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HEADLINES

TERRY R. HEAD
IAM President

Odd Jobs and Other Oddities

Long before getting into the moving business, I held a number of interesting positions not 
related to our industry, as there was no real career path I was following back then. 
During my early school years I lived next door to the local high school, so I was the 

(unpaid) equipment manager for the football team and occasional batboy for the baseball 
team. My best friend and I got paid to clean up the trash in the stadium after the football 
games, which was good money for a couple of teenagers. Best of all, by the time I started 
high school, I was well known by all the coaches, teachers and administrative staff, which 
accorded me some special privileges and got me out of trouble on more than one occasion.
  Soon I was taking on more physically demanding work, such as digging wells during 
my summer vacations. The pay wasn’t great, but the work was necessary, as all the homes in 
my neighborhood were experiencing a drop in water levels due to the steady encroachment 
of commercial development. But the real payoff was that I quickly realized I didn’t want to 
spend the rest of my life 40 to 60 feet below ground, earning my living with a shovel.
  After graduating from school I did other odd jobs. I was an auto mechanic, and a me-
chanical assembler in a factory that produced cameras and film developers for commercial 
printing operations like billboards and other large signage applications. This might have 
turned into a decent career, but the factory was sold to an Australian company and I was 
laid off. And thus began my career in the moving industry, so I was back to earning wages 
with my back versus my brain.
  Working in the moving industry in the National Capital area led to my involvement in 
some interesting (if not weird and wild) types of moves, projects and warehousing opportu-
nities that fit in with the focus of this issue: odd and out-of-the-ordinary (moving) jobs. 
  I could fill many pages with memories of those interesting and unusual projects, but al-
low me to just highlight a few. In 1992, the Spanish Embassy asked my company to become 
involved in its Quincentennial Celebration—the 500th anniversary of Columbus discovering 
America. Originally, we were supposed to handle and move only the various shore-based 
displays that would meet the life-sized replicas of the three ships at ports around the United 
States and Canada. However, as the tour progressed and other vendors performed their roles 
poorly, my company was asked to take over events marketing, ticket sales, security and a 
slew of other odds and ends related to the effort. We wound up doing almost all the required 
work except actually sailing the ships from port to port, which is really what I wanted to do 
but was never given the chance.
  Just about any mover in a city like Washington eventually has opportunities to do work 
for museums and art galleries. I wasn’t always successful in my bids, but it certainly was 
interesting going behind the scenes and seeing just how much “stuff” the Smithsonian and 
the other large museums have in storage. What you see on display out front is perhaps only 
a tenth of the collection; the public may never get to see the rest. We also were a contractor 
under the Smithsonian Institution Traveling Exhibition Service (SITES) program. Probably 
the oddest but most interesting item I handled was one of the very first military seaplanes 
ever flown. We not only moved it, we basically had to take it apart, piece by piece, and reas-
semble it once it was moved from DC to the Pensacola Air Station in Florida. I have also 
moved large F-16 jet fighter flight simulators overseas, so I guess I’ve pretty much spanned 
the history of flight.
  On the warehousing front there were numerous other unusual projects, such as the 
contracts we had with the U.S. Department of Transportation (DOT). Did you know that the 
government has to keep, for up to 10 years, test samples of every automobile tire and mo-
torcycle helmet that receives DOT approval? (Want to guess who was happy to store them?) 
We also stored samples of various bioscience experiments for companies seeking approval 
from the U.S. Food and Drug Administration. We called the collection the “body parts” 
room, but only because everything was stored in formaldehyde and it smelled like a morgue 
or a funeral home. 
  I could go on forever, but we’ll just end on that happy note. For detals on the rest of 
my odd jobs, I guess you’ll just have to wait for my book to come out after I retire in a few 
years.
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The Call of the Wild and the Weird:
IAM Members Step Up and Deliver

By Joyce Dexter, Editor, The Portal

Contributors to This Issue
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  (www.italianmovingnetwork.com)
Matco Moving Solutions (www.matco.ca)
Move One Logistics (moveoneinc.com)
Transclal Fine Arts Ltd. (www.finearts.co.il)

Anyone who has been in the moving business for a while has 
a few “war stories” in his or her repertoire—accounts of 

extraordinary situations and clients that are great for relating at 
cocktail parties and provide plenty of laughs and entertainment 
for years to come. At the time these things happen, of course, 
these events are more often cringe-worthy, and tend to warrant 
creative thinking if the mover is to come out looking competent 
or, better yet, even like a hero.
 
Chairman Mao and a splash of soy
During the 1970s, Rob Faraone, now IAM’s regional relations 
liaison for Asia, was general manager of Crown Worldwide 
(www.crownworldwide.com), for which he had set up and was 
running the Jakarta/Indonesia operation. Faraone has his share 
of recollections of moves gone awry that ultimately became the 
stuff of company lore.
 “In 1973,” he says, “we handled a move for a senior IBM 
manager. This was well before Henry Kissinger and Richard 
Nixon opened up relations with China, and the violent Cul-
tural Revolution had put Chairman Mao Zedong in a bad light. 
China’s relations with Indonesia had never been good, and the 
Indonesian customs inspector was very alarmed when he opened 
the shipment and discovered The Little Red Book, with the say-
ings of Chairman Mao. As you can imagine, the shipment was 
vigorously inspected and the clearance was delayed.”
  That same year, Faraone’s branch was tasked with handling 
clearance and delivery of a household goods shipment for a 
young American couple. “The shipment was late arriving, and 
the clients were anxious,” he says. “This was during the sum-
mer, and we started to hear reports from a port employee that a 
distinct odor was emanating from the wooden liftvan. Once the 

shipment was cleared and delivered to our warehouse, the couple 
were invited to come to inspect the items with our personnel 
present.
 “The liftvan door was removed and immediately a dark 
slurry began running out onto the warehouse floor in front of the 
couple. The odor was so strong the wife was brought to tears. 
Some of the warehouse crew became ill.”
 Needless to say, it took some investigation to figure out 
what had happened, says Faraone. “There followed a period of 
conciliatory phone calls, telexes exchanged with the Seattle ori-
gin agent and some additional research we did with the shipping 
line. As it turned out, the liftvan had been stored in a steamship 
container that also contained a large vat of soy sauce. Obviously 
there had been a leak during the three-week voyage. The tropical 
conditions and the long transit time allowed the soy sauce to 

http://www.victorek.fi
http://www.felixrelo.com
http://www.crownworldwide.com
http://www.grabelmoving.com
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http://www.italianmovingnetwork.com
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http://www.finearts.co.il


12 July/August 2016 • THE PORTAL IAM: Moving Forward Together

literally dissolve the cartons and damage whatever furniture was 
inside.”
 The incident that likely had the most repercussions—so to 
speak—is still recounted with disbelief decades later. Faraone 
points out that, like the writings of Chairman Mao, weapons im-
port into Indonesia has always been tightly controlled. “During 
one inspection at the port,” he remembers, “a handgun inside the 
household goods shipment discharged and sent a bullet through 
the hat of the attending customs inspector. You can imagine the 
shock and outrage that ensued. Our port crew were interviewed 
and there was pressure on me to provide some sort of expla-
nation. As I recall, the origin agent apologized and claimed 
ignorance. The incident became legendary among the Crown 
managers.”

Death, documents and delivery
“Have you ever handled a shipment, and your client died in the 
middle of the process?” asks Elad Al-Gurie, household goods 
division manager at Transclal Fine Arts Ltd. (www.finearts.
co.il) in Israel, who encountered exactly that situation. “This 
was a high-value shipment that was picked up in the United 
States and was ready to depart for Israel. But when I set up the 
clearance file, the Israeli Customs database alerted me that the 
client was dead and the import couldn’t be under his name or ID 
number. Normally, I could have used his spouse’s details, but he 
was the only one eligible for duty-free entry. So now what could 
I do?
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 “First, I stopped the shipment while it was still at my agent’s 
warehouse. I contacted customs here in Israel, and had to reach 
out all the way to the headquarters of Israeli Customs in Jerusa-
lem, to the legal department.” 
 Thus began a process of nearly a month for Al-Gurie. “Dur-
ing that time, I provided them with a copy of the deceased’s Last 
Will of Inheritance, showing that everything would be inherited 
by his wife, who lived in their residence. After customs con-
firmed that the documentation was authentic and valid, they ap-
proved the import of the goods. Once they arrived at the Israeli 
port, customs ‘opened’ the client’s ID number for registration, 
a process that took 10 minutes. We submitted the file, but that 
wasn’t the end of it.
 “As the system recognized the ID number as one belonging 
to a dead man, the file was chosen for documents inspection. I 
had to go to the Customs House and explain the situation all over 
again. Eventually, instead of a physical inspection, they settled 
for a inspection by sniffer dogs. When no narcotics were found, 
I was able to clear the shipment duty-free and deliver it to the 
residence, where my client’s wife was waiting for the goods to 
arrive.”

A big move with a tiny car
Movers in crowded cities and older communities like Amster-
dam are well aware that where stairs are very narrow, alterna-
tive measures are required. Pianos and beds must be moved by 
cranes directly through upstairs windows. But what if the streets 
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themselves are too narrow for conventional vehicles?
  Italian Moving Network Inc. s.r.l. (www.italian-
movingnetwork.com) encountered just such an issue during the 
summer two years ago in Siracusa, Sicily, when a client moved 
from Northern Europe to his new residence on Ortygia Island, 
connected by two very narrow bridges to the center of Siracusa. 
Many of the streets on Ortygia itself are barely wide enough to 
accommodate a car.
 “We had to rent an Ape Piaggio car to access Ortygia 
Island,” says Fabrizio Sale, import/export coordinator and sales 
representative at Italian Moving Network. “We had to park 
our truck outside the bridge in a suitable place, using the Ape 
Piaggio as a shuttle to access the narrower streets. We had two 
men working on that Ape car, which has only two seats, and one 
at the client’s residence during the unloading. The job took all 
day.” (Incidentally, the car name is said to refer to the work ethic 
of this vehicle: “Ape” is the Italian word for “bee.”) 

A perilous undertaking
Hazards are a regular part of the job for movers in some parts of 
the globe. Move One (moveoneinc.com) has been appointed 
the lead logistics provider for the prime contractors and secu-

Two narrow bridges connect the Ortygia Island with Siracusa, 
Sicily.
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rity support companies responsible for the repair of the critical 
Mosul Dam in Iraq. The company has been working with the 
core contractors to plan out each critical element of this vital 
reconstruction.
  Move One has had plenty of experience working on projects 
in challenging conditions, says CEO Curt Clements, “with 
short lead times [and] a great deal of oversized and very expen-
sive equipment and machinery coming from multiple vendors 
from various parts of the world. This is an area where nothing 
is entirely predictable and laws and regulations are constantly 
changing.”
 Some experts consider Mosul Dam, formerly known as Sad-
dam Dam, the most dangerous dam in the world. It is the largest 
dam in Iraq, as it holds more than 11 billion cubic meters of 
water from the Tigris River. The rock upon which it was built is 
constantly eroding and repairs are ongoing. If serious measures 
are not taken quickly, the dam is expected to collapse and the 
lives of at least 1.5 million people will be at risk.
  Because of heightened security and restricted access to the 
dam and its surrounding region, many contractors and trans-

At left: the narrow 
streets of Ortygia. 

Below: An Ape 
Piaggo, like the 
one used to move 
household goods 
across the bridge.
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port companies are facing issues getting near it. Move One has 
obtained the necessary permits and security escorts required to 
make daily deliveries to the work sites.
 In addition to managing the logistics requirements, Move 
One’s Relocation and Mobility Division will oversee all the visa, 
immigration and household goods transit needs for the engineers, 
contractors and employees during their transfer into Northern 
Iraq and Kurdistan in preparation for this long-term operation.

High-flying craft, down-to-Earth solutions
When Felix Expo Logistics (M) Sdn Bhd (www.felixrelo.
com) was asked in the fall of 2014 to lend its professional 
expertise to set up an out-of-this-world display, the Malaysian 
company was eager to tackle the challenge. Their job was to 
prepare a model of the LUMINOX space shuttle for exhibit at a 
megamall in Kuala Lumpur, Malaysia.

The shuttle 
in its final 
position.

  The project required 20 men split into three teams, each 
headed by two supervisors and one senior supervisor. The first 
team handled unloading, team two the moving and team three 
the assembly and hoisting of the shuttle. 
 “Our task was to stabilize a 800-kg space shuttle and attach 
it on the tilted steel plate one square foot in size in the center 
court of the mall,” says Managing Director Albert Perianaya-
gam. They operated in a strict security and safety environment, 
which meant that to execute the installation the entire pathway 
had to be covered with special plywood and metal 10-mm plate, 
as well as Styrofoam nylon padding. 
  The front entrance was just nine feet high and allowed only 
for a three-ton forklift with a low mast of nine feet or less. The 
maximum height required to hoist the space shuttle is roughly 20 

Above: Workers prepare to
lift the shuttle into position, 
an exacting process (right).

http://www.global.pt
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feet; moreover, because the display was inside the mall premises, 
a battery-operated forklift had to be used. 
 “This limited the lifting capacity,” says Perianayagam, “but 
Felix modified a boom extension on an inverted fork, adhering to 
engineering requirements on compulsory safe lifting methods.”
 Without the extension, it would have been impossible to 
hoist the shuttle and place it to the inverter. “Also, we had a 
well-trained and experienced crew to operate the forklift with an 
extended tailor-made boom,” Perianayagam explains. The team 
studied the situation carefully and came up with a master plan 
that was executed flawlessly.
 And it was all done with only one week of planning lead 
time, not to mention restricted working hours of between 1 am 
to 7 am—just six hours to do the job, and one chance to get it 
right. “Our team made it work and the end result was a sight to 
behold,” says Perianayagam.

“I love these moves”
Last year, on the opposite side of the Pacific, Canada-based 
Matco Moving Solutions (www.matco.ca) got its own 
rare opportunity to see what it takes to serve the flying public. 
“We handled a unique move last year,” says Matco Corporate, 
Commercial & International Sales Manager Leon Johnson. “We 
actually moved a complete Aerodrome/Flight Centre with hun-
dreds of millions of dollars’ worth of sensitive and specialized 
equipment. These were incredibly interesting aircraft and airport 
items that we all take for granted that needed to be relocated a 
long distance to multiple locations in an extremely short, time-
sensitive project.”
 The client was Suncor, the world’s largest producer of bitu-
men, which owns and operates an Oil Sands Limited upgrading 
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plant near Fort McMurray, Alberta. Suncor needed to  redistrib-
ute their resources from the Suncor Aerodrome at the Edmonton 
International Airport. The hundreds of millions of dollars’ worth 
of inventory had to be relocated to two separate long-distance 
destinations: Suncor’s head office/Aerodrome in Calgary and 
their remote Firebag SAGD (Steam Assisted Gravity Drain-
age) Project north of Fort McMurray. With offices/warehouse 
in Edmonton, Calgary and Fort McMurray, Matco was able to  
oversee the entire multiple month-long project with all of their 
own Matco personnel and equipment. 
 “We worked with local crews in each of the Edmonton, Cal-
gary and Fort McMurray locations,” says Johnson, “loading and 
unloading trailers and decks of aerodrome specific equipment 
with specialized apparatus and gear, all the while coordinating 
hourly with senior Suncor aviation personnel. From the begin-
ning through to the end of the project, we were able to give the 
people at Suncor peace of mind by successfully coordinating the 
relocations of the Aerodrome equipment on their behalf.”
  Matco is often called upon to manage demanding projects. 
Several years ago, says Johnson, “We moved the training camp 
for the Edmonton Oilers Hockey team with all their gear, includ-
ing a Zamboni ice machine, to Yellowknife. It was lots of fun—I 
love these moves.”

Moving Frankenstein
Sometimes it takes more than logistics expertise to deliver the 
goods. In March 2016, a highly specialized client called on the 
special products expertise of Interstate Moving | Reloca-

Pushback tugs for large aircraft, used in the Aerodrome relocation

Portable drink carts and other standard equipment used on planes 
were just some of the items handled in the Suncor move.

http://www.mondialmoversinternational.nl
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and comfortable way to relocate your 

domestic animals worldwide.

We are qualified animal couriers.

A service from INTERMOVE® GmbH

pet
move

www.petmove.net

REMOVAL SERVICES FOR PETS

THE SAFEST WAY TO TRANSPORT 
YOUR PETS WORLDWIDE.

http://www.intermove.de
http://www.petmove.net
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http://www.metropolitan.com.br


tion | Logistics (MoveInterstate.com) to pack, document and 
ship nearly 2,000 units of important movie films (over 1,500,000 
linear feet) from Wisconsin to Virginia.
 The film had been recently acquired from a private collector 
and contained over 1,200 units of nitrocellulose-based film (ni-
trate). A highly combustible compound that once ignited cannot 
be extinguished, nitrate is classified as a hazardous material and 
strict laws apply to the storage and shipping of nitrate film.
  Under the direction of Interstate’s project manager, the 
nitrate film was packaged according to Department of Transpor-
tation standards and transported on a climate-controlled trailer, 
with a HAZMAT-certified driver and documentation.
 The film collection contained what is believed to be the only 
existing original copy of the Thomas Edison Film Company’s 
silent film “Frankenstein.” 

The not-so-great escape 
No account of moves with unexpected elements would be 
complete without mentioning pets. And it’s a good bet that pet 
moves gone awry will somehow involve animals fleeing from 
their handlers. Gary Sweitzer, who during the 1970s worked in 
Jakarta for Crown and later served as general manager of Lane 
Moving, offers two cautionary tales involving household pets.
 Sweitzer recalls that soon after Kent Comstock was trans-
ferred to Jakarta as the new Crown general manager, the two had 
plans to meet at a Halloween party. Comstock offered to swing 
by the airport to pick up a dog that was arriving from Kuala 
Lumpur.

