
can Business Awards. Winners were determined by the average 
scores of more than 190 professionals worldwide in a two-month 
judging process. Aires’ SpringBoardSM tool was selected for its 
advanced functionality, ease of use and ability to fill gaps in cur-
rent market offerings.
 “When developing the tool, we worked to fully understand 
the patterns, motives and decisions of our lump sum transferees 
in order to improve their experience. This approach resulted 
in the refined and intuitive user experience that Aires’ clients 
expect,” said Aires Vice President of Operations Joleen Lauffer.
 One judge in the process highlighted several key benefits 
of the tool, stating, “Identifying gaps in competitive solutions 
is called value-based marketing, which not enough companies 
appear to do with any due diligence. Bravo for doing so. I also 
like that you can track actual spend against budget and have tax 
data available at the end of it all.”
 Introduced in 2016, SpringBoardSM offers a number of 
features and benefits, including: 
• dynamic services selection with automatically generated 

service provider options;
• personalized task list;
• interactive budgeting process to set service budgets and 

track actual costs versus budgeted amounts;
• tax tips and automated year-end tax packet;
• available for U.S. domestic and international relocations;
• multiple currency for international moves;
• access to an Aires Mobility Specialist with 24/7 availability; 

and
• access to Aires’ global network of partners. 
  More than 3,600 nominations from organizations of all 
sizes and in virtually every industry were submitted this year 
for consideration in a wide range of categories. The American 
Business Awards are the nation’s premier business awards 
program.

http://www.agarwalpackers.com
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The Aires IT team

Aires also was honored by Computerworld as a 2017 Best Plac-
es to Work in information technology, one of 100 top organiza-
tions that challenge their IT staffs while providing great benefits 
and compensation. Organizations will be included in coverage 
in Computerworld along with results from the 24th annual Best 
Places to Work in IT survey. 
  “Aires has a culture of innovation and a passion for 
technology that engages our clients and employees,” said 
Vladimir Kaminsky, Aires’ director of information technology 
and applications. “There is always an energizing buzz around the 

office about the upcoming projects that our team is working on. 
We are fortunate to have a great IT team, experienced executive 
leadership and talented colleagues across the company that help 
us deliver remarkable results.”  
  Aires emphasizes technological development, with 10 
percent of the company’s staff dedicated to IT. Aires supports IT 
employee career growth with a generous professional develop-
ment budget and lunch-and-learn training sessions. Aires offers 
competitive benefits, including an annual bonus, an employer 
401(k) match, a new work-from-home policy and paid time off 
for volunteer work. The company has experienced a high promo-
tion rate and low turnover within its IT department. 
 “The organizations on this year’s Best Places to Work 
in IT list excel at creating a dynamic and satisfying IT 
work environment,” said Ken Mingis, executive editor of 
Computerworld.  “In a competitive market for tech talent, these 
outstanding employers are able to attract highly skilled IT pros 
by offering great benefits, new learning opportunities, access 
to cutting-edge technologies and challenging, business-critical 
projects.” 

Change of job? Change of location?
And your pet? Please do not hesitate to send us your request 

and phone extension. We will be glad to get back 
to you to answer your questions.

 
 

  
corporate@gradlyn.com
+49 (0)69 6971254-50

More information:  www.gradlyn.com

 

Frankfurt. London. Singapore. Within Germany
or across the world, you will benefit from our global 
network. Trust in our many years of practical 
experience. Our experts will plan, organise and 
carry out your pet’s move. Species-appropriate, 
professional and stress-free.

The travel agent for your pet – 
with more than 45 years of experience

GRADLYN - G. K. AIRFREIGHT SERVICE GMBH   |   Cargo City North   |   Gate 26   |   Building 458   |   60549 Frankfurt Airport   |   Germany   |   +49 (0) 69 6971254-0
|   Cargo Office Module F   |   Room 125   |   85356 Munich Airport   |   Germany   |   +49 (0) 89 975914-81

http://www.gradlyn.com


http://www.metropolitan.com.br


70 July/August 2017 • THE PORTAL IAM: Moving Forward Together

Jesse van Sas of FIDI Global Alliance, with awards host Maggie 
Philbin and Andy Elson of Gerson Relocation