Special 
containers 
designed to 
transport haz-
ardous items 
(above) were 
used to trans-
port nearly 
2,000 units of 
movie films 
(left) from 
Wisconsin to 
Virginia.

http://www.boonma.com
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 Some hours later, Comstock arrived 
at the party with his arm in a sling, tape 
on his face, his white shirt stained blood-
red and his hands covered with white 
gauze bandages, also showing signs of 
blood seeping through. “We all thought 
he had a great costume,” said Sweitzer.
 “As it turned out, however, Com-
stock had opened the cage to pet the little 
guy and the dog, spotting an opportunity, 
bolted for the door. Kent barely caught 
him by his collar, saving the day but with 
the wounds to show for it.”
 On another occasion, Sweitzer’s 
team was set to handle a shipment for a 
Dutchman and his wife who were moving 
to Taipei. “Their furniture was a second-
ary aspect of the move,” he recalls, “and 
I had earlier twigged that the success 
of this move hinged upon their cat. The 
cat required a landing license in Taipei 
that would take a week to obtain. As 
there were no pet boarding facilities in 
Jakarta, we hired a large walk-in cage at 
the zoo. For safety, the cage had a double 
door access so that one could close the 
outer door prior to entering through the 
inner door. Unfortunately, the missus had 
attended a large farewell party earlier 
and was not as quick as she should have 
been as she followed our man through 
both doors without sealing either of 
them behind her. She released her cat, 
which turned around to plunge, pell mell, 
through the opened doors and into the 
inky blackness of the zoo.”
 Sweitzer posted notices with photos 
of the fugitive around the zoo—a black 
cat with white paws and two big white 
spots. The posters had an enticement: 
“REWARD—Cash paid to anyone return-
ing this cat to us.”
 “Dozens of calls came in,” says 
Sweitzer. “Dozens of people had found 
our missing cat. The cats they brought 
in were imposters—perfectly black with 
white paws and two large white body 
spots. And all had been painted with 
rattle-can spray paint to look exactly 
like the kitty in the missing photo, even 
though they were yellow tabbys.”
 Nevertheless, the story had a happy 
ending: The real black-and-white pet was 
found and flown to Taipei as planned.

Graebel Van Lines and Optim Workspace: 
What It Takes to Move an NFL Franchise

By Jack Donnell, Chief Commercial Officer, Graebel Van Lines and Optim Workspace

Earlier this year, the Rams—the NFL 
football team—announced their 

decision to move from their long-time 
home in St. Louis to Los Angeles, just in 
time for the 2016 NFL season. The news 
received a lot of national attention as fans 
and sports pundits alike either rejoiced or 
lamented the move. Looking beyond the 
hype around loyalties and star players, 
however, is the move itself. Few people 
took a step back and thought about 
what a massive undertaking moving an 
entire NFL franchise is, and the various 
logistics that go into moving equipment, 
facilities, IT infrastructures, coaches, 
players and families. As the Rams readied 
for their historic move, the partner they 
entrusted with the high-profile task of 
handling these logistics would need to 
have extensive moving and relocation 
experience. 
 Thanks to our long track record of 
household and corporate moving exper-
tise, Graebel Van Lines, our house-
hold goods company, and Optim Work-
space, our commercial moving division, 
were selected as the official movers of the 
Rams for their journey from St. Louis to 
Los Angeles. With nationwide accessibil-
ity, full accountability and the advantage 
of being a wholly owned enterprise, we 
were entrusted to move two decades’ 
worth of an NFL franchise clear across 

the country. (It also helped having the 
Dallas Cowboys as a positive referral.) 
 Graebel Van Lines and Optim Work-
space provide a Great MoveSM experi-
ence through innovative technology that 
benefits both customers and employees. 
For the corporate side of the LA Rams 
move, Optim Workspace used our Move-
mentumSM asset management inventory 
solution. This technology allowed for 
real-time visibility in the supply chain, 

Tons of equipment in the training facility 
were shipped to the Oakland facility.

http://www.thaimovers.com


IAM: Moving Forward Together July/August 2016 •  THE PORTAL     21

Packaging

Engineering 
and Design

Fulfillment

Logistics

Equipment

Half the weight of wood, yet equally as strong

Easy one-person assembly

Totally waterproof when used with a Corr-shroud

100% recyclable corrugated product

Transportation
Solutions

CONTACT 
VICTORY PACKAGING 

TO LEARN MORE:

Call Us  888.261.1268

Send Us an Email
moversales@victorypackaging.com

Easy storage, with 5 CORRcrates occupying the same 
space as one wood lift van

Victory Packaging’s CORRcrate 
provides an economical alternative 
to wooden lift vans:

Your Single Supply Source

Heavy Duty Containers

Including “D” Containers (shown)
and “LDN” Containers

Heat-treated pallets available

https://www.victorypackaging.com/en
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and inventory of all items was transpar-
ent. Real-time inventory changes could 
also be quickly executed, such as moving 
an item from short-term storage to the 
training facility.  
 This technology was key to ensur-
ing an efficient move, as we were tasked 
with properly packaging, storing and 
moving every piece of the Rams opera-
tions in St. Louis, including essential 
training equipment and valuable business 
assets such as IT servers. The move also 
included sentimental items and price-
less memorabilia, including the team’s 
Lombardi trophy, a taxidermy stuffed ram 
named Cliff, win jerseys and historically 
significant Cleveland Rams branding. In 
total, 32 18-wheelers were used to move 
the football operations alone. One truck 
in particular carried the majority of the 
team’s IT equipment—cargo valued at 
over $10 million. 
 A key consideration during the move 
was ensuring that the players and staff 
felt as little disruption as possible. Once 
in Oxnard, California, everything in the 
training center—including weights and 
medical and rehab equipment—needed 
to be reassembled so that it felt like a 
professional facility the day the players 
stepped onsite. A team of Optim Work-
space experts worked in close partnership 
with the franchise, conducting interviews 
with each of the Rams staffers to deter-
mine what was critical and to assess key 
milestones to be reached during the move 
schedule.
 The original assignment from the 
Rams involved only the relocation of 
their commercial items—the team’s 
equipment, business resources and prop-
erty. But the scope quickly expanded to 
include all Graebel Van Lines household 
moving services for the people them-
selves. Graebel worked hand-in-hand 
with the franchise to ensure a successful 
move for every player, coach, adminis-
trative staffer and family member, along 
with all their personal belongings. 
 In order to prepare the team, Graebel 
Van Lines quickly mobilized and con-
ducted move seminars at training camps 
in St. Louis for players, coaches, staff 
and management to make the process as 
smooth as possible. Our team explained 
how to prepare for the journey, asked 
about specific valuable items and even 
shared advice for living in Los Angeles. 
 While we are not strangers to large 
and complex moves, this particular proj-

ect included some interesting challenges, 
including a tightly compressed time-
frame. Within days of the Rams making 
their decision to hire Graebel Van Lines 
in February, the Optim Workspace crew 
was onsite taking inventory to start the 
process. By April, operations were a “go” 

for draft day. First to be packed up was 
the football operations; then the Rams 
business side shut down to get shipped. 
The first stage of the move, including 
the journey from St. Louis to the team’s 
temporary training site in Oxnard, came 
together in less than 60 days. 

Optim Workplace is Graebel’s commercial moving division.

https://www.gallagherintl.com
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 And this is just the beginning of 
the moving process for the Rams. From 
Oxnard, the team is already planning its 
move to their next temporary location 
at Cal Irvine (University of California, 
Irvine) for training camp this summer. 
From there, the Rams will move again to 
Cal Lutheran (California Lutheran Uni-
versity), before making their way to their 
final home at the future new stadium. 
With completion of the Rams’ new sta-
dium expected to take nearly three years, 
our commercial and corporate relocation 
teams will continue to partner with the 
team from move to move around Califor-
nia until they reach their final destination.
 Graebel Van Lines and Optim Work-
space put the customer first, and with 
such a high-profile project and important 
relationship at stake, there is no room for 
mistakes. Through the process, we have 
come to consider ourselves true partners 
to the LA Rams and pride ourselves in 
providing seamless continuity between 
their household and commercial reloca-
tion needs. 

 The next season of the popular HBO 
series Hard Knocks, which begins airing 
in early August, will feature the Rams 
and their move to Los Angeles. The 
trailer for the much-anticipated show is 

now live, and gives a brief glimpse into 
how integrated the Graebel Van Lines and 
Optim Workspace families were with the 
team’s move.  
 Website: www.graebelmoving.com

Pod skins used for moving the Rams to Los Angeles

Accepting  
New Members!

Is your company diversifying into logistics? Do you already work in logistics, providing office moving, project 
forwarding, warehousing and distribution or cargo moving? 

Then it’s time to join forces with a group of IAM members who formed the IAM Logistics Network (ILN).

This member-driven group, created in 2013, facilitates networking among IAM colleague companies seeking to 
expand already-thriving logistics businesses or ready to diversify into new business sectors.

ILN members realize these membership benefits immediately: 

 ▶ Become part of an logistics network of IAM members 
with whom you’ve already spent years developing 
relationships and trust.

 ▶ Join your ILN colleagues for anytime chat and 
discussion on the ILN Members-Only LinkedIn Group 
and in the IAM Social Café.

 ▶ Take part in an ILN members-only networking event at 
IAM’s Annual Conference & Expo.

To join, or receive more information on the IAM Logistics Network (ILN), contact Membership@IAMovers.org

Members  can display  the ILN logo  on their  websites!

http://www.iamovers.org/ResourcesPublications/Video.aspx?ItemNumber=2384


Let the good times roll and  

see firsthand what the future holds  

for your company and you!

www.IAMmeetings.com

http://www.IAMmeetings.com


TO BECOME EITHER A SPONSOR OR A DONOR, YOU MUST CONTACT 
DEBORAH COOKSEY PASSMORE AT DPASSMORE@SUDDATH.COM TODAY!

Notes to Our Sponsors

	 •	Sponsorship	opportunities	are	limited	on	a	first	come	basis.
	 •	Artwork	for	arcades,	casino,	and	signage	must	be		 	
	 			provided	by	the	sponsor	in	print	ready	format.	
	 	
Questions regarding sponsorship opportunities?  Contact Deborah 
Cooksey Passmore via email at DPASSMORE@SUDDATH.COM today!

$1,600

$1,600

$2,000

$1,600

FUNd Night will be conducted concurrently with 
the Opening Reception.  Choose a sponsorship 

below for the maximum exposure!

GAMING TABLE SPONSOR
$1,600 per table  
(Prices include all production costs)
Sponsor	one	of	the	popular	casino	night	tables-	Blackjack,		

Pai	Gow,	Craps,	and	Roulette	

Sponsor will receive:
	 •	One	(1)	22”	x	28”	custom	sign	with	corporate	logo	

	 •	Six	(6)	decks	of	playing	cards	customized	with	corporate	logo

	 •	Recognition	in	Annual	Meeting	Program	Book

	 •	Recognition	at	Annual	Meeting	IAM	Breakfast

SLOT MACHINE SPONSOR
$1,600 per table  
(Prices include all production costs)

Sponsor will receive:
	 •	One	(1)	22”	x	28”	custom	sign	with	corporate	logo

	 •	Recognition	in	Annual	Meeting	Program	Book

	 •	Recognition	at	Annual	Meeting	IAM	Breakfast

FAIR BOOTH SPONSOR 
$1,600 (Prices include all production costs)
Sponsor	one	of	the	popular	FUNd	night	fair	booths-	Basketball	

Toss,	Skee	Ball,	Arcade	Rentals	(XBox	360	Kiosk	Rental,	ATV	

Track,	Arctic	Thunder),	Golf	Indoor	Putting	Simulator

Sponsor will receive:
	 •	One	(1)	22”	x	28”	custom	sign	with	corporate	logo

	 •	Recognition	in	Annual	Meeting	Program	Book

	 •	Recognition	at	Annual	Meeting	IAM	Member	Breakfast

$2,500MONEY MACHINE SPONSOR  
$2,500 (Prices include all production costs)
The	Money	Machine	will	lure	attendees	to	take	a	chance	to	grab	

all	the	“Wholly	Bucks”	they	can	in	this	eye	catching	machine.		

Sponsor will receive:
	 •	One	(1)	22”	x	28”	custom	sign	with	corporate	

	 •	Recognition	in	Annual	Meeting	Program	Book

	 •	Recognition	at	Annual	Meeting	IAM	Breakfast

TEXAS HOLD’EM  
TABLE SPONSOR  
$2,000 (Prices include all production costs)
The Texas Hold’em Event will be held  
from 8:00pm-10:00pm

Sponsor will receive:
	 •	Custom	Sign	with	corporate	logo

			•	Six	(6)	decks	of	playing	cards	customized	with	corporate	logo

	 •	Recognition	in	Annual	Meeting	Program	Book

	 •	Recognition	at	Annual	Meeting	IAM	Breakfast
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www.iam-yp.org

Save the Dates for This Year’s Annual Meeting YP Events

Friday, October 21, 2016  
11:45 am - 12:30 pm
Meeting for YP First-Time Attendees

12:30 - 3:00 pm
IAM-YP Team Building Event

5:30 - 7:00 pm
IAM-YP Welcome Reception

Saturday, October 22, 2016  
3:15 -4:30 pm
IAM-YP Members Meeting 

Sunday, October 23, 2016  
10:30 am-12:00 pm
Mentors and Mimosas

9:00 pm - 2:00 am
IAM-YP Social Mixer 

Relationships Matter
Pet Moving Made Easy®

Nationwide • Worldwide
800-635-3448
airanimal.com Learn ab

out our 
compreh

ensive 

service 
and chec

k out ou
r 

testimon
ials.

Register for the IAM-YP Teambuilding Event
This year’s Annual Meeting YP Teambuilding Event encom-
passes all that is Mardi Gras and New Orleans. Work in groups 
with your fellow YPs to create your own mini Mardi Gras float, 
building business relationships and a float at the same time.
 If you are interested in participating in this event, please 
contact Margaret Kerr at Margaret.Kerr@IAMovers.org to 
register. As space is limited, only YPs who are registered will be 
allowed to take part.

IAM-YP Social Mixer
The IAM-YP Social Mixer this year will be held at The Repub-
lic. This event will be open to all conference attendees. YPs will 
receive free entry into the event. Ticket prices for non-YPs will 
gradually increase until the mixer, so buy your tickets early. 
Transportation will be provided to and from the event.

Attention Annual Meeting First-Time Attendees
On Friday, October 21, at 11:45 am there will be a gathering of 
IAM-YP new members and first-time attendees. Meet some of 
your fellow YPs and learn how to make the most out of your an-
nual meeting experience.

http://www.iam-yp.org
http://www.airanimal.com
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IAM-YP’s HappYPlanet

Seattle: These Are a Few of My Favorite Things

By Mark Abadir, Senior Director Key Accounts, Atlas World Group International

I was born and raised in Seattle, Washington. While I lived 
on the East Coast and abroad for several years, I ultimately 

returned home, where I now live with my family and work at the 
headquarters of Atlas World Group International.
  An important economic hub, Seattle is also one of the most 
exciting places in the country. Most people know it for its wet 
weather, which contributes to the lush greenery you see every-
where. It is a city that embraces the outdoors, rain or shine, with 
its large network of public parks throughout the various city 
neighborhoods. Whether your hobby is water sports, skiing or 
hiking, all are within an hour’s drive of the city.
 If you are planning a visit to Seattle, you will need at least 
five days to fully experience all that the city and its surroundings 
have to offer. Summer is the best time of year to visit. (Alas, 
during the other seasons, frequent rain is a fact of life.) August is 
typically the driest month of the year. From mid-June to mid-
August, Seattle celebrates a summer festival known as Seafair. 
Its features many local neighborhood activities as well as larger 
events, culminating in a parade, hydroplane racing and naval air 
shows in August.

•Worldwide household goods
•Origin and destination service
•Relocation service
•Ocean- and air-freight
•Port agency/customs clearance
•General Commodities
•Warehousing and Trucking

We are looking forward 
to your requests!
Ulrike Winkelmann
International sales manager

INTERNATIONAL FORWARDING www.rosebrock.com

Wilhelm Rosebrock GmbH & Co. KG
P.O. Box 14 02 64, 28089 Bremen / Germany

phone +49  421  520 00-22
fax +49  421  520 00-9922

uwinkelmann@rosebrock.com

Worldwide household goods
Origin and destination service

Port agency/customs clearance
We are looking forward 
to your requests!
Ulrike Winkelmann
International 

INTERNATIONAL FORWARDING

Mark Abadir, with Seattle’s iconic Space Needle in the back-
ground

  The most famous restaurant in Seattle is Canlis, perched 
high above beautiful Lake Union. Remember to pack your fancy 
clothes if you are planning to eat there! Famed chef Tom Doug-
las is a local resident with several signature restaurants through-
out the area, any of which would be well worth a visit.

http://www.rosebrock.com
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 One of my favorite sites to show visitors is the Boeing Fac-
tory. A short drive from Seattle in nearby Everett, Boeing offers 
tours of its facility, where several types of commercial aircraft, 
including the 787 Dreamliner, are built. The factory is the 
world’s largest building by volume, and it’s thrilling to view the 
colossal airplanes up close and see how they are assembled.
  No trip to Seattle would be complete without a visit to its 
most iconic monument, the Space Needle, and the surrounding 
Seattle Center, both of which date back to the 1962 World’s Fair. 
From the Needle’s observation deck or rotating restaurant, you 
can enjoy a 360-degree view of the city and its surrounding to-
pography. Seattle Center is a large park with museums, theaters 
and the local opera house. It is also the venue for various musi-

Pike Place Market

cal and cultural events, including the annual Bumbershoot and 
Folk Life festivals. From Seattle Center, visitors should take the 
historic Monorail downtown for a visit to another must-see: Pike 
Place Market. Local farmers, merchants and artisans have been 
selling their products at the market for more than a century. And 
don’t miss the fish-throwing stand and the original Starbucks 
café.
 The most historical part of the city is Pioneer Square. At 
night, this area becomes one of the liveliest spots in the city, with 
many bars, restaurants and nightclubs. Other exciting places to 
go for nightlife would be the Capitol Hill and Belltown neigh-
borhoods.
 If you’d like a daytime adventure, don’t miss a seaplane tour 
from either Lake Union or Lake Washington. Hop onto a ferry 
to one of the nearby islands or the Olympic Peninsula. Or take 
a drive into the Cascade Mountains for a hike. Majestic Mount 
Rainier is a short drive from Seattle, and definitely worth a day 
trip. Even if you don’t have a car, or you have only a few hours, 
you can still visit the Cascades—beautiful Snoqualmie Falls is 
a 45-minute drive from Seattle, and you can even get there by 
metro bus.

Specializing in the U.S. and Caribbean

We respect your privacy and relationships with your customers

• LTL Consolidated service
• Certified by the US Department of Defense and the GSA

Among many of our services  
we provide: Heavy Machinery,  
Specialized Crating, Rigging, 
also Fine Art Handling

• Customs clearance      
• Documentation      
• Storage service 

• Origin service      
• Ocean freight      
• Destination service      

We will take care of everything, such as:

Complete Origin and Destination ServicesComplete Origin and Destination Services

Serving the USA and Caribbean
New York, Chicago, Miami, California, 
Massachusetts, Connecticut, Philadelpohia,
Puerto Rico, Dominican Republic

(800) 4LA-ROSA
www.lrdm.com
info@lrdm.com

http://www.lrdm.com
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Jacksonville, Florida: Beaches, Bridges, History and Nightlife—
What’s Not to Like?

By Mary Jensen, Manager of Carrier & DPS Affairs, TMM, Inc.

A Florida native, born and raised in 
Orlando, I moved to Jacksonville 

after high school to pursue my university 
studies. I fell in love with the city, ended 
up staying and have now lived here for 
a decade. In 2012 I joined TMM, Inc., 
a relocation service provider that is cur-
rently celebrating its fourth consecutive 
year as one of Jacksonville Business 
Journal’s Best Places to Work. But I 
still love to travel, see new places and 
experience different cultures. I have been 
to 37 countries and hope to expand that 
list soon. I’ve been an IAM-YP member 
since 2013 and always have a great time 
at IAM’s Annual Meeting because I get to 
engage with so many YPs from all over 
the world.
  When I’m not on the job, I enjoy vol-
unteering and being outdoors, and Jack-
sonville is great for that. The city is huge, 
with an extremely diverse landscape. 
There are beaches to the east, woods and 

swamps to the west, and a huge river 
running through the center. There are also 
several parks and preserves throughout 
the city. 
 Because Jacksonville is located on 
the coast of Florida, many adventure 
activities are heavily influenced by water. 
Whether you’re at the beach, on the St. 
John’s River or anywhere in between, 
you can do just about anything water-
related: boating, swimming, fishing, 
paddle-boarding, kayaking, surfing— the 
list goes on. 
 If you’re planning a visit, I’d recom-
mend that you set aside a week to enjoy 
the full experience of the city.
 If you like history, just south of 
Jacksonville is St. Augustine, Florida. 
Founded in 1565 by the Spanish, St. 
Augustine is the United States’ oldest 
city. St. Augustine is home to attractions 
including the Castillo de San Marcos, the 
Fountain of Youth and the St. Augustine 

Mary Jensen

Alligator Farm Zoological Park. It is truly 
a charming little town and is definitely 
worth exploring. 
 Jacksonville tends to be more laid-
back than many big cities when it comes 
to nightlife, but it does offer a really nice 

http://www.worldcarepet.com
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Jacksonville Beach Piermix of venues. There are also several nightlife centers in Jack-
sonville, so going out is always a new experience and it’s easy to 
find something for everyone.
 There are four main hubs for going out in Jacksonville and 
there is plenty of variety in the bars and restaurants located at 
each. Those areas are the beaches, downtown (The Elbow), Riv-
erside (The King Street District & Five Points) and the St. John’s 
Town Center. The beach bars and restaurants are more laid-back 
and casual; the downtown/Riverside venues are fast growing 
with a hip and trendy vibe, and the St. John’s Town Center loca-
tions tend to be more upscale. My favorite place to frequent is 
probably the King Street District, especially The Loft. It’s got a 
fun atmosphere, they play a good mix of music and the bartend-
ers make great cocktails.
 Jacksonville is well known for its bridges (there are seven) 
and its proximity to the St. John’s River and the Atlantic Ocean. 
There are several beaches in the Jacksonville area and each 

Charming St. Augustine, the country’s oldest city, is a short, easy 
drive just south of Jacksonville.

offers something different. The historic Riverside/Avondale 
and Springfield districts are home to hundreds of Victorian and 
craftsman-style homes from the early 20th century.
 With regard to noteworthy attractions, don’t miss the mas-
sive self-contained Friendship Fountain, located at the Jack-
sonville Riverwalk near the Museum of Science and History 
(MOSH). Likewise, the Jacksonville Landing located downtown 
is probably one of our best-known spots and can be worth a 
quick visit, especially during a concert or event. 
  Sports fans will want to check out the Everbank Field foot-
ball stadium downtown, home to the NFL’s Jacksonville Jaguars. 
In 2014, the stadium was renovated to add two high-definition 
LED scoreboards (the largest of their kind) along with two huge 
wading pools for fans. The Florida-Georgia college football 

continued on next page

http://www.invictus-relo.com
http://www.maxwellrelocations.com
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The Board of Directors of the Alan F. Wohlstetter Scholarship Fund urges you to consider a contribution or donation to the Scholarship 
Fund as part of your year-end tax strategy or as you formulate your company budget. Please advise your employees that scholarships 
are available to qualified candidates of any IAM company worldwide. For further information, visit www.IAMovers.org > Affiliate Groups. 
Deadline for applications: May 1.

SCHOLASTIC ASSISTANCE
PROGRAM CONTRIBUTORS

Platinum ($5,000 or more)
Manchester Grand Hyatt San Diego

National Forwarding Co., Inc.
Orlando World Centre

Royal Hawaiian Movers, Inc.
(in memory of Richard Dewitt)

Alan F. Wohlstetter
(in memory of Jackie Agner)

Gold ($2,500–$4,999)
*ABBA International, Inc.
AirLand Forwarders, Inc.
Cartwright International 

Van Lines, Inc.
Crown Worldwide Holdings Ltd.

(in memory of Jim Thompson Sr.)
Daycos, Inc.

Government Logistics NV
Paxton International

Roiatti Srl. Italy
Roiatti International Movers

(in memory of Alessio Prosdocimo)
Royal Hawaiian Movers, Inc.
Southwest Port Services, Inc.
Tri Star Freight Systems, Inc.

Silver ($1,000–$2,499)
3S Logistics Co., Ltd

Aloha Worldwide
Approved Forwarders, Inc.

(in memory of Richard Dewitt)

Cartwright International Van Lines
Dewitt Guam

DeWitt Move Worldwide
(in memory of Woodrow Dewitt)

Enterprise Database Corporation
Executive Moving Systems Inc.

Executive Relocation International, Inc.
Foxlog

Gateways International, Inc.
Gridiron Forwarding Co., Inc.

Jet Forwarding, Inc.
(in honor of Belvian Carrington)

Matson Navigation Co., Inc. & Subsidiaries
Morrissette Family Foundation
P & F Safepack Company Ltd.

Pac Global Insurance Brokerage, Inc.
Paxton International

*Michael Raney & Heather Engel
Sourdough Transfer, Inc.

Southwest Port Services, Inc.
Stevens Forwarders, Inc.

*TAAFLO–TPAFBO
The Pasha Group

Totem Ocean Trailer Express, Inc.
*True North Relocation, LLC
Westpac International, Inc.

Bronze ($500–$999)
Affiliated Transportation Systems, Inc.

All-American Relocation

A-Whisco, Inc.
B Transfer, Inc.

(in memory of George W. Pasha III)
Garvey Schubert Barer

Gateways International, Inc.
Terry R. Head

(in honor of Belvian Carrington Sr.
on his retirement from IAM)
Richard and Judith Curry
(in memory of Cal Stein)

Royal Alaskan Movers, LLC
Senate Forwarding, Inc.

In Kind or Other
ABF Logistics

Albert Moving & Storage
Heather Engel

(in honor of my friends Jackie Agner
and Sandra Rowe Maier)

Euro-Asia-US International
Services, Inc.

Golden Services, LLC
(in honor of Belvian Carrington Sr.)

Joe Mulholland, Inc.
Stevens Van Lines, Inc.

(in honor of Belvian Carrington Sr.)
*M. Dyer & Sons, Inc.

True North Relocation, LLC
Twin Oaks Moving Company, Inc.

*Denotes contributions made since the previous issue of The Portal was published.

Alan F. Wohlstetter Scholarship Fund
5904 Richmond Highway, Suite 404 • Alexandria, VA 22303 • Phone: (703) 317-9950  • Fax: (703) 317-9960

The Alan F. Wohlstetter Scholarship Fund is the cornerstone of the IAM Scholastic Assistance Program, which is aimed at promoting and 
supporting individuals in higher education related to the areas of transportation and logistics. Donations (by major annual giving levels) to 
the Fund received during the last 12 months are as follows:

game occurs at the end of October. It is a huge rivalry game 
played each year in Jacksonville by the University of Florida 
Gators and the University of Georgia Bulldogs. Florida–Georgia 
has actually earned the distinction of being “The World’s Largest 
Outdoor Cocktail Party.” This is just one reason fall and winter 
are my favorite times of year. In general, Florida doesn’t really 
get seasons, but Jacksonville is far enough north that some of the 
leaves do change as the temperature starts to cool off in October/
November. Summer, on the other hand, can be quite hot and 
humid.
 Springtime is pleasant, and brings several music and food 
festivals. And speaking of food, Jacksonville is a foodie’s para-
dise. The French Pantry is probably my personal favorite res-

taurant in town. It’s a local place that is open only for lunch on 
weekdays and it always has a line out the door. Despite the wait, 
the food is totally worth it. Everything I have eaten there has 
been delicious and the portions are really large. They are most 
well known for their variations of bruschetta and their decadent 
desserts.
  TacoLu is a really fun and casual restaurant in Jacksonville 
Beach that offers a modern atmosphere with fresh Mexican-style 
entrees. They serve unique tacos and have an interesting variety 
of tequilas. It’s definitely a local favorite and you really can’t go 
wrong with anything on the menu.

Jacksonville, Florida
from page 31

http://www.IAMovers.org


For more information, visit 

www.iamovers.org/scholarship

DONATE TODAY!
You can make a difference in the life 
of a student pursuing an education in 
the moving, relocation, forwarding and 
logistics industry by donating to the 
Alan F. Wohlstetter Scholarship Fund.

The benefits of making a gift include:

• The opportunity to support the future of our industry, as 
well as the students who benefit from the scholarship.

• Your name and company listed in The Portal magazine 
for a year from the date of donation

• Your name and company displayed prominently during 
the IAM Annual Meeting.

• Your name and company acknowledged during the 
Membership Breakfast at the IAM Annual Meeting.

• A potential tax deduction (consult your local tax 
professional).

NON NEGOTIABLE

DATE __________________________________________________

$ _____________________________________
PAY TO THE  
ORDER OF 

FOR________________________________________________________________________ __________________________________________________________________________

__________________________________________________________________________________________________________________________________________________________________  DOLLARS

Today!

ASW Scholarship Fund
*  *  *  All Donations Welcome * * *

???? 00

Generous DonorA Deserving Student

ABC Moving Co.

http://www.Iamovers.org/scholarship
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Physical A ddress:

228 State Route 18 

East Brunswick, NJ 08816 

Mailing Address:

P.O. Box 7351 

East Brunswick, NJ 08816 

Phone: 732-246-7070 

Fax: 732-246-7022 

Email: info@grinmail.com

FMC 019378NF

TRUCKING • AIR FREIGHT • OCEAN SERVICES • PROJECT CARGO

Our company, a domestic and international freight forwarder of all 

commodities, and a fully licensed NVOCC, specializes in the movement of 

used household goods and personal effects. Gridiron is a leading provider 

of relocation and moving services for the U.S. Department of Defense, U.S. 

Department of State, major corporations, and private individuals. Since 

incorporation in 1995, Gridiron has offered customers competitive prices for 

freight transportation while maintaining fast, reliable service. Contact our 

experienced team today to see how we can make a winning combination!

ORIGIN SERVICES/PACKING • DESTINATION SERVICES/DELIVERY

CIAO ITALIA! 
LCL Groupage  
Service from  

New Jersey, USA  
to Naples, Italy! 

HALLO BELGIUM! 
New WEEKLY LCL Groupage  

Service from New Jersey, USA to 
Antwerp, Belgium.

Delivery Service Available  
to Residences Throughout Europe!

WWW.GRIDIRONFORWARDING.COM
For a full listing of our services, and more information visit us at

http://www.gridironforwarding.com
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MILITARY/GOVERNMENT UPDATE

A Roller Coaster 2016 Peak Season

By Charles L. White, Senior Vice President, IAM

So far, the 2016 Defense Personal Property Program (DP3) 
Peak Season has been like a roller coaster, with plenty of ups 

and downs. 
 The consternation started in late 2015 with the release of 
the 2016 Solicitations. The International Tender (IT-16) and the 
domestic 400NG tariff highlighted some significant changes that 
continue to be a thorn in the side of the industry. The changes, 
among others that prompted the greatest concern from industry, 
related to new reweighing and crating rules. They drew the ire of 
the industry as soon as the Solicitations were released. IAM and 
the industry pushed back on the proposed modifications but they 
proceeded unaltered through the rate filing process and right up 
to the May 15 official start of the Peak Season.  
 The year began with a rate filing that was kicked off more 
than a month earlier than in previous years. After a somewhat 
shaky rate filing process leading up to the 2016 Peak Season, 
shipment bookings also started earlier than they had in the past 
and seemed to move forward without a hitch. The early start to 
booking Peak Season shipments was deemed a positive by most 
of the DP3 stakeholders, as the normal backup for shipments 
waiting to be booked was greatly reduced from previous years. 

That may have been a foreshadowing, since shipment volumes 
were a little light at the start of the summer.
 Then, the last week of May hit and volumes shot up. Some 
of the weeks between the end of May and the Fourth of July 
holiday turned out to be the busiest weeks in a few years. Up and 
down, round and round! The real Peak Season for DP3 seems to 
have now telescoped into about six weeks. The rest of the sum-
mer is busy; however, it pales in comparison to that six-week 
period. As of this writing, July is expected to produce somewhat 
below the normal shipment volumes. That could change based 
on a number of factors, but it appears that the busiest part of the 
DoD Peak Season is over and done.
 Back to the issues surrounding the solicitations: Based 
on feedback from the industry, the Surface Deployment and 
Distribution Command (SDDC) released changes (IT-16 Change 
1 and 400NG Change 1) to the Solicitations that they believed 
would quell some of the industry concerns related to the reweigh 
process, crating and a number of other issues. It seems those 
changes just made matters worse. The changes were released 
two days before the original 2016 Solicitations became official. 
Most within industry felt the changes did not address their con-

Since 1999, the International 
Shippers Association (ISA) has 

provided international shippers and 
forwarders of Commercial and US 

Military and Government household 
goods, unaccompanied baggage, 

and general commodities the lowest 
comparative shipping rates (FCL & 
LCL) and best service throughout 
the world by establishing volume 
discounts with preferred vendors.

ISA | 5904 Richmond Highway, Suite 404, Alexandria, VA  22303 | tel 703-317-9950 | www.IAMovers.org

Preferred Vendors

For U.S. Military HHG to/from  
from the UK and North Europe

North Atlantic Services
+32 (0)3 360 78 21 
www.nas.gosselingroup.eu
Contact: Patrick Vercauteren
patrickv@north-atlantic-services.com

Pasha International
+1 (415) 927-6439 
www.pashagroup.com
Contact: Mike Connolly
Mike_Connolly@Pashanet.com

For U.S. Military or Government 
HHGs Port to Port to/from Pacific Rim

SEACO Shipping SA
Contact: Patrick Vercauteren 
Patrickv@north-atlantic-services.com
Contact: Mike Connolly
Mike_Connolly@pashanet.com

USA Outbound Commercial HHG: 
FCL & LCL

S.E.A. Corp.
+1 (704) 732-6063
www.seacorpnc.com
Contact: Sheena Kiser
rates@seacorpnc.com
bookings@seacorpnc.com

Members: When contacting vendors 
please identify yourself as an ISA member 

to receive preferred rates.
ISA Members are eligible to earn an annual patronage dividend.

For information or to join ISA, go to www.IAMovers.org,  click on Affiliate Groups 

http://www.IAMovers.org
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cerns and in fact exacerbated them. Many felt that at least some 
of them were new requirements that were being introduced after 
rates had been filed, which has always been considered taboo. 
The pushback from IAM and the industry as a whole intensified.
 It appears that SDDC is planning to make further adjust-
ments via a second change to the Solicitations in order to address 
industry concerns, but as of this writing they have not yet been 
released.  
 Up and down, round and round—where we will eventually 
end up no one seems to know. The DP3 rules seem to be some-
what fluid. Shipment volumes are unpredictable, and whether or 
not the 2016 Peak Season will end on a high note is hard to tell. 
However, we do know that the shipments continue to move and 
the portion of the industry servicing DoD continues to step up 
to the plate to provide the highest quality service to the men and 
women of the U.S. military. What the future holds for household 
goods moving in the U.S Department of Defense is anyone’s 
guess at this point.

http://www.highrelo.com/kr/?type=polarbear
http://www.jaxbox.com/


      

The Answer Is Yes
    
                

http://www.globemoving.net/


38 July/August 2016 • THE PORTAL IAM: Moving Forward Together

http://www.ctsi-logistics.com/


IAM: Moving Forward Together July/August 2016 •  THE PORTAL     39

PORTAL TO ASIA

AmCham’s ASEAN Business Outlook Survey 2016

By Rob Faraone, IAM Regional Relations Liaison—Asia

The American Chamber of Commerce 
in Singapore has issued its annual 

study, ASEAN–Business Outlook Survey 
2016 (available at www.uschamber.com 
> Report). The Survey reflects input from 
U.S. corporate executives in all 10  
ASEAN countries (see sidebar). These 
are the people who are tasked with suc-
cessfully operating in the region as well 
as expanding existing operations and 
starting new ones. They generally antici-
pate higher sales and profits and therefore 
expect to expand their workforces.  
  Since the global financial crisis, and 
with the exception of the 2010 rebound 
year, trade within the region has been 
lower than in pre-crisis years. This was 
expected due to weaknesses in the United 
States, China and the European Union. 