Gerson Relocation was named Best International Removal 
Provider at the Re:locate Awards 2017. Celebrating their 10th 
Anniversary, the Re:locate awards ceremony was held at 
London’s Science Museum in May.
 The Best International Removals Provider category 
was open to international removals companies that specialize 
in moving household goods from one country to another, and 
who demonstrate that they provide an excellent and effective 
removals service to corporate clients and their relocatees.
 “The Best International Removals Provider Award was 
introduced by Re:locate for the first time last year and has been 

enthusiastically supported. Managing international remov-
als becomes ever more complex in response to global growth, 
but these professionals rise to the challenge of new locations, 
compliance and regulations to support their corporate clients 
and relocatees every day,” explained the evening’s host Maggie 
Philbin.
 Presenting the award to Gerson Relocation was Jesse van 
Sas of FIDI Global Alliance. The award was collected by 
Gerson’s director of sales, Andy Elson.
 The judges described Gerson Relocation’s winning entry 
as “An example of a firm that puts people before process—and 
its commitment to a people-centered approach shines through in 
this entry. Using work rotation and mentoring programs to train 
and develop its staff, promoting employee diversity and employ-
ing foreign language-speaking professionals to aid client com-
munication are just some of the many examples of the efforts 
made by this firm to improve service provision and provide a 
highly responsive approach to client needs. Integration between 
companies in the group is demonstrated so as to provide a seam-
less and consistent level of service delivery. A clear winner!”

http://www.doortodoor.com.pe
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EUROMOVERS International Hosts 
Annual Gathering in Scotland

IN MEMORIAM

Don Campbell

The Canadian Association of Mov-
ers (CAM) announced the death of 

Edward “Don” Campbell on June 17. 
He was 68.
 In a statement, CAM called 
Mr. Campbell “a big man in stature, 
industry influence and generosity. 
The moving industry was in his 
blood.” He joined the family business, 
Campbell Bros. Movers/United Van 
Lines, before he could legally drive a 
truck. He and his family took a small 
regional carrier and developed an 
operation that spans five provinces. 
The Campbell Group is the largest 
member of the MoverOne (United/
Mayflower) Group.
 CAM remembered Mr. Camp-
bell as “a no-nonsense businessman 
[whose] gregarious character touched 
many lives.” He was a staunch sup-
porter of CAM, as well as many local 
charity groups for which he raised 
funds.
 He is survived by his wife of 42 
years, Tracy, and two sons.

At its annual conference in Edinburgh, 
Scotland, 85 delegates in the 

EUROMOVERS International 
network gathered to work, learn, share 
information and conduct some business. 
EUROMOVERS General Manager 
Thomas Juchum and Chairman Denis 
Zonneveld of Dijkshoorn Euromovers 
in The Netherlands led the meeting, 
providing reports on the past year and 
plans for the future.
 Zonneveld noted that the 
EUROMOVERS membership had 
expanded during the past two years, and 
the group aims to continue that trend 
by recruiting new members that comply 
with the organization’s strict membership 
criteria.
 Juchum reported that the total 
number of consignments performed by 
members surpassed 50,000 in 2016, 
almost double that of the previous two 
years.
 Business presentations were 
educational, informative and often 
entertaining. Attendees learned about a 
new digital removal platform that was 
already being used for multiple moves 
in Europe, seen as both a threat and an 
opportunity for traditional operators; an 
innovative cardboard packing system that 
can replace wooden cases, thus avoiding 
the need for fumigation at destination; 
proposals for upgraded insurance that 
would smooth the claims process for 
customers; developments in branding 
and management; and a new software 
system to help members manage their 
companies’ operations more effectively.

Guest of honor Ian Studd of BAR offered 
thoughts on the impact of Brexit on the 
UK moving industry.

 A workshop facilitated by 
international move consultant Frank 
Lierz was designed to identify objectives 
and strategies for the group in the future. 
Guest of honor Ian Studd, director 
general of the British Association of 
Removers, offered his personal thoughts 
on post-Brexit challenges for the UK 
moving industry. Finally, Professor 
David Argyle of the Royal (Dick) School 
of Veterinary Studies in Edinburgh, 
explained some of his work in cloning the 
world’s first mammal, Dolly the sheep.
 A highlight of the gathering was a 
lottery, from which EUROMOVERS 
raised money for FreshStart (see “Movers 
Doing Good,” page 57). 
 The conference concluded 
with a Highlands-themed dinner 
featuring traditional Scottish food and 
entertainment.

http://www.homepack.pk
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NCMA members gathered in Santa Fe, 
New Mexico, in June. 