The 10 ASEAN Countries

Brunei Myanmar
Cambodia Philippines
Indonesia Singapore
Laos Thailand
Malaysia Vietnam

The Asia Pac Regional economy will 
increase to $62 trillion. Asia Pac includes 
the 10 ASEAN countries plus Japan, 
India and China. Here are a few findings 
from the study: 
• Structural changes and reforms 

(defined as tax and trade liberaliza-
tion, reduced trade barriers and more 
pro-active government involvement) 
will stimulate growth. An example 
of big structural change occurred in 
Indonesia in June, when President 
Joko Widodo pushed through a tax 
amnesty that should help bring back 
funding from wealthy Indonesian 
and regional investors. Also, visa en-
try requirements have been loosened 
for most ASEAN nations.

• Initiatives such as China’s AIIB 

(Asia Infrastructure Investment 
Bank), the upcoming Trans-Pacific 
Partnership and the RCEP (Regional 
Comprehensive Economic Partner-
ship) should boost growth.

• We see more integration within the 
region, one example being the emer-
gence of the AEC (ASEAN Eco-
nomic Community) from ASEAN,  
largely a security-based association. 

 www.voxme.com

Max Kreynin, Managing Director

Available on iPad, iPhone, 
Android and Cloud

solutıons

Phone: +18664546754   I   Email: sales@voxme.com   I   Toronto, Canada 

Pre-move survey apps for
iPad, iPhone and Android 
tablets & phones

Labeling, barcoding,  
inventory management 
solutions

Cloud portal for accessing 
surveys, inventories  
and  label printing

Packing inventory 
application for iPad, iPhone 
& Android tablets & phones

Comprehensive solutions 
for fine arts logistics, 
design projects 

Video surveys with  
cubing & integration  
with survey apps

Link with TRAXX!, 
ReloAssist,RedSky, AGP, 
Moveman, Moveware.  
Easy integration with  
in-house systems

Browser based move 
management system

Branded self-survey web app

“Every year, millions of shipments 
worldwide are handled via our systems, 

because we know how to make new 
technology serve our clients.  We all like 

fancy apps and  cool gadgets, but  
Voxme is much more than that“

PortalAd-05-11-16.indd   1 2016-05-14   11:18 AM

http://www.voxme.com
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The AEC should be finalized by the 
end of this year and will leverage off 
the political and military coopera-
tion of its 10 members. Extremist 
organizations remain a threat to sta-
bility. Fortunately, the region is not 
experiencing the migrant crisis now 
affecting Europe. Cooperation for 
security will likely be accompanied 
by growing economic cooperation.

• The U.S. economy remains a power-
ful driver of growth, as does China’s, 
despite its slowdown. U.S. interest 
rates could affect development, as 
could foreign exchange volatility. 
The EU and Britain are major inves-
tors in the region and the hope is that 
this will continue despite the Brexit 
decision.

• Growth within each country needs 
to be inclusionary, and more proac-
tive government involvement will 
stimulate growth.

• There is an interesting interplay in 
the region between security issues 
(e.g., the South China Sea) and eco-
nomic cooperation in the same area. 
This should provide political stability 

and a healthier economic climate.
• Technology of almost any kind will 

stimulate growth. (India, Singapore, 
Korea and Japan are strong and will 
be part of the expansion throughout 
the region.)

 Some of the risks in the region stem 
from unresolved domestic problems such 
as Myanmar’s Rohingya issue, extremist 
behavior, large natural catastrophes and 
intra-regional disputes. 
 The regional outlook is bright, even 
though some of the countries are facing 
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In Your Response Location, Does Your Company Plan to 
Expand or Contract?

Expand Remain about the Same Contract

The top three reasons companies plan to expand in their current locations are 
the presence of a stable government and political system (39%), opportunities 
to diversify their customer base (37%), and access to trained personnel (35%). 
Responses from business leaders across ASEAN varied by country. For instance, 
half of U.S. companies in Cambodia cite political stability as a key factor mo-
tivating their plans for expansion in the country, while respondents from other 
ASEAN countries place less emphasis on this factor. Respondents from Indonesia 
cite a diversification of customer base as the primary driver of expansion plans. 
In the Philippines, companies’ expansion plans are linked to the availability of 
trained personnel. In contrast, U.S. companies in Singapore are far less likely 
to cite diversification of the customer base (9%) than those in Indonesia (53%) 
or Vietnam (34%).

Responses vary by sector as well. Respondents in the information technology in-
dustry are primarily concerned with the availability of trained personnel. Executives 
in the consumer goods and electronics industries are primarily concerned with 
competitive production costs. Those in the food and food products industry cite 
the availability of raw materials as a key factor impacting business expansion.

 

  

27%

35%

37%

39%

Adequate Laws and Regulations to Encourage
Foreign Investment and Protect Business

Availability of Trained Personnel/Efficient Manpower

Diversification of Customer Base

Stable Government and Political System

Top Reasons Respondents' Companies Plan to Expand in 
Their Current Locations

In Your Response Location, Does Your 
Company Plan to Expand or Contract?

Top Reasons Respondents’ Companies Plan 
to Expand in Their Current Locations
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challenges. Emerging countries in the re-
gion often face the obstacle of corruption. 
This plays out in immigration, customs 
clearance and business regulations.
• In Malaysia, a major scandal sur-

rounding the Prime Minister’s office 
was discovered and reported by the 
Wall Street Journal. Also, lower 
oil prices have hobbled Malaysian 
economic progress.

• Myanmar is resource-rich but needs 
to sort out the issues surrounding its 
minority Rohingya population.

• China remains a strong economic 
power but will likely have continued 
disputes in the South China Sea. In 
July, the Philippines brought legal 
action against China, which resists 
any third-party arbitration that con-
cerns its sovereignty. However, there 
are signs that China will vigorously 
avoid conflicts by playing its eco-
nomic card with individual countries 
or with ASEAN. Ironically, ASEAN 
itself has had difficulty articulating 
a position for its members as South 
China Sea disputes arise.

 Some of the countries are sending 
strong economic signals. For example:
• In Vietnam, the United States lifted 

its arms ban and this will mean more 
FDI (Foreign Direct Investment). 
Vietnam can easily compete with 
China with its combination of low 
labor and real estate costs.

• India has a growing middle class 
whose needs and demands can be 
met by foreign investors as long as it 

liberalizes its business regulations. 
President Modi intends for India to 
become a bigger global player. It 
has highly developed IT resources 
and has just become Amazon’s main 
priority in the region.

• Singapore remains a global and 
regional powerhouse with easy 
access to financing and a history of 
cooperation within the region. Re-
cent press reports indicate a growing 
relationship with Myanmar, which 
has approximately 200,000 citizens 
residing in Singapore.

• China, like India, has a growing 
middle class and a political desire to 
get along with its neighbors. It also 
remains a growth driver.

Positive trends
Creative financing has recently appeared 
in Singapore. Private non-financial insti-
tutions solicit funds (i.e., crowd funding) 
and offer substantial returns. The money 
is directed toward small businesses 
(known in the region as SMEs).
 As reported in the IAM Social Café 
in May, most of the region’s central 
governments recognize that SMEs will 
be very important in driving growth. 
The SMEs will be provided increasing 
support in the form of funding, educa-
tion and partnership facilitation, enabling 
them to compete regionally and globally. 
The message to them is to avoid thinking 
small. Instead, they are told: “Start small. 
Think big. Move fast.” In Singapore 
we have seen reports of small private 
financial firms that take funds from the 

public, promise substantial returns and 
then invest in SMEs.
 SMEs with land and property (assets 
owned or leased) will be able to draw 
support from investors with products or 
services that require space (e.g., logistics, 
manufacturing).
  The Trans-Pacific Partnership (TPP) 
comprises 12 signatories, many of which  
are in this region. There is great support 
for the TPP, and the open question now 
is whether the U.S. President promotes it 
or works against it. For more information 
on how the American Chamber of 
Commerce views the TPP, visit 
www.amcham.org.sg/tpp/ 
 American businesses have com-
plained through the American Chambers 
of Commerce about tax laws and report-
ing requirements. The Chambers prob-
ably will lobby the new U.S. administra-
tion for reforms.
 Look for more bilateral relation-
ships within ASEAN and with global 
powers such as the United States, Russia 
and China. In June 2016, Singapore and 
Mexico signed Memoranda of Under-
standing for the basic purpose of Singa-
pore becoming a gateway into ASEAN 
for Latin America, and for ASEAN to gain 
access to Latin America by using Mexico as 
a gateway.
  Multilateral relationships as exemplified 
by China’s RCEP and the American-driven 
TPP also will arise. One reason would be 
to strengthen smaller countries’ negotiating 
potential with other global powers or with 
other regions. The motivation is to avoid 
overt conflicts by offering economic incen-

http://www.gts.com.lb
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tives to countries that have or may have disputes. This can happen 
because China remains a stable trading partner to most; moreover, its 
AIIB was established to help smaller countries in the region.
  As in the United States, millennials are important to our industry 
from the perspective of marketing and customer service. Look for an 
article regarding Asia’s millennials in the September–October 2016 
issue of The Portal.  

An important resource
IAM and ILN members should read the AmCham study in detail. 
The findings summarized in this article can help you build a solid 
sales and marketing plan to successfully do business in this region. 
Strengthen relationships with members in important origin or destina-
tion countries—this means active monitoring of business activity and 
fostering cooperation in pursuing leads.

Potential for growth
The industries that show strong prospects for growth include the fol-
lowing:
• Education 
• Health care (especially in terms of rapidly aging populations 

and health tourism)
• Infrastructure of any kind
• Environmental and water management (especially in China and 

India)

IMPORTANCE OF ASEAN INTEGRATION
The vast majority (75%) of executives surveyed across all 10 ASEAN countries 
believe that ASEAN integration is important in helping their companies do busi-
ness in the region.
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Is ASEAN Integration Important to Helping Your Company Do 
Business in the Region?

Yes No

Selected Insights from Survey Respondents
“An integrated ASEAN provides increased opportunities to 
our prospects to expand their market share.”

“It will help to simplify our import-export activities.”

“Enables efficient operations and potential for less bureaucracy”

“Opportunity for supply chain efficiencies”

ASEAN ECONOMIC COMMUNITY
The ASEAN Economic Community (AEC) is the centerpiece of ASEAN’s aspira-
tions for greater economic integration among the 10 member countries. The AEC 
envisions the following key characteristics: 1) a single market and production 
base, 2) a highly competitive economic region, 3) a region of equitable economic 
development, and 4) a region fully integrated into the global economy. In order to 
achieve these goals, ASEAN has developed an Economic Blueprint which outlines 

Is ASEAN Integration Important to Helping Your 
Company Do Business in the Region?

REGIONAL INTEGRATION 
& TRADE AGREEMENTS
As the ASEAN Business Outlook Survey has shown over the past several 
years, companies see the prospect of ASEAN’s economic integration as an 
opportunity. At the same time, the Trans-Pacific Partnership (TPP) and Regional 
Comprehensive Economic Partnership (RCEP) negotiations are prompting 
companies to develop regional strategies to adapt to increasing economic 
integration across the broader Asia-Pacific.

4
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Pressure to Bribe (Make Payments to) Officials for Essential 
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 Hinders Doesn't Hinder Not Applicable

In contrast, facilitation payments for routine government services are a more 
common part of international business. (Routine government services may include 
processing governmental papers, such as visas and work orders, or such services 
as police protection, power supply, phone service, etc.) In nearly all countries, 
the risk of pressure to bribe officials to speed up routine government services is 
slightly higher than the comparable risk for essential licenses and permits.
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• Transportation, including rail and marine (Indonesia has 13,000 
islands and the Philippines has 9,000 islands whose population 
needs efficient and affordable transportation.)

• Manufacturing (Certain countries such as Vietnam and the  
Mekong countries have a large and young work force.)

• Banking, finance and insurance (The region contains the global 
hubs of Shanghai, Hong Kong, Singapore and Tokyo. Develop-
ment inevitably requires financing and these hubs will attract 
active participants. China’s AIIB and the ADB will pursue 
many of these growth industries.)

• Hospitality (Tourism is important throughout the region 
because it earns foreign exchange as well as employing 
numbers of people.)

• Technology of almost any kind (India, Singapore, Korea and 
Japan are strong and will be part of the expansion through-
out the region.)

  Managerial talent is required to capitalize on existing opera-
tions and to expand regionally. David Keith is a 25-year execu-
tive search veteran and now works in Singapore for Boyden. He 
has seen an uptick in inquiries from multinational corporations 
for positions in the Mekong countries such as Myanmar, Cam-
bodia, Vietnam and Laos. Interestingly, language skills are not 
as important as many would think. Rather, he says, “We look for 
adaptability by the candidate and their family” to the challenges 
that emerging countries present to expatriates. Prior work or liv-
ing experience can certainly help, but in the end the entire family 
has to take on a new assignment with a good attitude. This is 
why the availability of good international schools can be impor-
tant, as well as counseling before the family actually moves.
  The nationality of managerial talent may mirror that of the 
foreign direct investment of the EU and United States, which 
have a substantial presence in this region. Nevertheless, there 
will be much more intra-Asian investment. Thailand has a large 
expatriate population, and many are familiar with the Mekong 
area. Singapore and the Philippines have domestic and expatriate 
talent, but both groups sometimes prefer to remain ensconced 
rather than adapt to an emerging market. India has a great deal of 
executive talent happy to take on international assignments.
 Keith anticipates demand in healthcare and pharmaceuticals, 
infrastructure and manufacturing in countries with large labor 
pools. The hospitality industry is important to the region but as 
he points out, “From the perspective of executive search, the 
hospitality industry personnel already know one another and do 
not often use us.”
  Asked about the importance of age in filling regional assign-
ments, he says, “Asia generally respects age,” so there are op-
portunities for maturing executives. Millennials, those currently 
in their early 30s and younger, can present challenges to execu-
tive search firms. Many are highly educated and qualified so they 
ask for large packages and assurances about career progression. 
Most aspire to a career fast track. Asian employers and bosses 
may opt for more age and relevant experience in their selections 
process.

Editor’s note: Graphics reprinted with permission of the Ameri-
can Chamber of Commerce. IAM Social Café blogs that relate to 
this article can be accessed at Social Café.iamovers.org (search 
Faraone). 
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IAM LOOKING BACK

1962–1963: The Formative Years

By Rick Curry

In the IAM Looking Back section of the May/June 2016 issue 
of The Portal, we reprinted the 1962 press release announcing 

the formation of the Household Goods Forwarders Association 
of America (HHGFAA). The announcement described the reason 
for establishing the Association as follows:

“The Association creates a legal vehicle for cooperation 
with the Department of Defense, which meets a long-
recognized need.” 

 Calvin Stein, the recently named executive director, had just 
presided over his first meeting of the Association. Can you imag-
ine being in that initial gathering, discussing organizational items 
like By-Laws; election of officers and subcommittees; appoint-
ment of a general counsel; establishment of executive offices and 
budgets and setting out the current issues of business? Organiz-
ing this meeting was not like summoning the management staff 
from your company. The attendees represented companies—
competitors—from all over the country that handled half of 
the industry’s business. Inevitably, there were varied opinions 
guiding the direction of this new organization.
  The ratification of the By-Laws and the election of the offi-
cers was a major part of that first meeting. Most of the By-Laws 
were approved as written by General Counsel Alan Wohlstet-
ter. However, the decision of who could join the Association 
was changed, and it was determined that a quorum would be 25 
percent of the membership at meetings. The appointment of the 
Standing and Special Committees would be by the president. 
The makeup of the Executive Committee was different from 
what it is today.
  The Executive Committee consisted of a president and vice 
president who were elected by the membership. The balance of 
the committee was three people representing the Eastern, Central 

and Western Regions. Those three positions were elected prior to 
the annual meeting by members in their respective regions. (The 
Central Region was eliminated in 1966.) The positions on the 
Executive Committee were changed in 1965 to include the past 
president. The first Associate (now Core) Members Representa-
tive was elected in 1967. This format of the Executive Commit-
tee continued until 1969.
  Now that the Association’s structure was established, some 
major industry issues were discussed at the initial meetings.

1962 (Annual Meeting)
1. Establishment of a rate reporting and filing system. The As-

sociation proposed to obtain printouts from the tapes made 
available by DTMS (Defense Traffic Management Services) 
in order to keep members apprised of the competitive rate 
levels.

2. Policy and procedures on the establishment, on behalf of the 
Association, of a Section 15 Agreement with ocean carriers 
embodying port-to-port rates.

1963 (Special Meeting in Lincolnwood, Chicago, Illinois)
1. Pack & Crate cost comparison issue. A motion was passed 

by the membership directing that HHGFAA press forward 
through legislative and executive channels to bring to the 
attention of all concerned documentary material concerning 
In Government Container Forwarding Operation (Pack & 
Crate) inequities, competition and a request that action be 
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taken to eliminate the government as a competitor to private 
industry in the forwarding of household goods. It was fur-
ther moved that a working task force be designated by the 
president to implement or direct the Association’s activity to 
the above.

2. Legislation (Bill S.1462—Definition of Freight Forwarder 
as contained in Section 402 of the Act). HHGFAA proposed 
an amendment to this bill as follows:

“Provided that in connection with shipments of used 
household goods, the loading of individual components 
of a household at origin into a single container and the 
unloading of said components at destination shall be 
deemed to constitute compliance with this paragraph.”

3. Associate (now Core) membership by-laws were discussed 
and established.

 
1963 (Annual Meeting)
1. Legislation—Senate Bill S.1462—was discussed; however, 

there was no possibility of the bill getting out of committee 
by that time.

2. Rate Reporting and EAM Filing Cycles: A motion was 
made to continue to have a system established which would 
permit the filing of perspective rates. A motion was passed 
to advise DTMS that some carriers had two effective rates 
simultaneously on file.

3. HHGFAA budget of $3,900 per month was approved.
4. Ethical practices: It was observed that the Pack & Crate 

containers were excellent and the T-GBL containers were 
terrible.

5. Weighing procedures were discussed.
6. Gold flow: It was reported that a meeting was held by DoD 

to research possibilities available to the Association to 
provide a vehicle for the membership that would eliminate 

the outflow of gold when payment was made for services 
performed in foreign countries.

7. Meeting with DoD on Government Forwarding Operations 
and Cost Comparative Program (DoD Directive 4500.30).

8. Motion for General Counsel to review By-Laws to add a 
place for Immediate Past President on the Executive Com-
mittee

9. Transit Time Study: A motion was passed to support transit 
times as proposed by DTMS.

 Many of the issues that were discussed in these first two 
years were important in shaping how we conduct business with 
DoD. The Association was becoming actively involved with the 
U.S. Congress and establishing new regulations for the freight 
forwarder. 

The men at the head table, shown with their wives at the 1964 
Annual Meeting, are (from left) Don Hilliard, Dick Goates, Gerald 
Robinson, Ted Alexander, Dick Erickson and Doug Burrell.

A scene in the Sheraton Park banquet 
hall at the close of the 1965 Annual 
Meeting in Washington, DC
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MARITIME/OCEAN SHIPPING

Editor’s note: These Frequently Asked Questions (FAQ) are adapted from earlier FAQs provided to IAM in December 2015 by the 
Federal Maritime Commission (FMC) and published in the January/February 2016 issue of The Portal. Since then, IAM has asked a 
few follow-up questions, which—with the FMC’s answers, provided on July 6, 2016—have been incorporated into this document.

Clarifying Current FMC Licensing Requirements

By Jennifer M. Gartlan, Deputy Director, Office of Consumer Affairs & Dispute Resolution Services, Federal Maritime Commission

The Federal Maritime Commission’s Office of Consumer 
Affairs & Dispute Resolution Services (CADRS) receives 

numerous inquiries from ocean transportation intermediaries 
(OTIs) and the shipping public regarding OTI licensing require-
ments and nuances every year. By way of background, ocean 
transportation intermediaries offering services in the internation-
al trade of the United States must be FMC licensed or registered 
and bonded.  
 The Commission offers two types of licenses: 
 1.  Non-Vessel Operating Common Carrier (NVOCC) with 
  a U.S. office
 2.  Freight Forwarder (FF)
 Under current licensing requirements, NVOCCs must have 
a $75,000 bond. FFs must maintain a $50,000 bond. In addition, 
NVOCCs without a U.S. office may register with the FMC and 
must maintain a $150,000 bond.   
 IAM provided CADRS with a list of questions posed by its 
members. Upon consultation with the Bureau of Certification 
and Licensing and the Bureau of Enforcement, the answers to 
the questions posed are included below.

1.  Can a domestic mover without an FMC license in the 
United States advertise that they can handle international 
moves?
 Generally, a domestic mover in the United States cannot of-
fer to provide international moving services by ocean without an 
FMC OTI license.

2.  Is there a situation where a domestic mover in the 
United States can offer to provide international moving ser-
vices by ocean without an OTI License? The FMC’s answer 
for FAQ Question 1 included the word “generally,” indicat-
ing that there may be situation(s) where domestic movers 
could offer these services. 
 A domestic mover can act as an Agent for a licensed OTI, 
in which case the customer would be issued a house bill of lad-
ing from the licensed OTI. The domestic mover cannot issue 
their own house bill of lading or mark-up the freight charges on 
the bill of lading in this case. Also, the domestic mover must 
disclose the identity of the licensed OTI to the customer. The li-
censed OTI is the responsible party for the shipment as described 
on the bill of lading. 

3.  Can a domestic mover without an OTI license book an 
international mover, invoice the shipper and then subcon-
tract the move after origin services are performed to an 
FMC licensed forwarder? 
 No. The domestic mover must have an OTI license to offer 
international services, book the shipment and invoice the ship-
ment in its own name. Subcontracting would be considered an 
illegal transaction, which could subject both the unlicensed and 
the licensed companies to civil enforcement action and penalties. 
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 Ocean Freight Non-Vessel Operating
 Forwarder Common Carrier

Serves as an agent of the  Serves as a common carrier
shipper; owes a fiduciary  to underlying shipper; not an 
duty to the shipper agent

Listed as agent of shipper on bill Listed as the shipper on the
of lading (B/L) either in agent master B/L
box or in shipper box as “ABC 
Movers as agent for Jane Doe”; 
cannot be listed as shipper in its 
own right

Cannot issue its own B/L Issues its own house B/L

Does not publish tariff; does not  Must publish tariff; 
use Negotiated Rate Arrangements  may use NRAs and NSAs
(NRAs) or NVOCC Service 
Arrangements (NSAs)

Cannot enter into service contracts  Can enter into service
with Vessel-Operating Common  contracts with VOCC as
Carriers (VOCCs); cannot serve as  “shipper”; can be a member
part of a shippers association of a shippers association

May collect brokerage fee from May not collect brokerage
VOCC fee from VOCC (Note: If OTI
 is licensed as both NVOCC
 and FF, it cannot structure
 shipment as both in order to
 be paid brokerage fees.)

10.  What is the difference in the paperwork between a FF 
and an NVOCC with an international move?

 Ocean Freight Non-Vessel Operating
 Forwarder Common Carrier

May help prepare a master B/L Issues a house bill of lading

Appears in the forwarder box  Listed as shipper on another
or in the shipper’s box “as   NVOCC’s house B/L and/or
agent for Jane Doe,” but is   as the shipper on a master B/L;
never listed as direct shipper  may also be listed as consignee,
on a B/L   if acting as a delivery agent for
     an unlicensed foreign NVOCC

4.  Who is allowed to invoice a shipper or its company for 
an international door-to-door move? 
 Invoices for an international door-to-door move should be 
issued in the name of the FMC-licensed OTI that is performing 
the move. 

5.  Is it true that any foreign-based company offering 
international door-to-door services for used HHG/PE ship-
ments moving to or from the United States must either be a 
licensed OTI or registered as an NVOCC with the FMC? 
 Yes. A foreign-based company offering international door-
to-door services can only do so as a licensed OTI, a registered 
NVOCC, or as an Agent of a licensed OTI. The foreign-based 
company acting as agent cannot issue their own house bill of 
lading or mark up the freight charges on the bill of lading. Also, 
the foreign-based company acting as an agent must disclose the 
identity of the licensed OTI to the customer. The licensed OTI is 
the responsible party for the shipment as described on the bill of 
lading.

6.  What are the potential penalties for a U.S.-based 
company who accepts a shipment from an unlicensed or 
unregistered foreign-based NVOCC? 
 Knowingly receiving a shipment from an unlicensed or 
unregistered NVOCC is a violation of section 10(b)(11) of the 
Shipping Act, 46 U.S.C. 41104 (11). Penalties may be assessed 
up to a maximum of $45,000 per shipment.

7.  Can an agent for a van line advertise for international 
shipments, book the job, invoice the shipper and then 
subcontract the move after origin services to its van line 
headquarters? 
 If the van line does not have an OTI license, the transac-
tion would be illegal in its entirety. If the van line is licensed 
and the advertising is in the name of the licensed van line, the 
transaction would appear to be permissible. The use of the term 
“subcontract” in the question suggests the reverse of the typical 
agency arrangement. Generally, an agent, the unlicensed moving 
company, works on behalf of a licensed company and all actions 
it takes are attributed to the principal (i.e., the licensed com-
pany). The agent would not be subcontracting with the principal 
for all or a portion of the move—it would be performing moving 
activities on behalf of the licensed entity. The licensed company 
would have to be responsible for the shipment in its entirety 
(e.g., liability for loss and damage). The shipper would have 
to know that they are working with the licensed entity, and all 
documents would have to be in the name of the licensed entity 
(e.g., shipping quotes, contracts, bills of lading, etc.).
 With respect to performing origin services, the agent may 
be able to perform origin services such as estimates, packing, 
and transporting the shipment to warehouse for consolidation 
on behalf of the van line. However, the activities of the agent 
may be subject to local, state, and federal safety and commercial 
trucking statutes and regulations. 

8. Can an agent for a van line advertise for international 
shipments, book the job, invoice shipper and then subcon-
tract the move after origin service to a licensed FF? 
 If the van line does not have an OTI license then the 
transaction in its entirety would be prohibited. If the van line is 

a licensed OTI, then all of activities conducted must be in the 
name of the licensed OTI and the OTI is responsible for the ship-
ment. Furthermore, while it might be permissible for a licensed 
company, through its agent, to book with a forwarder, it cannot 
book the shipment with a forwarder that is related to the princi-
pal OTI for purposes of obtaining brokerage. 

9. What can a licensed forwarder do that a licensed 
NVOCC cannot, and vice versa? 
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11. If a company has an NVOCC and a FF license, what pa-
perwork is it meant to produce for an international move? 
 Generally, a company licensed as both an NVOCC and FF 
should not be acting as both on the same shipment. As such, if 
the company is providing NVOCC services, it should be issuing 
its own house bills of lading and related documents. If acting 
as a FF, then it can help prepare bills of lading on behalf of the 
vessel operator, but would not be issuing its own bills of lading. 
Both entities, however, would be responsible for preparing or 
obtaining and maintaining the types of documents set forth in 
question 11. 

12. What type of documents must NVOCCs and FFs retain? 
 Under the Commission’s regulations, FFs are required to 
maintain the following paperwork for a period of 5 years:
 General financial data: all receipts and disbursements, 
accounts receivable and payable, and daily cash balances, bank 
deposit slips, canceled checks, and monthly reconciliation of 
bank statements.
 Shipment files: separate file maintained for each ship-
ment containing a copy of each document prepared, processed 
or obtained by the FF, including each invoice for any service 
arranged by the licensee and performed by others, with respect 
to such shipment. (Examples include but are not limited to bills 
of lading, booking confirmations, delivery orders, packing lists, 
manifests, dock receipts, trucking invoices, commercial invoices, 

http://www.canalmovers.com
http://www.agarwalpackers.com
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bills of sale, freight invoices, customer invoices, inventories 
of personal effects, documentation of shipment measurements, 
internal emails, etc.)
 Receipts and disbursements by shipment: a record of all 
sums received and/or disbursed by the FF for services rendered 
and out-of-pocket expenses advanced in connection with each 
shipment, including specific dates and amounts, and copies of 
contracts or memoranda summarizing every agreement with a 
principal shipper. 
 With respect to NVOCCs, there has been some confusion 
regarding mandatory recordkeeping requirements. The FMC’s 
Final Rule, recently adopted, seeks to clarify that NVOCCs are 
required to maintain the same types of records as FFs (i.e., gen-
eral financial data, shipment files, receipts and disbursements, 
and contracts). FMC regulations also require NVOCCs to main-
tain copies of NSAs, amendments and related materials as well 
as NRAs for a period of 5 years. Further, while the FMC does 
not require agency agreements to be in writing, the Commission 
would expect to see copies of written agency agreements that are 
reduced to writing along with any written co-loading agreements 
that an NVOCC may have. 

13. How should foreign registered OTIs renew their regis-
tration to comply with 46 CFR 515.19(d)? 
 It is anticipated that the FMC will introduce an electronic 
renewal method of renewing registration. Under this plan, the 
foreign-registered OTI would receive notice within 60 days of 
the renewal date requesting the entity to confirm whether there 

are no changes to the current registration information and re-
questing refiling of the Form FMC-65 if there is a change in the 
company’s registration information. 

14. What are the potential penalties for a US-based 
company who accepts a shipment from an unlicensed or 
unregistered foreign-based NVOCC? 
 Knowingly receiving a shipment from an unlicensed or 
unregistered NVOCC is a violation of section 10(b) (11) of the 
Shipping Act, 46 U.S.C. 41104 (11). Penalties may be assessed 
up to a maximum of $45,000 per shipment.

15. Has the FMC considered a mechanism as an alternative 
to the Qualified Individual (QI) 3-year experience require-
ment through an established training program? 
 There are educational opportunities available, such as those 
offered by NCBFAA/NEI; however, we believe the 3 years of 
OTI experience are necessary and not an unreasonable require-
ment for the QI. 
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EXECUTIVE SUITE

ETHICS

The Legal Thing vs. the Right Thing: 
The Role of Ethics in Your Business

By Joyce Dexter, Editor, The Portal

From the time the Household Goods 
Forwarders Association of America 

(now IAM) was founded in 1962, equita-
ble business practices have been a prior-
ity of its members. Their commitment to 
ethical conduct has made membership in 
the Association a hallmark that imparts to 
customers and trading partners a level of 
confidence that they will be treated fairly 
in their business dealings.
 Every business exists for the purpose 
of serving customers. In the case of pub-
lic companies, there is the added pressure 
to earn money for stockholders and create 
more value than one person can accom-
plish alone. All businesses have responsi-
bilities to their employees as well as their 
customers, and have a moral obligation 
to obey the law while turning a profit. 
A century ago, legal obligations and 
practices pretty much defined the concept 
of ethics (that is, not engaging in decep-
tion or fraud). Since then, however, that 
notion has evolved, and ethical practices 
mean doing the right thing as well as the 
legal thing.
  In their book, Business Ethics for 
Dummies, authors Norman E. Bowie and 
Meg Schneider define ethics as “the code 
of moral standards by which people judge 
the actions and behaviors of themselves 
and others.” Business ethics, they add, 
“brings those moral standards into the 
workplace.”
 One notable case cited by Bowie 
and Schneider to illustrate this point was 
when auto tycoon Henry Ford stopped 
paying special dividends to his stockhold-
ers and Ford Motor Company generated 
a cash surplus of $60 million as a result. 
Ford argued that the money would be 
used to build more plants to increase 
output and worker pay, to employ more 
men and distribute the benefits to as 
many people as possible. When two 
stockholders sued the company to force it 
to resume the special dividend payments, 
the lower court agreed; the Michigan 
Supreme Court ultimately ordered $19 
million to be released for the dividends. 

In its opinion the court said, “A business 
corporation is organized and carried on 
primarily for the profit of the stockhold-
ers” but added that the directors have 
discretion to be exercised in good faith 
in deciding the details of the business, 
including the employee wages and hours, 
their working conditions and the prices 
for which products are offered for sale.

 Cynics might argue that these days, 
ethics refers to how one behaves when 
someone is looking. More media (includ-
ing social media) coverage of corporate 
conduct, informed and intelligent con-
sumers, intensified government pres-
sure—all contribute to companies’ aware-
ness that failing to operate within ethical 
guidelines can seriously damage their 
profitability. Indeed, you can stay within 
the law and still not do the right thing. 
“In business,” say Bowie and Schneider, 
“the law doesn’t always address issues 
of ethical concern, so a company that 
merely complies with the law can end 
up with gaping holes in its obligations to 
its stockholders, employees, suppliers, 
and community.” Perhaps a better way to 

view ethical business behavior is to apply 
that tried-and-true standard, the Golden 
Rule: Do unto others as you would have 
them do unto you. Few would argue that 
reciprocal kindness, fairness and consid-
eration go a long way toward building 
successful relationships.
 IAM adopted its Code of Ethics in 
2006 to assist members in understand-
ing acceptable and unacceptable actions 
and applying that knowledge to their 
decisions as they work with clients and 
colleagues. On January 1, 2012, IAM 
implemented enforcement procedures and 
established a Members Ethics Council 
to provide a framework through which 
ethics complaints could be brought before 
IAM and reviewed by a group of peers 
from various membership categories and 
regions, and judgments could be issued.
 These efforts have had a positive 
effect in ensuring that ethical standards—
taking into account various cultural 
and regional factors—are observed and 
implemented in the day-to-day commerce 
among IAM members. In future issues of 
The Portal, we will offer case studies that 
illustrate the ways ethical considerations 
inform the activities of our members.
  To view the IAM Code of Ethics and 
related topics, visit www.IAMovers.org 
> About IAM > Code of Ethics. 
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Under-Promise and Over-Deliver:
A Strategy for Managing Expectations

By Ajithkumar, Managing Director, Emerald Relocations

Why do we make promises?
 Before courts, laws and complex social systems, we had 

promises—the assurance that something will be done. Prom-
ises are still one of the most important tools we have to help us 
navigate social encounters. There are four reasons for making 
promises:
• to create obligation,
• to regulate and direct behavior,
• to reduce uncertainty and
• to build trust
 People keep promises because it helps to build the founda-
tion necessary for maintaining and evolving relationships. The 
larger the promise, the greater the obligation is to fulfill it.
  Promises signal to others our level of trustworthiness; our 
performance, when it fulfills the expectations of others in a 
timely manner, underscores our reliability. There are strategies 
you can employ to ensure that you always meet your commit-
ments. For example, if you know you can do something by 
Wednesday, say it will be done by Friday. If you believe a task 
will take your department a week, say two. If you are sure it will 
require two additional people to get a new machine installed and 
up and running, say that it could take three.
  This isn’t dishonest, merely prudent. If someone notices 
that is what you are doing, then honestly explain that you always 
build extra time into your calculations to allow for unexpected 
contingencies. 
 Therefore, the first part of your strategy is to under-promise. 
However, if you have added a cushion to the time you actually 
expect a job to take, it doesn’t mean you can then coast and use 
up that allowance. You must ensure that you deliver early, on 
budget and better then promised. This leads to the second part 
of your strategy, which is to over-deliver. If you promise to have 
the report done by Monday, it must not only be finished but it 
also must contain the full implementation plans for the new 

premises. If you promise to have a rough proposal written for the 
new company brochure by the next meeting, you not only will 
have the draft but also a full-color mock up, with the complete 
text written and proofread, all the photos taken and full printing 
costs and quotes for distribution. Obviously you must be careful 
not to overstep the mark and assume responsibilities you haven’t 
been given, but I’m sure you get the idea.
 As one who plays by the rules, your job is to never deliver 
late or deliver short, even if you have to work all night to meet 
your deadline. You will deliver when you said you would—or 
earlier, if you can—without exception. It is better to negoti-
ate a longer delivery time in the first place than to disappoint 
someone. Too often, people are so keen to be liked, or to earn 
approval or praise, that they will agree to the first delivery time 
asked of them, even if it’s unreasonable, and in doing so they 
set themselves up to fail. They look like pushovers at best and 
incompetent at worst.
 The idea behind this concept is that by keeping client expec-
tations reasonable and routinely exceeding them, you and your 
company will develop a reputation for meeting commitments on 
time, every time.