IAM Execs Attend NCMA 49th Annual Meeting in Santa Fe

The National Council of Moving 
Associations (NCMA) held its 49th 

annual meeting June 5–8 in Santa Fe, 
New Mexico. The group comprises senior 
association executives from many state, 
national and international moving as-
sociations. Each year, four or five moving 
industry suppliers that help sponsor the 
meeting are also invited to attend. 
 IAM was represented at this year’s 
meeting by President Terry Head and 
Senior Vice President Charles L. White.
 California Moving & Storage As-
sociation President Steve Weitekamp, 
the current NCMA Chair, works closely 
with the other two NCMA officers, Pat 
McLaughlin and Pam Stanley, execu-
tive directors of the Illinois Movers’ and 
Warehousemen’s Association and the 
North Carolina Movers Association, re-
spectively, to coordinate and set the meet-
ing agenda as well as manage periodic 
communications with NCMA members.
 This year’s venue was chosen to 
facilitate a summit with the National 
Conference of State Transportation 

Specialists, which also held its annual 
conference there. The NCSTS is a group 
of state government regulators, many of 
whom are tasked with oversight of the 
moving industry in their respective states. 
A joint session on the first day of the 
conference generated discussions on:
• The “Uberization” of all forms of 

transportation and what it means to 
the moving industry and consumers;

• The effect of Craigslist and Angie’s 
List on the proliferation of illegal/
unlicensed movers;

• The current state of enforcement of 
illegal moving activities; and

• How the industry partners with the 
state regulators to protect the public.

  Each participant had an opportunity 
to discuss the key issues in their states 
and provide a legislative update. This was 
an opportunity for association executives 
to get perspectives from others who are 
dealing with similar issues or may have 
dealt with the same issue in the past.
  This year’s discussion topics includ-
ed crisis management, a military update, 

moving fraud, various member communi-
cation tools, association marketing and a 
variety of other industry- and association-
related topics.
 Don Queeney, owner of Hampton 
Roads Moving and Storage in Virginia, 
provided an uplifting presentation on 
Wreaths Across America, which coor-
dinates wreath-laying ceremonies at 
veterans cemeteries to honor America’s 
fallen service men and women and their 
families.    
 NCMA, which will mark its 50th 
anniversary in 2018, continues to be a 
positive force in the moving industry.

http://www.WorldCarePet.com
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WELCOME NEW MEMBERS

Peg Wilken
Stevens Forwarders Inc.
IAM Chair

Core Members
ABS Transport Ltd.
Unit 7300, Tottenham Lane, Hornsey 
London, N8 9DJ United Kingdom 
Tel: 0208 341 3007 
info@abstransport.co.uk 
POC: Ceren Ermec 
POC: Abdullah Ermec 
Sponsors: Benice Fine Art & Relocation, 
 Turkey 
AFC Home Movers and Freight Forwarders 
 International LLC, Turkey 

Activ Moving
23 Bis Rue Victor 
ET Roger Thomas 
69008 Lyon, France 
Tel: 33 (0) 482337128 
contact@activmoving.com 
POC: Charles Dugas 
POC: Chloe Lapierre 
Sponsors: Blue Horizon Shipping Inc., USA  
OptiMoving Worldwide, Korea 

ATA Cargo & Logistics L.L.C.
426, Nassir Rashid Lutha Building 
Al Qusais 
Dubai, United Arab Emirates 
Tel: 042593050 
Fax: 042593051 
mjamal@ata-cargo.com 
POC: Mohammad Jamal 
POC: Sajid Hussain 
POC: Hafiz Umar 
Sponsors: Quot8, Australia 
Paradise Packaging Clearing LLC, United 
 Arab Emirates 

Beta Moving Kft.
Selmeci street 71 
2030 Erd Pest, Hungary 
Tel: 3620 273 3711 
info@betamoving.com 
POC: Csaba Varsch 
POC: Matyas Ebinger 
POC: Judit Vajas 
Sponsors: Eurovan Deutschland GmbH, 
 Germany  
Rilvan Moving and Relocations, Romania

Brama Indonesia Logistik, PT
Pergudangan Taman Tekno, Block L2/12 
BSD–Tangerang Selatan, 15314 Banten 
Indonesia 
Tel: 62 21 756 4579 • Fax: 62 21 756 4878 
info@brama-logistics.com 
POC: Ade Ardian Z 
POC: A. Muad Suleman 
POC: Bambang Anindita 
Sponsors: PT. Crown Line, Indonesia 
Vanpac GroupAsia, Indonesia

Ethic Move
100 Gloucester Street
Suite No. 620
Ottawa, K2P 0A4 Canada
Tel: (514) 621-6079
Fax: 1-844-325-0463
brad@ethic-move.com
POC: Ibrahim Hassan Mahamoud
Sponsors: World Freight Relocations BV, 
 The Netherlands
Harsch, The Art of Moving Forward, 
 Switzerland