“By keeping client expectations 
reasonable and routinely exceed-
ing them, you and your company 
will develop a reputation for 
meeting commitments on time, 
every time.”

—Ajithkumar,
Emerald Relocations

http://www.emeraldrelocations.com
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Talking Politics at Work Poses Risks to 
Employers and Employees

By Derrick Perkins

This election cycle seems to be sparking more office conflicts than previous cam-
paigns, but talking politics at work is a risky proposition for employees and employ-

ers alike.
 Strife from the divisive presidential campaign season is bleeding over into the 
workplace, according to a recent survey conducted by the Society for Human Resource 
Management (SHRM).
 In a poll of 457 human resource professionals, 26 percent reported an increase in 
“perceived greater political volatility” in the office this election cycle. And the problems 
with talking politics at work may worsen as November approaches, said Evren Esen, 
SHRM’s director of survey research programs.
 “Businesses need to be aware, even if they haven’t had any issues in the past, that 
this particular election cycle could be different,” Esen said.
 For the purposes of SHRM’s survey, which was compiled in May, volatility means 
increased tension, hostility, or argumentation among coworkers directly related to the 
ongoing political battle for the White House, she said. SHRM released its findings at its 
annual convention earlier this month.
 Of those surveyed, about 67 percent reported their organizations lacked a policy—
written or otherwise—regulating political activities in the office. Esen believes that 
those that do likely adopted one after a workplace incident.
 Regulating political speech is a tricky situation for employers, said Karen Glick-
stein, an attorney who specializes in employment law. She recently penned a column 
outlining tips and advice for supervisors after receiving a glut of inquiries—many 
related to on-the-job incidents—from clients.
 Both employers and employees can take steps to protect themselves, Glickstein 
said. For supervisors, it can be as simple as reminding their staff about workplace ha-
rassment or discrimination policies. Employees, on the other hand, must recognize that 
the First Amendment does not always apply in the workplace, she said.
 It’s a question that seems to come up with each election cycle, Glickstein said, 
though “I think it’s probably more this year than I can remember in past years.”
 Where it gets trickier is during off hours, particularly with the rise of social media. 
Can action be taken against workers who list their employer on sites where they also 
espouse political views, like Twitter and Facebook? Not necessarily.
 Though only four states explicitly protect workers engaging in political activity 
after hours, Glickstein said the National Labor Relations Board increasingly has sided 
with employees disciplined for politicking outside of the office.
 But “every situation is going to be different,” she said.
 SHRM, which hasn’t before gauged the amount of workplace incidents stemming 
from political disagreements, plans to follow up in October. Esen said reaction from 
members has been positive so far, as many recognize that it could become an issue.
 “Not a lot of organizations have policies, but this is something to consider and talk 
to employees about as well,” Esen said. “Even if they don’t have a formal policy, even 
if it’s kind of unwritten, encourage employees to be respectful of diversity. Really, this 
falls into the diversity of ideas and opinions and attitudes. Regardless of whether people 
agree with each other, they do need to respect one another.”

This article originally appeared on AssociationsNow.com. Reprinted with permission. 
Copyright ASAE: The Center for Association Leadership (July 2016), Washington, DC.

Household goods & 
Fine art Quality 

International 
Movers

Your reliable partner
in Israel

sales@univers-transit.co.il
www.univers-transit.co.il

https://www.shrm.org/research/surveyfindings/pages/policies-politics-workplace.aspx
http://associationsnow.com/2016/01/friday-buzz-can-talk-politics-coworkers/
http://www.natlawreview.com/article/workplace-conduct-politics-water-cooler
http://www.univers-transit.com.il
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MOVERS DOING GOOD

A Day of Bliss Goes to the Dogs (and Cats)

By Daniele Piani, Marketing, New Media & Communication, Bliss Corporation

On May 25, Bliss Pet Services held its first #BlissFulDay, 
a nonprofit event focused on helping people and animals 

who are facing difficulties. The event was organized to support a 
shelter housing abandoned dogs and cats.
  I perfectly remember the day that our CEO, Francesco 
Argirò, explained his idea and detailed the logistics of how 
it would be carried out. He called us all to the meeting room, 
where he played a video. What we saw had a tremendous impact 
on me and the whole Bliss staff. The idea behind it was clear 
and extremely simple: providing help to our unlucky four-legged 
friends, giving them something rare in their lives—a Blissful 
day. 
  The location chosen for the first #BlissFulDay was the 
Rifugio San Francesco in Rome, which has been taking care of 
abandoned or abused dogs and cats for many years. 
  On the morning of the event, we all gathered at our offices 
in Palestrina for a quick briefing before a bus booked for the oc-
casion by our company drove us to the shelter. The facility is at 
the end of a dirt road at a small square. One of the managers of 
the Rifugio San Francesco was there waiting for us; he provided 
a brief introduction on the shelter’s history and its mission to 
help the animals who live there. Afterwards, he described the 
activities we would be carrying out during the day, saying, “All 
help is welcome—there is so much to do.”
  And this was so true. Notwithstanding the great work these 
special people do on behalf of the animals, it is never finished. 
Many tasks remain, from simple routine activities to the more 
complicated medical interventions to save animals who, before 
their arrival, suffered violence and abuse. During the #Blissful-
Day we contributed only in a small way to the great help these 
people provide on a daily basis.
  Once we understood what we were to do, we divided into 
teams. The shelter is organized in various sectors and houses 
mainly dogs and cats. Some of us took care of the daily clean-

Some lucky dogs enjoy the attentions of Bliss Director, Global Pet 
Travel Annamaria Mannozzi and other staff.

ing chores, while others attended to the animals’ grooming or 
applied anti-parasite products.
  After an energizing lunch break and a photo session, we 
continued with our tasks, which this time were more of a recre-
ational nature—walks, caressing and giving love to these ador-
able creatures.
  I vividly recall those moments. The animals’ eyes were 
filled with joy as they ran and played, happy because they were 
spending a day with people who were there only for them. Their 
happiness was so contagious that we, too, were mad with joy; 
the time we spent with them was unforgettable. 
  Before saying good-bye, we took more photos, and pre-
sented the check that Bliss Corporation happily donated to the 
shelter to support its efforts to make these unfortunate animals 
happier and carefree.
  This #BlissFulDay was really an amazing experience; we 
saw for ourselves what it means to help creatures who did not 
have a “normal” past. The shelter volunteers shared some of the 
animals’ stories; we cuddled them, we looked straight into their 
eyes—a demonstration of how strong and special the human–
animal bond is.
  Special thanks go to Bliss Corporation management, espe-
cially its president, Francesco Argirò, who made all this pos-
sible; Maila Cosentino in the Accounting-Purchasing Depart-
ment, who organized the necessary logistics and materials in an 
impeccable way; and Federico Presta, of the Marketing & New 
Media Department, who set up a video on the 1st #BlissFulDay. 

The Bliss team and volunteers

Are you a mover doing good? Tell us about it. Send your 
story to joycedexter47@gmail.com

and
janet.seely@iamovers.org
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Comprehensive Pre-Move Survey Solution

Simple, intuitive process ensures fast, accurate Survey 

Creates detailed room-by-room list - in any supported language 

Generates detailed Survey Report, prevents differences between estimated & actual volumes

Supports multiple shipment types (land, sea, air, and storage)

Estimates type and quantity of cartons needed

Positions your company as a provider of state-of-the-art industry solutions

Supported by the MoversPOE website that enables online activities before and after the survey

Turns your Smartphone, iPad, or Android tablet into your Survey tool

Utilizing advanced technology - and activated by a smartphone or tablet - 
the HHG Survey is supported by sophisticated online capabilities.

√

√

√

√

√

√

√

www.moverspoe.com    |    sales@moverspoe.com

EMPOWERING YOUR BUSINESS THROUGH TECHNOLOGY

CMSA Presents $5K Checks to 
Special Olympics Group and to Alzheimer’s Association

From left to 
right: Alzheimer’s 
Orange County 
VP Programs 
Mark Odom, 
CMSA President 
Steve Weitekamp, 
CMSA Senior 
Chairman Patrick 
Longo, Alzheim-
er’s Orange 
County CEO Jim 
McAleer

During its 98th Annual Convention in May, the Califor-
nia Moving & Storage Association annouonced its 

donation of $5,000 to the Northern California Special Olympics. 
Accepting the donation were Special Olympics Senior Vice 
President of Sports Matt Cohen, Special Olympics athlete Ra-
chel Teboe and chaperone Morgan McGill. Teboe, who had won 
many medals through the Special Olympics program, recounted 
her wonderful experiences participating at Special Olympics 
events. She and Cohen thanked CMSA for the donation and its 
support.
  Also during the convention, CMSA President Steve Wei-
tekamp and CMSA Senior Chairman Patrick Longo delivered 
a check for $5,000 to the Alzheimer’s Orange County (formerly 
the Alzheimer’s Association, Orange County Chapter) office in 
Irvine, California. 
  Alzheimer’s Orange County is the first recipient of the 
Chairman’s Choice Charity program. This program was 

Left to right: 2015-2016 CMSA Chairman Patrick Longo, Special 
Olympics Senior Vice President of Sports Matt Cohen, Special 
Olympics athlete Rachel Teboe, chaperone Morgan McGill and 
CMSA President Steve Weitekamp during presentation of $5,000 
to Special Olympics Northern California & Nevada

launched last year by the CMSA Board of Directors to allow 
every incoming CMSA chairman to select, with board approval, 
a charity to receive a one-time $5,000 contribution on behalf of 
the CMSA.
 During Longo’s tenure (2015–2016), he selected the Al-
zheimer’s Orange County as his Chairman’s Choice Charity in 
honor of his late father. In addition to selecting the organization 
to receive the $5,000 check, Longo also helped raise $5,530 for 
the Alzheimer’s Association by putting together Team CMSA for 
the Walk to End Alzheimer’s event in Anaheim on November 14, 
2015.

http://www.moverspoe.com
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Mobile Inventory Management System

Allows work crew to quickly and easily capture contents of cartons & packed pieces

Creates comprehensive Inventory list, including description, condition, value, and photo 

Multi-lingual capabilities eliminate language issues, can create and send packing list in 
multiple languages to customer

Overcomes problems of handwritten inventories, including legibility & spelling

Requires no learning; completely intuitive, based on familiar program 

Supported by the MoversPOE website that enables online activities before and after packing

Enables quick capture of package contents on your Smartphone

www.moverspoe.com    |    sales@moverspoe.com

Provides your agents, partners, and customers with a state-of-the-art 
mobile inventory management system.

√

√

√

√

√

√

EMPOWERING YOUR BUSINESS THROUGH TECHNOLOGY

Arpin International Group Sponsors Event Supporting 
Stop Concussions Foundation

Arpin International Group has become the official in-
ternational freight forwarder of the 2016 Wayne Gretzky Ice 

Hockey Classic and will help directly support the Stop Concus-
sions Foundation.
  “At Arpin, we are beloved fans of hockey and frequently 
take to the ice ourselves to enjoy the sport with our friends and 
families,” said Bob Sullivan, senior vice president of corporate 
accounts, Arpin Group. “It is a great honor to not only sponsor 
the Wayne Gretzky Ice Hockey Classic, but to help support ef-
forts to reduce concussions, so everyone may keep enjoying this 
sport safely and responsibly.”
  Australia will play host to some of North America’s most 
exciting ice hockey players, including representatives from 
the National Hockey League, when the United States takes on 
Canada in one of the sport’s biggest rivalries. The five-leg series 
kicked off in Melbourne, Australia, at Rod Laver Arena on June 
17, and will also tour Perth, Adelaide, Sydney and Brisbane.
  As well as showcasing top quality ice hockey, the 2016 
Classic will raise awareness and funds for the Stop Concussions 
Foundation in association with Nick Rushworth of Brain Injury 
Australia.
  Brain injury kills more children than all other causes combi-
ned. Ten percent of all athletes in contact sports suffer a concus-
sion, and 19 percent of these are unreported. Brain injury is the 
greatest cause of disability in people under the age of 44.
  Stop Concussions is a not-for-profit concussion and neuro-
trauma awareness and education organization founded by former 
European star Kerry Goulet and ex-NHL stars Keith and Wayne 
Primeau. The foundation provides an educational portal that 
provides information about concussions. The goal is to increase 
awareness and improve safety for players in their respective 
sports. It raises funds to support four platforms: education, pre-
vention, management and research.
  As part of the sponsorship, Arpin will donate a portion of its 
signage and auction six tickets to raise money for the Stop Con-

cussions Foundation. Arpin also shipped two Zamboni machines, 
wrapped in the Arpin International Group logo, from the United 
States to Australia.

Hockey players will benefit from the work of the Stop Concus-
sions Foundation.

U.S. and Canada players kicked off a five-leg series on June 17.

http://www.moverspoe.com
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Move For Hunger Fills Food Pantries from Coast to Coast

The Move For Hunger staff, volunteers and Atlantic Coast Moving 
& Storage at the 2016 New Jersey Jeep Invasion

It’s amazing how much you can accomplish in just a couple of 
days. The Move For Hunger network was busy collecting 

and delivering donations throughout the entire month of June, 
but one weekend in particular stands out as a shining example of 
everything the program can and should be.
 On June 17, the team drove to Wildwood for the New Jersey 
Jeep Invasion, where Move For Hunger has held a food drive for 
the past four years. Staff, volunteers and the Atlantic Coast Mov-
ing & Storage crew teamed up to collect donations throughout 
the two-day event. Hundreds of Jeeps streamed onto the beach 
over the weekend, nearly all of them loaded with boxes or bags 
filled to the brim with canned goods. 
 When all was said and done, more than 4,650 pounds of 
food were collected—the equivalent of 3,875 meals to help the 
Community Food Bank of New Jersey—Southern Branch feed 
South Jersey neighbors in need.
 Meanwhile, 3,000 miles away, the team at Gentle Giant 
Moving and Storage of Seattle spent a Saturday at the Rock ‘N’ 
Roll Marathon and Half-Marathon. The crew rescued more than 
nine tons of leftover food and beverages from the race and deliv-
ered them to the Rainier Valley Food Bank. Also, Gentle Giant’s 
Kayla McCue competed in the half-marathon and raised more 
than $350 for Team Move For Hunger.
 “I’ve been doing this for over seven years now,” says Move 
For Hunger CEO Adam Lowy, “but watching so many people 

from so many different backgrounds come together to support a 
common cause never gets old. The collaborative spirit that was 
on display in both Wildwood and Seattle is what defines our 
program.”
 To learn how your company can help feed the hungry in 
your area, visit moveforhunger.org.

Furniture Disposal: Solving the Next Big Waste Problem
 

More than 11.6 million tons of furniture are thrown away in 
the United States each year, according to a report by the 

Environmental Protection Agency. Furniture is among the least 
recycled items in all U.S. households.
  This problem is especially visible to professional movers - 
customers discard or leave behind tons of furniture they do not 
wish to carry with them to their new homes.
  However, one mover in Westborough, Massachusetts, saw 
a growing environmental problem and resolved to do something 
about it.
  “Only one-tenth of one percent of all discarded furniture 
is recycled,” said Mark Silverman, president of Mark’s Mov-
ing and Storage, an Arpin Van Lines agent. “However, much 
of this furniture is still in usable condition and could be spared 
from the landfill if it is given a new home.”
  Silverman started a free service that collects discarded and 
donated furniture from his customers and distributes the items to 
those in need, rather than adding more trash to our landfills.
  Once the program took off, Silverman started a 501(c)(3) 
called Mark’s Northeast Furniture Foundation. Since 2011, the 
foundation has helped repurpose and donate over 2,700 pieces of 
discarded furniture to needy families. That adds up to 150 tons 
of furniture, and at more than 44,000 cubic feet, it is enough to 
cover the football field of Gillette Stadium nearly a foot deep 
with garbage. The effort has earned media attention and spot-
lighted the larger issue of furniture disposal.

Founder and President Mark Silverman, second from left, estab-
lished Mark’s Northeast Furniture Foundation, a 501(c)(3) to help 
repurpose and donate unwanted furniture to needy families. Also 
pictured, from left, are foundation board members Justin Silver-
man, Rachel Silverman and Nathaniel Silverman.
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Mondial Movers Expands Notions of Family with CSR Program

In 2014 Mondial Movers International founded a charity 
it called De Verhuisfamilie, which in Dutch means “The Mov-

ers Family.” This Corporate Social Responsibility undertaking 
already has benefited many older citizens in the community of 
Ablasserdam, where Mondial is headquartered. Better yet, the 
program now has been officially adopted by movers throughout 
The Netherlands.
  “The idea behind it is that our movers wanted to do some-
thing good for the poor and lonely in our cities,” explains 
Mondial Managing Director Tom Stuij. “Most of these poor and 
lonely are elderly people in their eighties and older who live on a 
small pension and have lost all their relatives.
  “Instead of painting walls, we had the idea to help them 
when they had to move. All our movers can use their profes-
sional skills and it is nice to do good by doing your daily job.”
  De Verhuisfamilie became an official charity this year, with 
its own staff and board. When there is a request for help, De 
Verhuisfamilie responds by finding volunteers who take on the 
role of family for the client. 
 “Because of the volunteers are not skilled movers and are 
very often over 55 years old,” Stuij says, “our trained movers 
help them on the day of the move. The staff of Mondial Movers 
do the packing and the disassembly, and of course they arrive 
with an official truck and all the necessary equipment.
  Since De Verhuisfamilie became an official registered char-
ity, the government has recognized Mondial Movers Internation-
al for creating the Best Charity Founded by a Private Company.
  Barbara Monnier, manager of Mondial Movers Interna-
tional, is proud that her colleagues have embraced this charity. 
“It is good to see the happy faces of the clients after a move,” 
she says. 
  As the charity continues to grow, it is not possible for Mon-
dial Movers to respond to all the requests for help, and for that 
reason the Dutch Association of Movers (OEV) announced that 
De Verhuisfamilie will become the official charity of all Dutch 
movers.

A team of volunteers and Mondial staff with a client on moving 
day. Mondial provides a truck and equipment as well as staff to 
work with the volunteers.

The logo for Der 
Verhuisfamilie, a 
CSR program that 
has spread through-
out The Netherlands

Globalink Recognized for 
Community Service

Globalink, headquartered in Almaty, Kazakhstan, was honored 
recently by the American Chamber of Commerce with the Com-
munity Service Award.
  AmCham conducts an annual contest to assess the impact of 
its members on the welfare of society. It highlighted Globalink 
among other nominees and recognized its social contribution on 
a local and global scale at the organization’s Annual Awards Gala 
Dinner.
  Each year, Globalink organizes charity campaigns in part-
nership with national and international humanitarian groups. 
The company, recognizing the needs of disadvantaged children 
with hearing impairment, organized free medical testing and 
hearing aids to facilitate their development and integration into 
society. Its support extended beyond the geographical boundar-
ies of Kazakhstan, however. Noting the hardships suffered by 
Syrian refugees, the company raised substantial funds through 
a company-wide charity drive benefiting UNHCR and UNICEF 
programs to address the refugee crisis.
  In undertaking CSR initiatives, Globalink strives to support 
people in need and encourages others in the business community 
to embed social responsibility principles into their corporate 
policies. 

Siddiq Khan of 
Globalink (left) 
accepts the Commu-
nity Service Award 
from AmCham in 
Kazakhstan

   Stuij says he is pleased that the charity he launched has 
become a significant player in the moving industry. “Not for 
the profit in money,” he adds, “but for the extra value—social 
responsibility—that it brings to Dutch society.”
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IAMSOCIALCAFÉ

We’re  
always open!

Access through www.IAMovers.org or http://socialcafe.iamovers.org

What can you do in the IAM Social Café?
• Build an individual profile with a photo or import your 

LinkedIn profile with just a few clicks. It’s that easy!
• Join a discussion to share best practices, talk about 

industry issues, or post a message about… whatever is 
on your mind.

• Follow the blogs of IAM staff, including President Terry 
Head and Chuck White, Director of Government & 
Military Relations. Be the first to know breaking IAM 
news!

How do you access the IAM Social Café?
• If you already have an IAM username  

and password, login at  
http://socialcafe.iamovers.org. 

• If you don’t have a username and 
password, contact Membership@
IAMovers.org and we will set one up  
for you. It’s that easy!

What do you do next in the IAM Social Café?
• Complete your profile.  Fill in the online form and be sure to upload your photo – your IAM 

Social Café friends will then know you by name AND face at the next IAM Annual Meeting!  
• Explore the community.  Find IAM friends and colleagues in the Social Café directory and 

add them as contacts, read posts in the community and blogs from IAM staff. 
• Post a message.  Got a question?  Your colleagues may have the answer!  Click Post a 

Message to send a question or discussion starter to your colleagues around the world.

http://www.IAMovers.org
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INDUSTRY NEWS
A look at people and events shaping IAM member companies

Will Kohudic Karen Bannon Vinod Thomas Dean Hefford Shane Lewis

APPOINTMENTS
IAM announced that Will Kohudic joined the Association in 
May as manager of marketing and communications. Kohudic 
brings more than 10 years of experience in the nonprofit sec-
tor, where he has served as manager or director of publications, 
creative services, marketing and website administration. “Titles 
like ‘manager’ and ‘director’ tend to have a broader meaning in 
associations than they do in the corporate world,” he said of his 
previous association experience. “In addition to defining your 
department’s goals (strategy) and keeping them on track (opera-
tions and budgeting), you are often called on to perform some or 
all of the details (tactics) as well. In my case that has included 
researching news stories, writing magazine columns and press 
releases, editing and posting website copy, proofing magazine 
issues, producing newsletters, mining data for statistics and 
member demographics—you name it. You do more with less, 
and you take pride in being able to say that your efforts support a 
mission that helps your industry work better, together.” 
 “Will loves the challenge of bringing association communi-
cation and marketing programs into the 21st Century, integrating 
new media and evolving capabilities that advance the vision, 
mission and branding of the organization,” said IAM President 
Terry Head. “His background and experience will be a great as-
set to IAM.”
 Prior to his association work, Kohudic was a developer of 
computer-based educational and research programs. He taught 
himself how to code for the Web after the debut of the Internet 
in the mid-1990s and has been part of the digital workforce ever 
since.

Arpin Group has promoted Karen Bannon to communica-
tions project manager. Bannon will capitalize on the new ways 
people produce and consume information by developing quality, 
results-driven content that is fresh and engaging. She will contin-
ue to assist with Arpin’s marketing and communications efforts 
for all divisions through the development and implementation of 
marketing strategies, messaging, branding, media relations and 
corporate social responsibility outreach efforts.
 Bannon began her career at Arpin as a contract assistant in 
the sales department. She was later promoted to senior market-
ing specialist, concentrating her efforts on providing sales and 

marketing support to Arpin’s global sales team. During her 
tenure, she has been instrumental in the development of Arpin’s 
corporate brand as a copywriter and strategist.

Tippet-Richard International, headquartered in Toronto, 
has announced the hiring of Vinod Thomas, as international 
manager at Tippets World. Originally from India, Thomas lived 
and worked in the Middle East before moving to Canada. He 
brings more than 17 years of international moving experience.
 Dean Hefford also has joined the company as general man-
ager, Tippets World. He brings 25 years of multifaceted industry 
experience.

Momentous Relocation has announced the addition of two 
key staff members.
 Shane Lewis is the UK-based company’s new operations 
manager. Lewis became involved in the international transport of 
antiques from a young age, as his family’s business was involved 
in the transport of European fine art. His early career began 
at Sotheby’s, and after four years he returned to his family’s 
company, supplying crews and transport to some of the large 
international removal companies. In time he extended his supply 
of vehicles and crews to the entertainment industry and to both 
the British Royal Family and President Bill Clinton during his 
state visits to the UK. Prior to joining Momentous Relocation, 

EXPANSIONS

Worldwide Movers 
Africa has opened a new 
office in Khartoum, Sudan. 
Ronald Mutesasira (pictured 
at right) has been named direc-
tor of the branch.
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Paul Felton

he worked with Cadogan Tate as training 
officer, developing teams in all areas of 
the relocation business.
 Paul Felton, Momentous Reloca-
tion’s new costing manager, originally 
trained as a chemical engineer. He began 
his industry career working temporarily 
at OMNI. He subsequently worked for 
almost 11 years with moving companies 
around the world. At Team Relocations, 
he was costing manager, overseeing the 
costing of contracts, tenders and day-to-
day pricing.

2016–2017 CMSA Chairman Robert Fraser 
(left) receives the ceremonial gavel from 
his predecessor, Patrick Longo, during the 
2016 CMSA Convention.

The California Moving & Storage 
Association recently inducted Robert 
“Bob” Fraser, owner of Redwood Mov-
ing & Storage of Healdsburg, California, 
as its 2016–2017 chairman. 
  Fraser announced that his Chair-
man’s Choice Charity would be the Na-
tional Breast Cancer Foundation (NBCF). 
The organization’s mission is to provide 
help and inspire hope to those affected 
by breast cancer through early detection, 
education and support services. The char-
ity is close to Fraser’s heart because two 
of his sisters are breast cancer survivors. 
At his request and with the board’s ap-
proval, CMSA will make a donation to 
NBCF in honor of his two sisters. 

Boonma Conducts Fine Art Training 

One of the premier businesses of 
Boonma Group is fine arts trans-

port. Chiang Mai, a province in the North 
of Thailand, is rich with arts and cultures. 
Boonma’s branch office there leads the 
fine arts and handicrafts market and is the 
only IAM member that maintains its own 
offices, warehouses, fleet and manpower 
in Chiang Mai, without subcontracting 
work to any local agents.
 “As a leading brand in fine arts 
transport in Thailand, Boonma Art Mover 
has been trusted and appointed by sev-

eral museums, fine art auction houses, art 
galleries, embassies and private collec-
tors to handle their priceless art objects 
internationally and domestically,” said 
Tiddy S. Teerawit, executive director 
of Boonma Art Mover. “At Boonma, 
we always focus on and emphasize skill 
training and staff development. Recently, 
we conducted training for our Chiang 
Mai Team to assure their performance 
meeting the museum standards in fine 
arts packing and transport.” 

The Boonma 
team at the 
company’s 
branch in 
Chiang Mai, 
Thailand

Katie Northrop Lorena Torales

The Trilogy Group, which provides 
client support services for the domestic 
and international relocation and transpor-
tation industry, announced two additions 
to the company’s team as it enters a 
period of growth. Katie Northrop is now 
managing director and Lorena Torales is 
a senior consultant.
 Northrop will oversee day-to-day 
management of The Trilogy Group and 
work to further development of exist-
ing auditing services, increased analyt-
ics, redefined side office solutions and 
expanded capabilities for corporate and 
government clients. 
  With more than 20 years’ experience 
in the household goods arena, Northrop 
began her industry career at Interstate 

Van Lines. She subsequently held a vari-
ety of positions at JK Moving Services, 
most recently as director, government 
services. Northrop has an extensive 
background in government contracting, 
pricing analysis and building, rate filing, 
contracts, U.S. military transportation 
program management (DP3), supply 
chain development/management and 
agency contracts, as well as property 
damage/cargo claims and move manage-
ment programs.
  Over the course of a decade in the in-
dustry, Torales has served in various op-
erations, administrative and management 
positions. Most recently she was director 
of finance for the mobility department at 
Security Storage in Washington, DC.
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“The Mover’s Mover”
Providing movers worldwide 
with reliable representation 

in the USA for 
origin and destination services

• Local and Long-Distance  
Residential Moving

• Commercial and Corporate Moves
• Overseas Relocations
• Expert Packing
• Long-Term and Short-Term  

Storage
• Hoisting Our Specialty at the 

Lowest Prices
• Warehouse with 24/7 Surveillance 

Video and Armed Security
• Furniture Assembly and  

Disassembly
• Furniture and Antique Restoration
• Fine Art and Sensitive Shipments
• State-of-the-Art Electronic  

Tracking

Klein’s Moving &  
Storage Corp.

1325 Atlantic Avenue
Brooklyn, NY 11216

(718) 953-1700 • 1 (800) 966-3393
www.kleinsmovingandstorage.com

Quality Service Since 1952

We Make The Right Move.

(Short Fuse) Moving

Short Fuse Is Our 
Middle Name!

Ward Van Lines Offers New Customer 
Air Miles Program

Sebastian Laporta of Ward Van Lines (left) 
with Sebastian Brusadelli of Alliance-
Partnership, manager of LATAM Pass

Chilean IAM member Ward Van 
Lines has teamed up with the Latin 

American airline LATAM to add further 
value to the moving public. Effective 
May 1, customers who move with Ward 
Van Lines within Chile or internationally 
to any city in the world can earn LATAM 
Pass kilometers (an air miles program). 
These can be used to travel to and experi-
ence new destinations, make upgrades to 
Business Class with LATAM or any One 
World alliance partner airline, or redeem 
them to purchase products in the LATAM 
catalogue.
 Sebastian Laporta, managing direc-
tor of Ward Van Lines, called the plan an 

innovative means of serving its customers 
as well as awarding them a prize for their 
loyalty.

HONORS & AWARDS

Bishop’s Move recently announced 
that its national  removals network has 
been approved as Which? Trusted trad-
ers, having recently passed a rigorous 
assessment that recognizes reputable and 
trustworthy traders.
  With the designation further enhanc-
ing its reputation, consumers across the 
country can now have added confidence 
when using Bishop’s Move due to its 
Which? Trusted Traders endorsement. In 
order to become a Which? Trusted trader, 
Bishop’s Move successfully completed 
the endorsement process, including a visit 
by a professional Which? Trusted Traders 

assessor with extensive trading standards 
experience, as well as a company credit 
check and random customer references.
 Which? has been testing products 
and services and awarding ‘Best Buy’ 
icons for over 50 years. The Which? 
Trusted Traders scheme captures this 
spirit to give consumers the same reas-
surance when choosing a trader. Which? 
Trusted Traders offers additional peace 
of mind for consumers as they can also 
benefit from free dispute resolution from 
the independent provider Ombudsman 
Services Ltd, should any issues arise 
between a trader and customer.

Write for The Portal!

Do you have news, experiences or ideas you’d like to share with Portal 
readers?  Go to www.iamovers.org > Resources & Publications > The 

Portal Magazine, click “Submit Your Story” in the box on the left and follow the 
instructions in the guidelines.

See You In New Orleans!

IAM 54th Annual Meeting
October 21–24, 2016

http://www.kleinsmovingandstorage.com
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Suddath has won its third Expatriate Management & Mobility 
Award (EMMA) in the International Mover of the Year category 
recognizing continued excellence in the global arena of house-
hold goods relocation. This is the fifth year in a row Suddath has 
received an award in this category—as winner in 2016, 2014 and 
2012 and runner-up in 2015 and 2013. The Forum for Expatri-
ate Management (FEM), a global group comprising industry 
mobility professionals, chose Suddath as the recipient out of 
a total of five finalists in the category. The EMMA awards are 
held annually to recognize excellence in a particular category of 
service delivery or program within companies or organizations 
that relocate employees internationally.
 Steve Crooks, senior vice president of international agent 
development, and Peter Bowsher, vice president of global sales, 
accepted the award on behalf of Suddath during the Americas 
Global Mobility Summit in Philadelphia, Pennsylvania.

Interstate Moving | Relocation | Logistics announced 
that it was once again recognized as the fourth largest office 
moving firm in the metropolitan Washington, DC, region. This 
is the fourth year in a row that Interstate has held this position.  
The ranking is significant in that the region is one of the largest 
and fastest growing markets for office space in the country, fol-
lowing a seven-year decline.
 “With over 70 years of experience moving people, products 
and equipment, Interstate knows how to keep a business’s work-
flow moving during a relocation,” says Interstate CEO Arthur E. 

[Bud] Morrissette IV. “This consecutive ranking of Interstate 
amongst the top office moving companies demonstrates our 
commitment to ensuring that our customers’ relocations are ef-
ficient and without interruption to their business operations.”
  The Largest Office Moving Companies List is compiled an-
nually by The Washington Business Journal.

14 January/February 2014 • THE PORTAL IAM: Moving Forward Together

RK: A central feature to PricePoint is the privacy archi-
tecture in which the agent can directly control which 
companies are or are not authorized to access their pric-
ing. I recall that you were initially opposed to building such 
firewalls within a marketplace environment. Please explain 
your initial concerns and what persuaded you to shift your 
position.
DB: Originally I was excited about creating an efficient market 
that would offer the best price to our clients. It didn’t make a lot 
of sense to create a system where the same service would cost 20 
percent more just because the customer didn’t have a negotiated 
relationship with the vendor. When you book a flight through 
an aggregator like Kayak or Priceline, you expect to get the best 
price from each airline, and I wanted the same to be true for 
PricePoint.
  I still think that it’s where the industry will end up eventu-
ally, but there has to be a smooth transition from the status quo. 
The privacy feature allows agents to replicate their existing 
pricing strategy and relationship structure in PricePoint, and then 
experiment with minor adjustments, as we’ve seen many agents 
take advantage of, to more strategically manage their pricing and 
partnerships.

RK: Not too surprisingly, we do encounter a fair amount of 
concern and reluctance from some companies in the indus-
try who fear that tools like PricePoint only serve to press 
prices downward. What’s your view on this type of concern 
within traditional industries to embrace new paradigms?
DB: I think this trend is inevitable, and always looks scarier than 
it really is. But we know that there is a lot more to a successful 
move than the number of cubic feet packed and shipped. A good 
move requires timely execution, clear communication, and excel-
lent customer service. Streamlining the pricing component means 
that agents can stop spending their limited time and resources 
on managing their price lists, and maintaining their sub-contrac-
tor networks. Instead, agents will be able to focus completely 
on their customers, and provide them with the highest quality of 
service. 
        Every industry has had to face major shifts and disruptions. 
The assembly line made cars a lot cheaper to manufacture, but 
it was a boon to the automotive industry. Standardization of the 

shipping container made domestic and international shipping a lot 
cheaper, but made the shipping industry what it is today. 
        Uber is an interesting example of a company that is disrupt-
ing another traditional industry: taxi service. While the focus is 
on the battle between Uber and the taxi industry (which Uber 
is winning in every district), many “traditional” taxi companies 
have embraced Uber’s model and are successfully competing 
with Uber in their markets. They will be the taxi companies that 
survive. Technology is coming. Maybe it’ll get delayed by a few 
years, but it’s going to disrupt this industry. Companies that adapt 
sooner will come out stronger, leaner, and more profitable.
 