Globe Transit Relocation Service Co., Ltd.
Unit 102. No 29 Lane 588 Jin Hui Road
Min Hang District
201103 Shanghai, China (PRC)
Tel: 86 21 5919 8390
clive.zhu@globetransit.com.cn
POC: Clive Zhu
POC: Steven Chow
Sponsors: Crown Line (Malaysia) Sdn. Bhd., 
 Malaysia
ForBetter Move Services Co., Ltd., 
 China (PRC)

Indian Vanlines Pvt. Ltd.
94/2, 100 FT Road Ghitorni 
New Delhi, 110030 India 
Tel: 919 910008508 
sales@indianvanlines.in 
POC: Vimal Khanna 
POC: Manoj Giri 
POC: Baljit Singh 
Sponsors: Global Freight Solutions, Sverige 
 AB, Sweden 
Welgrow Line India Pvt. Ltd., India 

Inhouse Mobility GmbH
Konrad-Zuse-Platz 8
81829 Muenchen, Bavaria, Germany
Tel: 49 89 207 042 860
info@inhousemobility.com
POC: Nicole Hummel
POC: Sabine Zuran
Sponsors: Carl Hartmann GmbH & Co. KG, 
 Germany
Champion International Moving Limited, 
 USA

KR Logistics & Services Ltd.
Leeward Highway
TKCA-1ZZ Providenciales BWI
Turks and Caicos Islands
Tel: (649) 232-5757
info@krlogistics.tc
POC: Kenyatta Rigby
Sponsors: Victory Packaging Inc., USA
WorldCare Pet Transport, LLC, USA

http://www.maxwellrelocations.com
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La Vascongada, SL
Mar Mediterraneo 20
San Fernando De Henares
228830 Madrid, Spain
Tel: (0034) 91 655 8980
Fax: 0034 91 655 8989
rates@vascongada.com
POC: Jaime Albertos
POC: Jose Luis Albertos
POC: Beatriz Padilla
Sponsors: Mudinmar, Spain
Hertling GmbH & Co. KG, Germany

Memon Enterprises
Suite # 301-A, 3rd. Floor 
Khayyam Chamber, P.E.C.H.S., 
Block: 2, Shahrah-E-Faisal 
75400 Karachi, Pakistan 
Tel: 92-300 925 9581 
altaf@memonenterprises.net 
POC: Muhammad Altaf 
POC: Dandia Owais 
Sponsors: Homepack Freight International, 
Pakistan  
Marshall Packers & Movers, Pakistan 

Motherlines Shipping LLC
Zainal Mohebi Plaza, Office 205, Al Karama 
PO Box 44806 
Dubai, United Arab Emirates 
Tel: 971 4 2868791 
Fax: 971 4 2868792 
ravi@motherlines.com 
POC: Ravi Sevaratnam 
POC: Mark Bryan 
POC: Richelle Vicenio 
Sponsors: B.R. Shastry & Company Pvt. Ltd., 
 India  
CSS Homeward Bound LLC, United Arab 
 Emirates 

Simorgh Pack International Relocation 
Transportation Co. Ltd.
No 2, Mozafari Dead End, 
Younesizade St., Shariati Ave 
15617-1891 Tehran, Iran 
Tel: 982 177684368 
info@simorghpack.com 
POC: Rouben Gharakhani  
POC: Atineh Gharakhani 
Sponsors: DB Schenker, Slovenia  
Gosselin Mobility NV, Belgium 

Sino Jia Jia Shun Transportation Services 
Co., Ltd.
15/F, A8 Building, No.1002 Keyuan Road 
Tech Zone, Nanshan 
518054 Shenzhen, China (PRC) 
Tel: 0755-26675441 
Fax: 0755-26675441 
robertfu@jiajiashunrelo.com 
POC: Robert Fu 
POC: Chen Cindy  
Sponsors: Dragonsea Logistics (Guangzhou) 
 Ltd., China 
Vanpac GroupAsia–GuangZhou, China 

Swans Removals Limited
Phoenix House, Phoenix Business Centre 
Rosslyn Crescent 
Harrow, HA1 2SP Middlesex, United 
Kingdom 
Tel: 0044 2084270121 
info@swansremovals.co.uk 
POC: Riste Dimov 
POC: Bily Anna Dimova  
Sponsors: Netensity Corporation, USA 
Clockwork Removals Ltd., United Kingdom 

Trans Logics Freight LLC
Office No. M213, Rashid Abdul Aziz 
Mohamed 
Al Makhwai—Oud Metha 
294873 Dubai, United Arab Emirates 
Tel: 971-4-8875006 
customercare@translogicsfreight.com 
POC: Manoj Tandon 
POC: Labesh Soni 
POC: Sunil Tondon 
Sponsors: Ability Logistics & Transport WLL, 
 Qatar  
Al Mulla Logistics WLL, Bahrain 

Wise Logistics Group LLP
301 Office, 1 Kenesary Street
010000 Astana, Kazakhstan
Tel: 771 72570100
info@wiselogistics.kz
POC: Aliya Kypshabayeva
POC: Alikhan Saginayev
Sponsors: Gosselin Mobility NV, Belgium
Raffles Relocation & Mobility Pte. Ltd., 
 Singapore

IMPORTANT NOTICE

In compliance with the U.S. 
Revenue Reconciliation Act 
of 1993, 87 percent of your 
IAM membership dues may be 
deductible as a business expense. 
However, 13 percent may not be 
deductible as allocable expenses to 
state and federal lobbying activities 
of this Association.

http://www.victorek.fi
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WASHINGTON UPDATE
By Jim Wise and Bryan Vickers, PACE, LLP

NAFTA Negotiations Scheduled for August

With “fast-track” presidential trade 
approval expiring in 2018, the 

Trump Administration is working to 
get all trade negotiators in place as they 
begin preparing requests for revised 
provisions of the North American 
Free Trade Agreement (NAFTA). 
They anticipate these revisions will be 
presented to Canadian and Mexican 
officials in August. In addition to 
focusing on NAFTA renegotiations, 
Canada is also working to finalize formal 
trade parameters with the European 
Union. 
 Officials from the the NAFTA 
countries—the United States, Canada 
and Mexico—will need to ensure that 
any future agreement is World Trade 
Organization (WTO) compliant. Current 
WTO case challenges and appeals are 
also delayed, as they have become 

increasingly complex in recent years. 
Another challenge is ensuring that 
member countries abide by final WTO 
rulings, once all appeals have been 
exhausted. 
 U.S. Trade Representative Robert 
Lighthizer will lead the trade nego-
tiations, along with U.S. Commerce 
Secretary Wilbur Ross. To assist in 
facilitating trade discussions, Kelly Craft, 
who is awaiting Senate confirmation, was 
recently appointed as the U.S. Ambas-
sador to Canada. On June 27, the U.S. 
Trade Office will hold a public hearing 
to review the negotiating objectives and 
comments received.
 [Editor’s note: The American 
Journal of Transportation reports that the 
United States and Canada have recently 
sparred over softwood lumber, aerospace 
and the Paris Agreement on climate 

change. Canadian Prime Minster Justin 
Trudeau, an outspoken climate advocate, 
will introduce a minimum carbon price 
in 2018 and may block shipment of coal 
exports through Canada. Craft is married 
to the chief executive officer of Alliance 
Resources Partners LP, a coal producer.]
  From a transportation perspective, 
the freight industry has requested quicker 
thru-times at border crossings in order to 
keep up with the increasing e-commerce 
orders. Suggestions to improve the flow 
of traffic include decreasing current de 
minimis limits, as well as permitting 
commingling of cargo entering Mexico, 
rather than breaking shipments from 
different brokers into separate trailers 
when entering the country.
 Canada ships three quarters of its 
exports south of its border and wants to 
expand trade ties with other countries.
 

http://www.global.pt
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Hearings Turn Attention Toward 
Review of Carrier Alliances

The U.S. Federal Maritime Commission (FMC) has been 
under increasing pressure from Congress to get a better 

handle on the impact and potential for collusion among the three 
largest carrier alliances. Members of both parties believe that 
legislation amending the Shipping Act is necessary for more 
oversight into the alliances’ activities. Several members of the 
House Transportation Committee’s Subcommittee on the Coast 
Guard and Maritime Activity were also surprised that the FMC 
has not more closely examined anti-competitive behavior among 
the alliances.
  Citing these concerns, Rep. Duncan Hunter (R-CA) 
introduced H.R. 2593, which would require alliances wanting 
to jointly contract with marine terminal operators and other 
stakeholders in the maritime industry to first receive FMC 
approval. 
 The bill also requires the FMC to consider whether or a 
discussion or vessel sharing agreement substantially reduces the 
competition and increases the price for shippers prior to alliance 
approval. A Senate companion bill was introduced in the first 
week of June. 

U.S. Military Family Stability Act 
Reintroduced

In May, the Military Family Stability Act, S. 1154, was 
reintroduced by its author, Sen. Roy Blunt (R-MO). This bill 

would allow families who receive move orders to either leave 
up to six months before their service member’s assigned date to 
set up their new home or remain behind six months to ease the 
transition. 
  Currently, service members and their families receiving 
PCS orders must move quickly, or cover the costs of a second 
residence on their own. There is companion legislation in the 
House, and an effort to once again include the provision as part 
of the National Defense Authorization Act (NDAA), which will 
see floor time after the August recess.
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