RK: What is most exciting to you about our future plans to 
enhance PricePoint for industry benefit?
DB: I think quality is a big factor. It’s misguided to think that 
price is all that matters, when there are so many other aspects to a 
successful move. We will need to create the same kind of quality 
transparency as we have pricing transparency, before we can call 
PricePoint a success.
 
RK: As you’ve gained more insight into the moving indus-
try, do you see any interesting parallels to tech adoption in 
other industries?
DB: I think the distributed and international nature of the mov-
ing industry makes it much harder to adopt new technology than 
in other industries. Typically what I’ve seen in other industries 
is either a new startup disrupting the existing industry (such as 
AirBnB or Uber), or a large incumbent investing in tech, domi-
nating the industry, and everyone else learning to follow suit. It 
doesn’t seem like either is likely in the moving industry. There 
seem to be a lot of smaller players, and a startup wouldn’t have 
the necessary relationships to compete in the market. That’s why 
I think our strategy of helping the existing players streamline 
their process and pricing, is going to be effective.
 
RK: Do have any big-picture predictions or expectations on 
how tech will transform the moving industry long-term?
DB: I think in addition to creating price and quality transpar-
ency, technology will help with managing the logistics of a move. 
There are a lot of moving parts, and software is much better at 
keeping track of them than people.

15 LOCATIONS:  Go to ww.newhaven-usa.com

EXPERIENCE GREAT SERVICE
WORLD-WIDE

The New Haven webstore conveniently 
provides quality products you want on-line.

Go to webstore.newhaven-usa.com

webstore.newhaven-usa.com
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Celebrating               of business!103
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SOLUTIONS THAT MOVE YOU FORWARD.

Sam Chen
Software Engineer

Brad Edwards
Plant General Manager

THE MOVE:  
3200 sq. ft. house in Dallas, TX to Chicago, 
IL

PRIORITIES:  
1. Finding the right house
2. 1971 Pontiac GTO
3. Grandmotherʼs china

SOLUTION:
  3 Moving and Storage Containers
  Full Pack and Unpack
  Enclosed Auto Transport

RESULTS:
  Stored for 60 days and found the perfect 
  home 
  Brad loves the new assignment!

THE MOVE:  
425 sq. ft. dorm in Cambridge, MA to 
Cupertino, CA

PRIORITIES:  
1. Pickup date
2. Transit time
3. X-Box One

SOLUTION:
  Expedited Trailer Service
  5 Day Transit Time
  Self Pack and Unpack

RESULTS:
  Out by graduation and working in 
  California on Monday 
  Sam found his dream job!    

65 Offices in the US and Canada    888-411-4282     FORWARDRELOCATION.COM

Domestic Moving  |  International Moving  |  Container  |  Van  |  LTL  |  Intermodal | Small 
Shipments | Expidited Shipments  |  Storage  |  Auto Shipping  |  3rd Party Services

http://www.forwardrelocation.com


IAM: Moving Forward Together July/August 2016 •  THE PORTAL     73

WELCOME NEW MEMBERS

Peg Wilken
Stevens Forwarders Inc.
IAM Chair

Governing Member
Midwest Moving & Storage, Inc.
1255 Tonne Rd. 
Elk Grove Village, IL 60007-4925 
Tel: 847-593-7201 • Fax: 847-593-7618 
military@midwestmoving.com  
POC: Dave Vegas 
POC: Luis Toledo 
POC: Bill Illenberg 
Sponsors: Stevens Forwarders, Inc., USA 
United Software Solutions, Inc., USA

Core Members
Arkpol 
27 Slowikowskiego St. 
05-090 Raszyn, Poland 
Tel: 48 22 853 30 43  
arkpol@arkpol.com  
POC: Jakub Bielecki 
POC: Robert Dobkowski 
POC: Bozena Gorniak 
Sponsors: Move One Relocations, Poland 
ArtMovers Przeprowadzki Transport 
Zbigniew Osiak, Poland 

Daniel’s Moving & Storage, Inc.
9700 Railroad Dr. 
El Paso, TX 79924-5627 
Tel: 915-751-6481 • Fax: 915-751-5412 
julel@ix.netcom.com  
POC: Jule Zimet 
POC: Jeannie Warren 
Sponsors: AAA Dispatch International Inc., 
  USA 
Gridiron Forwarding Co., Inc., USA

Florette Worldwide SDN BHD
37B, Plaza Sentral, KL Sentral 
Kuala Lumpur, 50470 Malaysia 
Tel: 603 9236 3607 
Fax: 603 9236 1122 
sales@floretterelo.com  
POC: Anoop Kumar 
POC: Ariff Mohammad 
POC: Aneesh Jose 
Sponsors: Nayak Freight (S) Pte Ltd., 
  Singapore 
Masstrans Freight LLC, United Arab Emirates 

Hodori Express Canada Inc.
160 Toyork Dr. 
Toronto, ON M9L 1X6 Canada 
Tel: 416-244-2424 
Fax: 416-782-6863 
info@hodoriexpress.ca  
POC: Chan Young Lee 
POC: James Lee 
Sponsors: Hoyt’s International, Canada  
Hyundai Shipping Co. Ltd., Korea

Lynden Air Freight, Inc. dba Lynden 
International
18000 International Blvd., Ste. 700 
Seattle, WA 98188-4202 
Tel: 206-433-600 
Fax: 206- 241-7201 
eklunder@lynden.com  
POC: Eric Klunder  
POC: Kirk Schweikart 
POC: Linda Davis  
Sponsors: Foremost Forwarders Inc., USA 
True North Relocation, LLC, USA

Prime Relocations Viet Co., Ltd.
No. 3 Le Quang Dao St. 
Me Tri Ward, Nam Tu Liem District 
Hanoi, Vietnam 
Tel: 84-4-2214-34-84  
Fax: 84-4-785-58-59 
info@primerelovietnam.com  
POC: Thomas Nguyen 
POC: Thu Nguyen 
POC: Giang Vu 
Sponsors: Pioneer Movers SDN BHD, 
  Malaysia 
Pumyang Shipping Co., Ltd., Korea

Raffles Relocation & Mobility Pte. Ltd.
7500A Beach Rd., #15-319
The Plaza Singapore 199591 
896 Dunearn Rd.
Sime Darby Centre, #04-03A 
Singapore, 589472 Singapore 
Tel: 656 894-3720 • Fax: 65 68943731 
customerservice@rafflesrelo.com  
POC: Maneesh Krishan Sharma 
POC: Kalpathi Rajalakshmi 
Sponsors: Carl Hartmann GmbH & Co. KG, 
  Germany 
Relocation Insurance Group, LLC, USA

Packing your shipment properly

+32 3 710 94 70  gepbox@gep.be
+32 3 771 50 01  www.gep.be

G.E.P. Division of WWRS Belgium NV
Belcrownlaan 23 - 2100 Deurne - Belgium

get in touch

Overflow Boxes SDDC approved Type II Boxes Storage Boxes

99 Deliveries all over Europe within 72 hoursThe GEPBOX
99 All sizes99 HT ISPM15

http://www.gep.be
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Sea Air Moving Inc.
40 Poplar Crescent 
Aurora, L4G 3L3 Canada 
Tel: 1-905-841-8888 • Fax: 1-905-841-6666 
sam@samoving.com 
POC: Samantha Eisner  
Sponsors: Express Transport Shipping Agency 
  GmbH, Germany 
Transclal Fine Arts Ltd., Israel

Square One Relocations
3 Hyde Park Hayes, 5th Floor 
11 Millington Road 
Hayes, UB3 4AZ Middlesex, United Kingdom 
Tel: 44 (0) 2032869654 
mtaylor@squareonerelo.com  
POC: Marius Taylor 
POC: Zivio Mascarenhas 
Sponsors: ABC Ricard FL ZRT, Hungary 
AGS-360˚ Solutions, United Kingdom  

Umzugslogistik Ferd. Schlingloff 
Euromovers
Schlangenbader Str. 40
65344 Eltville-Martinsthal Hessen, Germany
Tel: 49-6181-91640-0 
Fax: 49-6181-91640-50
info@schlingloff-euromovers.de
P.O.C Dimitri Wagner
P.O.C Artur Windermut
P.O.C Miriam Jakobovac
Sponsors: Euromovers International SA, 
  Luxembourg
Gebr. Roggendorf GmbH Euromovers, 
  Germany

Universal Express
Suvorova Street, 54-a 
236039 Kaliningrad, Russia 
Tel: 401-250-8587 
office@universalexpress.ru 
POC: Mikhail Kolmakov 
POC: Elena Tikushina 
POC: Roman Kolyazin 
Sponsors: Alfa Quality Moving AB, Sweden 
Beverly Smyth & Sons Limited, Ireland 

Supplier Members
Icorn Media
No. 71, New Boag Rd. 
Lalithapuram 
T. Nagar, Chennai
600017 Tamil Nadu, India 
Tel: 914442568295 • Fax: 914442855155 
info@icornmedia.com  
POC: Murali Jayavel 
POC: Jayabharathy Murali 
POC: Sankar Venkateraman 
Sponsors: Emerald Relocation Services Pvt 
  Ltd., India  
Universal Relocations India Pvt Ltd., India

Move24 Group GmbH
Chauseestrasse 86
10115 Berlin, Germany
Tel: 49 30 555 7429 80
service@move24.com
P.O.C Marion Nöldgen
P.O.C Christoph Berner
P.O.C Ante Krasanc
Sponsors: Dolphin Movers Limited, England
SLS Move Relocation, France

Technicraft Product Design Inc. 
41 Elgin St., Unit 102 
Collingwood, Ontario L9Y 3L6, Canada 
Tel: 705-445-5889 • Fax: 705-445-5891 
info@shutgun.ca 
POC: Greg Patterson 
POC: Alison Miller 
Sponsors: Ace Relocation Systems, USA 
Olympia Moving & Storage, USA
 

IMPORTANT NOTICE

In compliance with the U.S. Rev-
enue Reconciliation Act of 1993, 
87 percent of your IAM member-
ship dues may be deductible as 
a business expense. However, 13 
percent may not be deductible as 
allocable expenses to state and 
federal lobbying activities of this 
Association.

Network with ILN
in New Orleans

The IAM Logistics Network (ILN) 
will partner with the International 
Mobility Convention to provide 
ILN members with a unique 
opportunity to participate in one-
to-one networking at the IAM 
Annual Meeting. Through this 
partnership, ILN members will be 
able to pre-schedule meetings in 
advance with other ILN Members. 
No longer will you need to agree 
on a place to meet or find a seat to 
have a meeting. IAM will take care 
of all that for you. So get the most 
out your Annual Meeting experi-
ence by registering for one-to-one 
networking at the ILN Business 
Session on October 23, 2016. 
Contact IAM Programs Director 
Brian Limperopulos at 
brianl@iamovers.org.
   Only ILN members can reg-
ister for and participate in these 
meetings. If you would like to 
register your company for the ILN, 
please send an email to 
brianl@iamovers.org.

http://www.euromovers.com
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WASHINGTON UPDATE
By Jim Wise and Bryan Vickers, PACE, LLP

Ports Remain a Focal Point for the Second Quarter

As reported in previous editions of The Portal, efforts to ease 
the concerns of shippers, carriers and ports with respect to 

the new Safety of Life at Seas (SOLAS) weighing requirements 
has continued at both agency and organizational levels. Stake-
holders are in general agreement that flexibility, while ensuring 
shipping safety, is critical to avoiding delays at the ports and in-
creased truck wait times. Since its July 1 implementation, reports 
have been consistent from major ports in Asia, South America 
and the United States that no significant increased delays or wait 
times have been incurred as a result of the new requirement.
  Two weeks after Federal Maritime Commission (FMC) 
Chairman Mario Cordero stated that the weight of export con-
tainers, as determined by terminal operators, can and should be 
classified as the Verified Gross Mass (VGM), the Commission 
approved a group of six East Coast and Gulf Coast ports and 19 
ocean carriers to collaborate on existing weighing processes that 
meet the new VGM rule. This follows the April 29 notification 
by the U.S. Coast Guard to the International Maritime Organiza-
tion of a weighing equivalency determination that would satisfy 
the July 1 VGM requirements.
 In an effort to cover changes, updates and compliance 
flexibility to the rule, the World Shipping Council has cre-
ated an FAQ section on its website (www.worldshipping.org/
industry-issues/safety/faqs). This resource will be updated as 
new information on agreements and further cooperation among 
stakeholders is made public.

Cargo screening requirement delay advocated
On June 20, IAM joined nearly 100 industry organizations to 
support Department of Homeland Security Secretary Jeh John-
son’s decision to renew, for another two years, the extension 
of the deadline for implementation of the 100 percent overseas 
scanning of U.S. bound maritime cargo containers. 

 Rather than 100 percent screening, the letter requests that 
Congress consider a multilayered, risk-based strategy currently 
used by DHS to secure U.S. commerce and enhance global 
supply chain security. The letter also asks that Congress reevalu-
ate the 100 percent screening requirement, and approve new 
legislation that provides for security and the flow of commerce. 
Although some lawmakers continue to push for 100 percent 
screening, Johnson’s request is expected to be approved by 
Congress.

Congress Works to Clear FY 2017 Defense 
Authorization and Spending Bills

Congress returned from its Fourth of July recess with the FY 
2017 defense spending and authorization bills at the top of 

its agenda. The National Defense Authorization Bill (NDAA) 
has passed both the House and Senate, and is awaiting confer-
ence deliberations to work out the differences between the House 
and Senate versions. 
 It’s important to note that key differences exist between both 
the House and Senate spending and authorization bills. Most 
significant, the House funding bill cuts off overseas contin-
gency operations (OCO) funding in April 2017. If agreement is 
reached, the new administration would have to request supple-
mental defense funding at that time. 
 If the House and Senate are unable to resolve their differ-
ences in conference, the DoD will need to continue operations 
via a “continuing resolution,” which would negate adjusted 
spending levels and any policy changes included in the bills. Fi-
nal approval, if granted, is not likely to occur until after lawmak-
ers return from the August recess.

MC 551548

Movage, Inc. • 135 Lincoln Avenue • Bronx, NY 10454
Tel: 718.292.7000 • info@movage-moving.com • Toll Free 1.866.9.MOVAGE

www.movageinternational.com

“As we say "Up-Front & On-Time Service Worldwide", it centers on accountability, inclu-
sive pricing and an impeccable reputation in the industry. Movage International will provide 
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 Included in the House version of the NDAA is an amend-
ment from Rep. Duncan Hunter (R-CA) that would grant unes-
corted access to military installations for drivers, provided they 
carry a transportation worker identification credential (TWIC). 
IAM supports this effort, which would reduce wait times for 
installation access, and is working with other industry stakehold-
ers to advocate its inclusion in the final bill.
 While the DoD has not lent official support for the Hunter 
amendment, it has made clear its desire to ease access for driv-
ers. In June, DoD released a “path-forward” document highlight-
ing efforts to ease wait times for motor carriers. DoD said it will 
update its current electronics physical access control systems 
(ePACS) to read both TWIC and most government-issued driv-
er’s licenses at 70 percent of its facilities by the end of the year, 
and is working to have similar capability at all of its installations 
and bases by 2020.

U.S. House Committee Approves 
Extending Program Caps for H-2B 

Workforce

On June 23, the U.S. House Appropriations Committee 
approved FY 2017 Department of Homeland Security 

funding, which would continue to ease restrictions regarding the 
H-2B program for temporary workers. H-2B workers are often 
employed by the household goods moving and storage industry 
to supplement the workforce during the Peak Season.
 Under this legislation, workers who have previously worked 
in the United States under the H-2B program in the past three 
years would be able to return to work in the country without 
counting toward program caps. While the Senate Homeland 
Security spending provision did not include similar language, 
there is a strong possibility that the provision will be offered as 
an amendment, or included as part of a larger (i.e., “omnibus”) 
spending bill later this year.

IAM Offers Volume Discount 
Pricing for Metal Seals

IAM continues to offer special member pricing on metal 
security seals for liftvans. Seals must be ordered in sets  

of 400. The rates are as follows:

       IAM Members Nonmembers
Under 10,000 .08 each + shipping      .12 each + shipping
Over 10,000 .07 each + shipping      .10 each + shipping

Send all orders to Steve Cox by fax (703) 317-9960 or via 
e-mail to Steve.Cox@IAMovers.org.

http://www.tonginkorea.com/
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Industry Calendar
October 12–13, 2016 
11th Annual Pennsylvania Moving & 
Storage Association Conference & Expo
Grantville, Pennsylvania, USA

October 18–20, 2016
PAIMA 32nd Annual Convention
New Orleans, Louisiana, USA 

October 21–24, 2016
IAM 54th Annual Meeting & Expo
New Orleans, Louisiana, USA

November 20–22, 2016
Canadian Association of Movers (CAM)
Annual Conference
Toronto, Ontario, Canada

February 5–7, 2017
EUROVAN Meeting
Garmisch-Partenkirchen, Germany

February 22–25, 2017
IMC World—International Mobility
  Convention
Kuala Lumpur, Malaysia

April 23–26, 2017
LACMA Convention
Puerto Vallarta, Mexico

October 9–12, 2017
IAM 55th Annual Meeting & Expo
Long Beach, California, USA

October 4–8, 2018
IAM 56th Annual Meeting & Expo
Washington, DC, USA

October 3–6, 2019
IAM 57th Annual Meeting & Expo
Chicago, Illinois, USA

Next Time in

THE PORTAL
New Trends in Marketing  
and Messaging

Watch the IAM Social Café and 
ePortal for additional information 
and guidelines. The deadline for 
submissions is August 30.

Send your questions, queries and 
contributions to

joycedexter47@gmail.com
and

janet.seely@iamovers.org



The right solution at the right time.

• Military and Government   
 Ocean Services to and        
 from Europe and Asia

• Port and Consolidation    
 Services

• Inland Transportation

• Competitive Hawaii Ocean   
 Services

• GSA Relocation Services

For more information, visit 
us at pashagroup.com and 
pashafamiliesfirst.com 
or call (415) 927-6400.

THE PASHA GROUP    
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